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1.1 PESSHFEREFE

B & 2 5w BF

M 1949 SF P A5 A R 2 Fe B R L F] 1978 49 30 S,
PEH—EEAFHNEH A, AP REASRTR, AL
EFHRIKT, THRL BN, BAEEHNSTEHREL
Feo AT MR ZGSESR, T BB 1979 F IF 46 5%
o RECE, AT KR, 2PV RITAATEE
EaAe T H AR .

HARFOEEZXRER AL LR A LA
B, B3 X20%, PEHEFXAT —HETRE, KHiT
HeyBA AL, ¥R, BALSLHET ARG Sk, I,
TEHEAFERE ZE ZE I, HFTHIK, 28, IR
FHRMNGEE, N R TARAL LG LR, kT EF |
P B 69 T K. :

M FHFTFT PEMOBEIT, LRF TREHHF, &
RAALBEI BT FATFTE TS, SEFTEBERETALHKSE
s, BAf, THLZRAFRERFRARASTRAGLEF

BRExZ—.
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L1 b EGEFRAAE

« == 3 P T

TEHGLERE ZFE |

B 1949 S E AR A2 B R 2] 1978 44 30 £,
BE— & BT e R R, &b SO S E R . A
R, — B, ERBEHRBAT, FRREARF A
REMEKT, THHEZ ESH, BREEHLY T &G 5
B. 5T AR I ey esm, PERBAK 1979 FRLT
ff “HAKRFE, HHA” HR, BV BEITAATEE
BHAR T & TG EBRA
 HAKEHERAREEALEFABEBAA L LG
ko 28520 %, TEMFAMMT —Esr i, kW5
B AA L%, WAL BEALEREEALA L L. R,
CHAMEME RE S E T, BAATHK, 28, S F
SRR E, RO RETRALCEGRRE, kT RE
R E SRR
HOMATH T PHEMABEAM, LR T RESE., A
RSB AE A PR TS, HEPEHKALNE
B, AHl, TELEAEER ERARANTRRGRRE T
HEZ—o
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L1 +ESGZFAARE

The Reform of China’s Economic System

During the 30 years following the establishment of the People’s Republic of China
(from 1949 to 1978 ), the Chinese government implemented a planned economic
system. The central government was in charge of distributing resources, organizing
production, and centralizing distribution. Under this kind of economic system,
resources were not effectively utilized, production efficiency dropped, and the market
lacked strength; therefore, economic development was seriously constrained. In order
to overcome the drawbacks of the planned economy, the Chinese government started
implementing the “ Reform and Open Door Policy” in 1979, and gradually
established a socialist market system with Chinese characteristics.

The focal points of transforming China’s domestic economic situation have been the
reform of state-owned enterprises and encouraging the development of privately-owned
enterprises. Over the past twenty years, the government has closed a number of state-
owned enterprises that were managed poorly with long-standing deficits, and transformed
some state-owned enterprises into privately-owned enterprises. Furthermore, the Chinese
government has sped up the improvement of legislation and has carried out reforms in
taxation, finance, and foreign trade, thereby promoting the development of private
businesses and speeding up China’s economic reform.

The “Open Door” policy has not only opened China’s door, but has also
attracted a large amount of foreign capital. An increasing number of investors regard
China’s market favorably, showing confidence in Chinese investment. At present,
the amount of capital inflow into China has become one of the largest among the
world’s developing countries.

4 Chapter 1.1
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1.1 +TEASFERMNEE

‘ﬁ%ﬂﬁﬂ:

PEHGSFAHAELT RS EH R LA, AT R
Kxibk, AErLcRE, TEARFEHLT “THRIA
b 1i2”, JFTHRIANFE =70 (FRFL), T
G i Fo F B 4 A Fr kAL

EEITY

PHGEEBANKELRRAREAREMAE, ATH
KEEF, EHAGRE, FPRARFHLT “THRIE
RETE, IR THRIAL=Z 2% (FRHE). T
prEfR B ERRE,

Background
ﬁ Information 1

Reform of the Chinese economic system has also brought about a serious
unemployment problem. In order to lower the unemployment rate and maintain a
stable society, the Chinese government is carrying out a program called
“Reemployment of laid-off workers”. This program guides laid-off workers to work
for the “tertiary industry” ( i. e. service industry ), small-and medium-sized
enterprises and privately owned businesses.
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L1 PEGEFEMEFE

A& 4l 72 tizhi (£) system
& F xF gdigé (£, #) reform; to reform
¥R ok zhongyang (%) center; authority
4 B 5 B fénpéi (h) to distribute; to allocate;
to assign
% — % — tongyt (#h. ) to unify; to unite;
centralized ; unified
& 5 1 e gongying (&, %) supply; to supply
P d F # yBUXI&10 (%) effective; valid
B Z H % quéfd (3h) to lack; to be short of
s N & 7 huali (%) vitality ; vigor; strength;
energy
LD # & zhiyué (3h) to restrict; to constrain |
MR % AR kefa (3h) to overcome; to conquer |
e Iz L bibing (%) drawback ; shortcoming; |
problem
B R B R zhéngce (%) policy [ :
# S # jianli (#h) to build; to establish; ,
to set up; to found
A A A A& juydu (#h) to have; to possess
& & tese (&) unique characteristic
special feature
* Hl iz gudnbi (3h) to close; to shut down
P Eiie pi (=) batch; group of (goods or
people)
~ & ~ & bushan (#) bad; ill; not good at
T AR 5 48 kuTsUin (&, #) financial loss; deficit;

to suffer a loss
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1.1 +ERSGSFRHEE

H 4 bufen (%) part; portion

% 2 zhudnbian (3. &) to change; transformation

oA siydu (%) privately owned; private

# #h ciwai (3&) in addition; besides;
moreover

m & jiajin (#h) to intensify; to step up;
to speed up

7 & wanshan () to perfect; to improve

A~ f& (&, %) legislation; to legislate

I shuishdu (%) tax revenue

# coéng’ér (&%) thus; thereby

1% i cujin (#h) to promote; to advance;
to accelerate

e bufé (%) step; pace

A 4F k&nhdo (&) to seem good; to look
promising

- chéngwéi (#h) to become

A lidgru (#h) to flow into

2 — ZhiyT (%) one of the ...

e B waichi (#h) to maintain; to keep;
to preserve

v W wénding (#H., ) stable ; steady; to
stabilize

IE AT tuixing (3h) to carry out; to implement;
to put into practice

W E jiuye (&) to obtain employment

I #2 gbdngchéng (%) project; engineering

A2 yinddo (#h) to guide; to lead

E ¥ chdanye (%) industry
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1.1 FESZHFERMEE .

1. & “through; by”

1. XA B B4 i 3T,

He is responsible for this project.

T e, -

2. INRHawmtt LRl E A0

Which organization was in charge of the trade fair?

3. MENFRHBARAARRABME] KEFELAL] #,
It was Factory Manager Wang who accompanied the engineers sent by the

headquarters on their visit of the factory.

4. ZFEWKEZ G AL R,
Hong Kong’s water is provided by China’s mainland. r

L 7RZ b &A= R A

Water is composed of hydrogen and oxygen. ‘

2. EEAAGAREEFEL,
The President of the U. S. A. is chosen through public election.

3. P RKRAHMWEF| AL,
The fire was caused by the earthquake.

8 Chapter 1.1




1.1 TE&SFEFKE

4. G-8 A YANELZE TR EHFE (FF) AR,

The G-8 is formed by the eight most industrially advanced countries.

1 B, A EH)
Let him be! (Leave him alone, don’t bother him!)

2. IMF, FRIEwER, REHERRE,

It’s up to you to believe it or not. At any rate, I do not believe it.

). f£+++++« F “under the circumstances of ... "

nal clause that sets the eandﬁ;gn Jfor the

Siiliiiﬁ | =
] 1 @C e

kz@ mtﬂ ause. it P i I ‘-'-Q sss"x"" ]

R

. BAEMEILT, AR E KRG HF K,

He would not agree to your request under any circumstances.

2. EARRTHESHT, TAERFFBREF
Through the joint efforts of the entire crew, the project has progressed
smoothly.

3. EZFFMHAKNEAT, REASFRIRHRL,
Financial circumstances permitting, many people would consider going
abroad to study.

. AT (4) “for the sake of; in order to”

x”ﬁg%wgmigﬁmjr
llowing cla Jﬁs@“»%m 2 o

1 AT A RAEE, FAZFHE,
For the sake of your health and that of your family, please do not smoke.

Chapter 1.1 9




L1 FEMSFhHkE
2. ATEMAAL LY EE, AFAHNETH S EH,
the

In order to encourage the development of privately-owned businesses , |
govemment has set forth many laws and regulations.

3. ATR& ST, NAREZHEMILELE 4,
the company has decided to add several |

In order to increase production,
production lines.

L. KAT “fOPFFR” BRAH TR, |
The purpose of implementing the “Reform and Open Door Policy” is to .

attract foreign capital. (

2. mAHMATHMEAATRFHEFEAE,
The company’s purpose for implementing the restructuring is to improve

management efficiency.

AT EHRERL, H—NRIT AWNGAFITR L4,

For safety’s sake, every visitor to the factory must wear a safety helmet.

2. ATHRERNL, FihAXEbgZEEET

In order to maintain confidentiality, all the documents are kept by the

manager.

4. ¥ % (3. &) “to change; to transform; change”

10 Chapter 1.1
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L1 $ESZFEMNEF

. EXHRGEN, ROSERAEXT,

In the presence of his boss, his attitude suddenly changed.

2. MM TXANATME UG, RN FERATHE,

After working with him on this project, I have changed my view of him.

3. PEAMSFAFGITXNEFHEATHEFT .

China’s economy is changing from a planned economy to a market

economy.

5, b (i) “in addition to; besides; moreover”

e

LM bks) PR B £, ZETAIGEFEAERAL, I, &
RET UG AE4R.

On his last business trip to China, he reviewed the development of the
company’s operation. In addition, he also signed several contracts.

. PEMNLLANAEEAL L, RALSL, R, EHES
Tk
In addition to state-owned and privately-owned enterprises, there are also

joint ventures presently in China.

s8]

. EMAELEZEIT I, RIPEAEANGRFTEL,
Except for the establishment of a factory in Shanghai, we have not

invested in any other location.

2. PERAATHBFGEL, HINEA A HB

China has no other choice but to take the path toward a market economy.

Chapter 1.1 11



1.1 +TEHZFRHEE

6. A#m (%) “thus; thereby”

whu::@. have the same subject; the last clause
further action of the preceding clause. i i

L RN ZAMIR, HETH, AR T &4, |
Through mutual exchange and increased understanding, the two |
companies thereby strengthened their cooperation.

2. MIFHITHREFK, AETHEHF, ARG TARG AL
&K
The government implemented the “Reform and Open Door Policy” and
developed the market economy, thus improving people’s living standards.

7. R A % “more and more”

LRSS A T BREAAGE S,

More and more foreign investors are becoming confident about investing in

China.

2. EERMBEEMT, RALLERM S, |
With the encouragement of government policy, the number of privately-

owned enterprises is increasing.

3. BRRAZWIIEAT2ARATE,

More and more foreign capital is flowing into China. |

8. A4 (3)) “to seem good; to look promising” |

of a product or business.

L RS BAH AT AL AR TS, |

Many investors think the future market of the Internet looks promising. J

12 Chapter 1.1



L1 FEMGEFREKE

2. LAY T L RFFAS

The laptop computer market looks very promising lately.

3. ERMBEERGEALT, XA THFEENEEREF,
With a short supply of components, the company’ s revenue for the
second half of the year do not look good.

1 ®E AR

FE (&) “system”

L. A2 8] A R R 8 M58 .

Each company has its own financial system.

2 HARERFCLEBRABFNEE LA,

Reform of the educational system has become one of the government’s key

projects.

3. MEFRHERMNERATREGAINGEERE,
Formulating a strict management system is for the purpose of enhancing the
company’s efficiency.

4 (&) “system; structure”

L ZFRHNEFRARETESS, RETBFGLE,

Reform of the economic system has improved productivity and promoted the

development of the economy.

2 BALLEERTHRRZI—RRAGEF K42 TY
7& 7] o One of the reasons for the low efficiency of the state-owned
enterprises is that the original economic system lacked market vitality.
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1.1 $EASLFEHEE
3. PEAELABRBBFTEF. £k, LAEFAMNGKE,

China is actively undertaking reforms in economy, finance, and politics.

B ) B and {#H%f] mean “system” . However, #| /% is used at a micro level , -
mher k] is used at @ macro level. ! Sl

2. kAT ®RAT

%47 (%)) “to put into practice or effect; to carry out; to implement”

r to implement or carry out a plan,

1. HXBF s R, BUREFEETTT X,
Due to the inefficiency of the planned economic system, it can no longer

be implemented.

2. ¥ EAEEATH OB K,

China is implementing a new tax law.

3. HRAFTHRLELEFT—RKEHME T,

Family planning has been implemented for a period of time.

#47 (#h) “to carry out; to pursue; to introduce”
\

“to push” :f’ﬁfj'rfg‘"ers to policies or reguiatwns that have been
ied out or to be put into practice. 1

. B EAEARAT R A AR K

Our company is in the midst of carrying out a new system of rewards and

penalties.
2. PTERBARIR FAHHEA AR EFTERN, REAREER

When the Chinese government first implemented the family planning

policy, many people could not accept it.

14 Chapter 1.1
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1.1 P EGZFRRRE

AN EH

B’A (3)) “to become; to tun into”

1. MEBRA—ANRARAEGLELEET

He has become a very successful entrepreneur.

2. fRA T KO3 B Rk Ak AR A #0695,
Solving the problem of re-employment for laid-off workers has become a hot

topic.

3. AMEFEAARR (K) —MRAATEAFEHHERSEX
B %
We should build China into a Socialist country with Chinese

characteristics.

T4 (3)) “to change; to alter”

ellowedbyanoun oran adjeczwe It canno tbe used with T ,
E and % can be used separately as “ F <+ ---" which means

-'=£€"" i : ]| i i o i = i

L BEREHT AL FHHREETSFHE,

Technological renovation can turn manufacturing methods from low to high

efficiency.

2. BMMREZBEALLEZTARALIET,
At present, many state-owned enterprises have been changed into

privately-owned enterprises.

3. A HIE, BNMEZERIDIHA EZF,
We should take the initiative ( lit. change from passive to active) during

the negotiations.
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1.2 #RALLGEE

1.2 RALLEGRE

KAk, BASL—AAFTEH L £ F3E, £33
1979 SF & EFHAE, BHZFA I 445 2 8R4 T,

20 FHEHER, RASLTRET AARE AL, ]
e b AUAR AL AT - — 8 N F T AR R R R R F) AL # A
5, AP AEEEARNEIT HAARDENM, /

PEUBRE S LAEAKR, SKAARFTAEANEE S |
%i,%%ﬁﬁmﬁﬁxﬁkﬁﬁﬁﬂ,%ﬁ&?%%\‘
B, ALBRBRFFATL, 2%, AARAHFRAL LS, |
R e B R R MR R E KR A 2 AR

BAl, BA—F BN E2EFRE, XEFRTFHE A L L
HATHA; B —FBERA TG EN, LFERA L L
A&, AR, R WEXFFX AL EAL LG KR E,
—REAREN AL LE R KA, RUBET
NREBRASE, EEERITEANT,

-4
A
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1.2 RASLehEE

7 1.2 RALXGEE

EHUAR, BALE—HATH S R4, &3
1979 $ X F ARG, RHELFF HABFIRAHRT,
BB20 35 HR, RALKTRATAARA SR,
SERABELRBEFE DT TR R R F AL A
S, LA A E SR T A A R F A

G RMRALEAERE. SRAARAIEAG L S8
HA, WO ETA RS AL NG, AR KRFEZE,
R, AEABRBFAE. 2R, BFRAFHRAE XN
AL B AL S A B R e 4R AR
Iaﬁ,ﬁﬁaﬁ@ﬁ@%mé\ﬁéxﬁ%@ﬁﬁi
Blrdkin;, H—HF@BARTHOEN, AHFRALEA
Ko, A, K. BEAFFXLAHAA L EWAE,
U ABREN AL ER R, FERET
DARASE, RERREZTEENG.
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1.2 RELLGEE

1.2 The Development of Private Enterprises

For a long time in China, state-owned enterprises played a leading role. Not
until the “Reform and Open Door Policy” in 1979, did private enterprises start
receiving government approval. After more than twenty years of development, private
enterprises have obtained outstanding results. The scope of private business has also
expanded from small handicraft workshops to companies of different sizes. Some have
even set up foreign subsidiaries and offices overseas.

China’ s private enterprises take on many forms: sole proprietorships,,
partnerships, limited liability companies, etec. In addition, private enterprises can
also form corporations with foreign companies and carry out business in the
construction, transportation, trade, and service industries. However, the
government does not allow private businesses to get involved in industries that must
remain monopolized by the state or economic realms related to national security.

On one hand, the government is currently re-organizing poorly run, ineffective
state-owned enterprises and, on the other hand, is issuing new regulations allowing
private enterprises to participate in the reform of state-owned enterprises by means of
contract, lease, merger, and acquisition. Some private enterprises with substantial
strength have continuously expanded, not only purchasing small state-owned
enterprises, but also setting up conglomerates.

20 Chapter 1.2




1.2 #RALSLGEE

ﬁﬂaﬁﬁp

.\ AYE, SERALLHAAFEIL, FIL, &

B 25, Ak, A REBEFLEFEBFARARNE T A
At A, 2R B AA 40 AR Ak AR 1200 7

il

i ERAFHEMALAAOTEL, FHEMIL A,

AVE, 3RO EHMARFEIE, FIX, &
B . FE. AR B RAF LA M AR
WA s . HAR B ATA 40 18 AR £ K F A A8 1200 F
i1, 2R FPHEMALRA O BEL, FHEMIL A,

Background
ﬁ Information

In China, most private enterprises are small enterprises engaged in industries
related to daily life, such as light industries, handicrafts, transportation,
sonstruction, commerce, food service and maintenance. Although there are currently
forty private enterprises with capital exceeding US$12 million, the average registered
capital (of a private enterprise ) is only US$60,000 and the average number of
employees is 14.
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1.2 #AKbked®E

i ¥ = ¥ zhtiddo (%, &) leading; dominant;
guiding principle

N T & 9T rénke (3, &) to approve; to accept; to
recognize ; approval ;
acceptance

b:C QS B F qudé (3h) to obtain; to gain

4~ 4~ ling (&) to cause; to make

% B B B zhtimu () to fix one’s eyes on;
to focus one’s attention on

Y 5 fang (%) handicraftsman’s workplace ;
workshop

™ AR 18 %% geti (%) sole proprietorship

& 1k & 1k héhud (&) to form a partnership

A FR R yéuxitin (%) limited ; finite

48 3F Fa:IE = 5 zUjian (3h) to put together (a group) ; to
organize and set up

I FE #w F coéngshi (&h) to go into (a profession or
business ) ; to be engaged in

£ #F . #F yUnxul (3h, &) to permit; to allow;
permission

I~ N ™~ A jieru (3h) to intervene; to interpose

% B AL HT I5ngduan (&, &) to monopolize; monopoly

R W R sheji (&) to involve; to be related to

AR B 48 3=, lingyu (%) domain; field; territory

5 i 2 1 gdizt (3. &) to reorganize; reorganization

50 28 A banbu (&) to promulgate; to issue

pel = faigur (%) laws and regulations

K @ vz S chéngbdo (&) to contract

22 Chapter 1.2
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1.2 RALLHEE

#* g zdlin (., %)

to rent; to lease; lease

#* B janbing (. £&)

to merge; to annex
(territories ) ; merger

3
& w7 xiénghou (%)

ample; substantial; solid;
abundant

Lzl £ F jitudn (%) conglomerate; a number of
_ subsidiary companies
E M % it zhuce (1. &) to register; registration

L itk (40) “Since...

L ARFEFHAR, PEAARGAEEZEGZ XA THRRG T,
Since the “Reform and Open Door Policy” , Chinese people’s lifestyles have

changed significantly.

2 BMAEANFEHEF AR, FH— AL TFTARIE,

‘The rain has not stopped since the beginning of the rainy season.

3. BAFIHARBRARAAR, RMAITKHAEFHKIRRMIIES,

Since our company brought in the advanced technology, productivity has risen

continuously.

4 BNZER RGN AR, BRAEERT —4,
Since these two companies merged, the operating profit has doubled.

Chapter 1.2
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1.2 ALy R E

2. A% “up to; until...”

L REFEN LI, TR (L) AR F fE b2
A EFK,

I often saw him at the office, but it was not until yesterday that I knew he
was the chairman of the Board.

2. &2 (—) A REA LR,
The meeting did not adjourn until it got dark.

3. AR B2 A RTINS ERNY UG, BT AR REF
R ) o F 9%

It was not until the economic development had become seriously
constrained that the government realized the drawbacks of the planned

economic system.

I BENIAFE—AEFRAAT HAA G,

It only took two months for this company to prepare for the grand opening.

2. MXZEHERN AR BREREZRAE,

There are stores from this street all the way to Nanjing West Road.

3. 2R RN H — ALY B BRH
The “Silk Road” starts in China and extends all the way to Europe.

4 BRERZBMAREM —AHINR L, FRLSRFR—%,
If the drapery can be hung from the ceiling to the floor, the room will

seem bigger. I

24 Chapter 1.2
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L2 RAELEGEE

3. 4“to make” ; to cause”

L BREBEEGX TN ARTZHIRARAANS L,

People were inspired by the general manager’s speech about the company’

2.

3.

s future prospects.

WA WS — E A AR kB

He has been disappointed by the company’s business performance.

WA F R B AR A A SR,

His achievement in the academic field is admirable.

{. £ %“even; even to the point of”

1.

REBRYEXERE, FHELEE PRI,

The general manager seldom concerns him/herself with such trivial

matters ; sometimes he/she does not even bother to ask about them.

AYAERITRE, RbfkE, REEFLRAT,
Some people play “majiang” all day long, and not only do they not go
to work, but they also do not even attend to their families,

A iﬂiﬁﬁ-%ﬁﬁ{t\ﬂﬁifiﬁﬁﬁéﬁié\ﬁ&ﬂ , HE
TMET BA AL,

Some privately-owned enterprises with ample strength have not only set up
joint ventures with foreign enterprises, but have also (even) purchased

state-owned enterprises.
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1.2 RAELLGEE

L FMARETAARITE, HhFH, £EETRALERA |
MK B T

Not only can you make calls and listen to the radio with cellular phones,

but you can also get on the Internet to receive and send e-mails.

2. M RBRFHETIHR, FIZRBERK, LELAHFR
A A Ak B A 4k
The government is providing a good environment for investment, setting
up favorable policies, and is even allowing privately-owned enterprises to

purchase state-owned enterprises.

5. XA (4) “with; by means of”

1. AR F L4533 T ERERWIEHE,

Through his outstanding achievement in the company, he has gained the ‘

general manager’s trust.

2. BEA—HBALTHEZHAL T X KRT®H, L

The manager participated in this discussion as an ordinary employee. |

3. A B ANE W AL bk B B EE,

He participated in the International Forum under his company’s name.

L MAERRT 2ABEHIAN, EEZRBAZIRA,
Besides recognizing good business opportunities, in business one should

also have the ability to convince people by reasoning.
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1.2 ALK E

CAFHNBHR Lo 2@ ARBAGIAR
The HR department should avoid judging people by their appearance

during the recruiting process.

BEALZHER, IAAXZH LGRS
The manager himself set an example for others; his sales record for this

month was again the highest.

AR EFRARM, SFHFETERIAESF,
Based on the present production situation, this year’ s output can be

expected to exceed that of the previous years.

AL B LA, R TS EHERLBEREE
G35

Based on this year’s sales volume, our company’s market share will far

exceed our competitors’.

CHETEBRAE BB HABERLE, ARXRFREELE R, A
WIHRGBARoBY, RAETAATHE,

The Chinese government is now encouraging free employment choice. For
example, while college graduates used to be assigned positions by the

overnment, now they can search on their own.
b

AP, R B S Rk BL, AEERTAENK, &
1R HEZHRFAELF]

Taking the small and medium-sized enterprises as examples, they can be
either sole proprietorships, partnerships, or limited liability corporations.
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1.2 #RALLGEE

3. BERV THEFHEY, ARFLLRHE, BT TAMK
FRHALAI, BTAAE B RR ST L,
The government has reduced its economic monopoly. Take privately-
owned enterprises for example, aside from being permitted to engage in |
the construction business, they may also engage in the transportation and

service industries.

6. R (&) “not only”

L A ey, RRZBRFE 0 fTiE, BLAAPEE
% % éi o ( '
All exported goods not only must have export permits, but also must |

comply with customs procedures. |

2. B EALBEYEERZ RRXZHRIMNDS, m HEEZRALBDLH
5% &, |

The difficulty currently confronting state-owned enterprises is that they have
to compete not only with foreign enterprises, but also with privately-owned ‘

enterprises. :

3. BREERNEAMEPIAM, RMm¥mT FE,
The meeting not only failed to solve the problem but, on the contrary, |

intensified the conflict.

28 Chapter 1.2

—



1.2 #ALLBEE

(Gl
O 3935 AT
—

L RT HT AH

AT (#. &) “to approve; to accept; to recognize; approval; acceptance”

1 A6 BF 50 48 R AT R B AEAT 2 8] 899K 7T

No company would recognize his research results.

AR FECEELATT, IHFRHTFSHT

Since this project has been approved by the boss, it can proceed easily.
3. wRBANFRAZBMAATY, shEZHFHTIRLEM,

If you attend a school that is not accredited, even if you receive a

diploma, it will be useless.

4. IARE CEFE TR R EFGIAT,
This project has already received the approval of the Planning and

Development Division.

#7 (&, 4&) “to permit, to allow (by authorities or by circumstances)”
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1.2 #RALLEGEE

1.

A

AT BRERTH LY, BRERAFTXHELNSE L7
iR,

In order to avoid a monopoly situation, the government did not approve

the merging plan of these two companies.

AARENAXAGREHET, FEAEMH X k€ A0
B = 5 o _

Without obtaining written permission from our company, one cannot sell

the company’s products by any means.

BATIEEA TRAN, AR CETFRUEFLE AT,
Even before the permit was obtained, the company had already begun

their preparatory work.

22%FT (LF), RBEARAR,

Entry without a permit is forbidden.

(&, &) “to permit; to allow; permission”

REAALHF (FT) &, RNTAEHD B,

Weather permitting, we can barbecue by the lakeside.

WA RAR RG] B R KEH#
Please allow me to apologize to all of you on behalf of the company.

NE RAHF R LR ER D FE,
The company does not allow employees to be late for work or to leave

early.
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1.2 fhkey L&

2. A, AR
AR,

a ARk (&) “territory”

. —ABEREGHABOLIEALE, A5, MiHEAEL T TAIFTE
IR TER,

A nation’s territory includes its land, air, and sea space as well as the

area which its sovereign rights can be exercised.

b. 4a3% (%) “realm; field; sphere”

. BFEREREUAE, BFABHEHLABER S,

Since the economy has developed, there are more and more activities in

the field of economics.

2. MEHSHFHABRLERSFT AARHB G RHA,
Her outstanding achievement in the field of social science has attracted

people’s attention.

At (%) “territory”

. WABRZHREAERKXGE R,
The former Soviet Union was the nation with the largest territory in the

world.

2. HF—ABERATALEG THAA L ETE IR,

Each country can exercise sovereign rights over its own land.
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1.2 ARAHLLGEE

3. mA A

A (3h) “to issue; to promulgate”

L ATR#ERFLELEAKRG, ARFFIXNLERLAEFE,
B B A T & A kA KA,
In order to encourage private enterprises to become involved in the reform
of the state-owned enterprises by means of contracts and leases, the
Chinese government has promulgated various laws and regulations.

2. BMRERT T HEAR, BHAAA TH % LBEM,
Since the city has expanded, the government has issued many traffic
regulations.

7 (#)) “to announce; to make public”

1. 2 5] 55 IR 4 T M AR

Companies must publish their financial reports every year.

2. FB LR EBRAE—EZHANE,
The list of selected candidates will be announced one week after the

interviews have concluded.

3. E AT — AR R,

The company recently announced a lay-off plan.

4. ¥X FX

¥ K (&) “to expand; to enlarge; to enhance”

l. Bl FREHEETIAT AR5t E,
Participating in the trade show could enhance the product’s brand name

recognition.

32 Chapter 1.2




1.2 #RALHLGEE

2. . MERL LY KM FHEF X,
Mergers and acquisitions are effective ways for companies to enlarge their

scale.

3. 2 RANE R, TARFEERAEFTAER &,
To promote a company, one can hire movie or sport celebrities to do

commercials.

¥ # (3h) “to expand; to increase; to sirengthen”

. ATHRTHER, BRMNERET LT KRS
In order to meet the needs of the market, we must continuously expand

production facilities.

2. LY BRBERKE, LAY AR EEAFTHNE,

In order to ensure continuous development, the company must strengthen

its management team.

5. F#X Fik

# A (&) “way; fashion; style; pattern”

. AT PEANAEZTFXNAF 4. XA,
In the old days, the traditional Chinese lifestyle was that the man worked
outside while the woman was in charge of the household.

2. ERRMBERATAREF, FEZARARANABT X, F &
%A DS %‘ él] i* é\‘\ 0
To avoid unnecessary misunderstanding, one needs to adopt different
communication styles in different countries or under different circumstances.

3. XEAAFAEHT—H, BRAETHRTFT X,
Just like bank deposits, treasury bonds are the most conservative form of

investment.
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1.2 RALLGEE

ik (&) “method; ways; means”

1 kA AL F kA AR S A

There are many ways to solve a problem.

2. EMERAT B H kA4 T REKAHF R,

This plan was not completed until we had tried various means.

3. MARFTEER R BARERBEZOMLEZFT E,

The negotiating parties have not yet found a method of payment which is

satisfactory to everyone.
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1.2 RALLEE

2L peios

M AMELL, R POIINEIMEE,
FRELHEES. KFEVERSRUBRTR. CRESRERER

BUD~B1D~4688
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L3 ZFKK

TEBEAAT RERETFHK, M 1981 Fh2, £k ER
e BRI TR, ki, BT, kP ELAZENBHRBR.
1984 F)k, XHEKRE, RiE, L, FNE Tt WAL ER D
lﬂﬁﬁﬂﬂﬁﬁﬂ%%ﬁﬁﬁ,%&%ﬁi%ﬁ&iﬂﬁ
TRIRKFSZHFBARAFAR, A EXERIRZiE+ £ 58
TRZER, BWHERATEARLENGEFKE,

%%%Bﬁv%ifﬁiﬁ%ﬁﬂfﬁi*ﬂiﬁ%i,ﬁ\ﬁﬁi
Rt ZFRIR, AWAA PR AR E R G B RS,
ARG BT, HR, FEAAL, FRER K6
e, FEBERALL T RAKK FARRAE, @ BT
TR, TeFraRBEEAKREE,

%%%Bﬁwﬁf}iﬂ‘f‘ﬁiﬁ_%ﬁaﬁi%‘}"ﬂéltﬂﬁﬂf’l‘#’i?ﬁf
I = i%%%%uzf%‘@i\ik%%%iﬁﬁ%iy’tf, %o JH
R SR ZE, ToOTR, ££, 512000 E LG
o BITF, #H Lk, B, & F/7LgHnT. A
2. RAH, BARATLGERLTE, EA T, £ 2. B
WF, AARB RBEAE
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1.3 2FKEK

 WEBATREKEMK, 41981 SR, EBERLE
ARFEITHEI, BF, AP, WRARERFLALHEFE,
1984 %, MKk, K&, L, RNFTOEEESED
TERTI A G ERIHAMRT, HBEREZZARITER
FRiRHSEARNHEE, A LEREREBT S EH
WEEE, BAAERE T ERLSA M EK B,

BEHFERERAFALERL THBAERLAR
BoieEk B, BMEEFPIHRAHFRBERLGEATRR,
AR B A, BT, TERAT, HRAEXRTHL
¥ PEBAARES T R RS E, @ BLE M
BR. AAEFBRBETARELL,

BFEEERENAEERCRATEAIEASER
BEo, #SABLABHAEHH R ERERAE, il
FRELEHTR. To T4, ER, L XHWARKER
¥ BT, YR ELwA R B, TTAEART. R
3 RAE, BRAFLEVERELE, 245, 236, #
RE, BAE D FHAE,

Chapter 1.3 37



1.3

Z 4 K

38

Chapter

13







1.3 ZFKFK

1.3 Special Economic Zones

Since 1981, in order to promote the “ Reform and Open Door Policy”, the
Chinese government has successively set up five “Special Economic Zones (SEZs)”
in Shenzhen, Zhuhai, Xiamen, Shantou, and Hainan. At the end of 1984, fourteen
coastal ports and industrial cities including Dalian, Tianjin, Shanghai and Guangzhou
were listed as open cities to foreign investment. “ Economic and Technological
Development Zones” were also set up one after another in China’ s main inland
industrial cities. After more than ten years of development and build-up, these

aforementioned zones have become the most energized economic zones in China.

The *“ Special Economic Zones” and “ Economic and Technological
Development Zones” receive great support from the government. The goals in
establishing these economic zones are to provide an ideal investment environment for
foreign and domestic investors as well as to attract foreign capital, technology,
management, and talented professionals. The Chinese government offers not only the
lowest income tax rates, but also preferential policies in terms of finance, credit,

and capital to the investing companies.

“Special Economic Zones” and “ Economic and Technological Development
Zones” have become windows through which China attracts foreign and domestic
investment. Many multinational corporations ( MNCs ) have invested and set up
factories in China. For example: Proctor & Gamble, Coca-Cola, and Nescafe in
consumer products; 3M and Siemens in manufacturing; Eli Lilly and Pfizer in
pharmaceuticals; Panasonic, Toshiba, and Philips in electronics; and Motorola,

Nokia, Ericsson, and Lucent in telecommunications, to name just a few.
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1.3 ZFHR

EILY

BRFRFEOIFERAFFRIAIT, L PR IEHAE
EE. BA. Xi@, "bﬁ%}iiﬁ‘bxzﬁ; IR Br A& 38 BUKR
ERKE, ARERF. B ¥ B Z54 RXAREZGFT
ik, REEA, Aahdkkridt, T KA RHHER,
ATARBNEHEREE N ZF LB SR PMA,
P E BT LR AR EIRKRIT A

ﬁﬁ%-ﬁnﬁh

RERBOERBEE P HFER, L TREHLRLE
BE. BR. B, RE LA B KEELHAK.
EEAF, ABEEFE. By He ik EARRELR
B, XEEA . AEAELE, TEABBEEHILE,
ATABANEARERAREFEED HE KO MA,
DO AIEE/E S ke NP
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1.3 Z2FHK

Background
4 Information

. The investment environment is composed of a “hard environment” and a “soft
environment”. The hard environment refers to the geographic location, natural
enviroment, transportation, energy resources, and other infrastructures. The soft
environment refers to policies, management skills, quality of personnel, ete. Thus,
China set up its special economic zones in areas that are economically developed, with
convenient transportation, advanced infrastructure, and a solid industrial base. To
overcome the problems of the widening economic gap between coastal cities and inland
areas, the government is vigorously promoting wide development of the western areas.

M X B tequ (%) special zone

If 2t e E tutjin (3h) to push forward; to promote

& E % Xianhou (&. %) one after another; successively;
being early or late; priority

X L * L sheli (3h) to establish; to set up

3] 7 lie (2h) to list; to categorize

& 4k B 4K XU (&) one after another; in
succession

A Bk A = neilu (%) inland ; interior

A E 1)/ =t yishang (%) the above mentioned; the
foregoing; more than; over

7K Z % jiinshe (3h) to build; to construct

-1 A2 ju (3h) to have; to possess

* M A fuzhi (#h) to foster; to support

BT 43 #t BT 47 L suddéshui (%) income tax

B B B cdizhéng (%) (public) finance
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1.3 2FFK

z B xindai (%) credit
P RS xigofeipin (%) consumer goods
:ﬁ B o zhizdo (#h) to make; to manufacture
’g‘?j B o® zhiydio (%) pharmaceutical (industry)
R E A4 #  bu sheng too numerous to mention one
méi ju by one
5 zht (3h) to refer to; to point at;
» to point to
i 1% & weizhi (%) ( geographical ) location;
place; position
‘ e R néngyudn (&) energy resources
ﬁiﬁ R AEZHE  jichu infrastructure
shéshi
# I tutdong (3h) to push forward ;

g

to give impetus to

1. A 1979 42, + B 4 AT ABUR
China began to implement the “Reform and Open Door Policy” in 1979.

2. RS MAGLLRIEAMNTILSRFTHBEET -

Many successful entrepreneurs started doing business in their teens.
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1.3 ZF4HK

3. REWMAMNE ZRAARFHHR, —HHI L HEE,
The people buying tickets are lined up from the ticket window to the other
side of the street.

4. AP HRBEHRFARL—ABREEAML,

The New Year’s vacation is from New Year’'s Eve to January 7" by the lunar

calendar.

2. &)

a. (%) “being late or early; priority; order”

L FRFEBAEBMTHANYG, FFANE,
Everybody, please line up and enter the arena in the order of your
arrival, after which, please sit in your assigned seat.

2. AAENARBERRNIGLBEREALT,

Nowadays companies no longer base promotions on seniority.

b. (&) “successively”

. REXEZEANG AT ZAALARLKE, LEEKN. T
MAEH R T 53]
For the purpose of globalization, many American MNCs have established

branches successively in Europe, Asia, and Africa.

2. MR B R EHETREENEFHRRGBERRAST,
Their company has successively hired many talented people in information
technology with overseas educational experience.
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1.3 2%

3. FEHI A A REFHERTET o

One after another, many overseas companies have come to invest and set

up factories in the special economic zones.

4. Pt G B RMAF AR F R T

He

was elected as the outstanding employee twice in a row.

3, AL (£) “the above; the above-mentioned”

1. A E= 5 ZEZANAHENL,

The above three points are my personal opinions.

A EREMAZIAT A X,

The report given above is the project plan.

3. AALREBA LILIER T AMED,
I totally agree with the suggestions offered by the previous presenters.

# (

b

#

F)

I,

FHERBET, AARESIINFNST R,

The tour guide, holding a flag, led the tourists to visit each scenic
spot.

FAZFZTHKE, AR ILAERE EW .
There are skyscrapers all over the place and, even if you look up,
you would not be able to see the roofs of the buildings.

BRKAREZASHT, WREAT, KBRAEEMND
3, , There were only five minutes before the flight’s departure, so he
picked up his luggage and ran to the gate.
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1.3 ZiKK

4. ZIA NP I, MEEREFT, FIERRALHMH
A B Jm 39|
He was tired after working for eight hours, but he still perked himself
up to participate in the training session.

1. &nﬁ‘EAkﬂﬂ REAR, BMEIMAREZkILXERE S
% o If we start writing tomorrow, we should be able to finish the
report by this weekend.

2. R —ALEHREG, 2B LA THRAMEE,
As soon as the chairperson walked onto the stage, applause broke out

throughout the hall.

3. AEAG KRR ERRFALRA — F L BERKR, T H
Fa B R AE AT LR
The American employees sent from the headquarters have organized an
amateur basketball team, which plays against other teams regularly.

L —BegllMnE—L£4%&, it BABET S,
Whenever he recalls his first business deal, he gets extremely
emotional.

2. B FARAR AT HNAARRAFNL TRGH 5,
He often mentioned the assistance that his colleagues have given him
since he entered this company.

5. % (4)

46 Chapter 1.3




1.3 ZFKFK

1. HATNE] REAMRERBZIFEIRS

Our company is willing to provide customers with better service.

2. NAEARIARRFHIERRTERT HFEE A, #
e ERIBTRERZE,

The company has made tremendous effort to create a good working

environment for its employees, such as setting up a cafeteria and a clinic

inside the factory.

3. AWK BB RARREL AT T T HREGER,
The preferential policies enacted by the government laid a solid
foundation for the development of the SEZs.

THEHAAKRERBRATFET AEFITHE,

In order to improve traffic conditions, the municipal government has

opened a special lane for buses only.

2. AXRBHFHRE, BIAH THREREIR

The government has issued many preferential policies in order to develop

the SEZs.

3. ATREAIHER, DAGAATRFRE AR /P
B A #AS R
In order to raise the quality of the employees, the Human Resource

Department of the company has continuously arranged various
opportunities for employees to improve their professional skills.

¢, (&) “in order to; so as to”
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1.3 ZHFHE
I MAAFEHFHFE LA #IFTEE, AEZHEKR,

The government has allowed the SEZs to import equipment tax-free in
order to update the technology.

2. NI RERBAEELES, AT T L. BBHEE,
Our company has decided to implement computerized production in order
to reduce expenses and increase efficiency.

3. BT, REQMARBPMESRK, AGLEKRFHERKAL,
At present, many companies offer housing loans in order to retain

outstanding technicians.

b. ifE (%) “so that; in order to; so as to; for the purpose of ”

1. A B R VAJG B iR S 4TiR4E, 42 8 Bkt

In order to make future progress, each project should be evaluated as

soon as it has been finished.

2. RAEBRNAABT LML, AMEE P BT T BA RN,
Now many large companies have set up web sites so that their clients can

understand them quickly.

3. RMBEZRAEMNFH A, A (R) BIKE =R A,
We should employ inexpensive labor in order to reduce the cost of

production.

1. &%

a. (#) “alot of; numerous and confused”

L. SAMxTd, 2F@A9Yy, TAFRE,

In the Jiangnan area in June, it usually drizzles ceaselessly.
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1.3 Z2HFKHK

2. RTERANE, 2hARELG Y, REZRHIL
Regarding the proposal, everyone in the group had different opinions, so
they could not reach an agreement.

b. (&]) “continuously; one after another”

1. XS ARFOLBRAFE, AT H ISR AL F o)
R o
In order to be updated on the new trend in technological development, a
great number of company executives have traveled overseas for inspections
one afte another.

2. AmA WA ERHHREAERL, FRETERIEN THTHE,
Experts who attended the meeting presented their opinions one after
another, and confirmed the feasibility of this project.

3. RN A, REBFTHLLRETLG SR FTRBTRET o
Not only overseas Chinese, but also foreign businessmen have come one
after another to China to invest and set up factories.
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1.3 ZFFK

1. 5% #4%

F5%: (&) “one after another; in succession”

L BB REGEEIFT, TRHRESR —ZRER,
Almost all of the guests of the forum have arrived, so the hotel where they
are staying must be very lively today.

2. B AFHHMARAE, RBRETARAXFEIHIHH K
Bt i, FAGSEERASNRALRRT HE B L,
After two years of investigation and research, he has collected a lot of
information about China’ s foreign trade development, and has published
several articles in succession in newspapers and magazines at home and

abroad.

3. NAMAATRIFNEGEGHLELEREHDT —RINAXETH
FHEINIE, ARFZEEARNNGE M
The company’s HR Department has held a series of e-commerce training
courses to raise the caliber of the management staff.

%4 (&) “continuously; successively; in a row”

L EXBRAAZAFZNIFTE, MHFREINATHEAEH KB
#® B THI
In the article that he published recently, the author cited two real life
examples in succession to illustrate his point of view.

2. WERRE, AR ELE T EEAR,

He was exhausted after the business trip and slept for two days straight.

3. IENFAA—FAELEMBNT XA,
Within the short period of a year, the company acquired five other
companies successively.

50 Chapter 1.3



1. ARATA 8] R AFR—F 2] F B & L5 A8 W RT
What year did your company go to China to set up a subsidiary?

2. AMANJRERLT —ATAIPAFTIAALZAFA,
Recently, our department formed a task force to specifically research this
problem.

b. (%) “to establish; to form”

1. R ERER L

Any argument without basis is untenable.
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1.3 Z2HHK

2. “FRPEAH BRALERIEAAT,
The theory of “product cycle” has been established for a long time.

325 (%)) “to build; to establish; to set up”

L B AEEELBERETZAR,

The government has decided to build nursing homes throughout the

country.

2. BERXRENEAT, — ARG £ TFELT,
With everybody’s hard work, a modern factory has finally been built.

3. ABHRALZATH TR L E RN RE,
All parents hope that their children are able to have (lit. build) happy
families of their own.

Lo XA EMEERREARLEARITRIFHLE,
The main reason why the company went bankrupt was that it never
established a good reputation.

221949 FH P AR I BELAAREREIINR £ %,
When the new China was founded in 1949, it had not yet established
diplomatic relations with the U. S.

3. ATREGINFAE, NI —RE2ZITENTEHE,
In order to increase efficiency, the company must establish a
comprehensive management system.

X (3h) “to establish; to set up”
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1.3 Z2F4HFK

CPEBHAEEEAREIT Z2FHE,

The Chinese government has established SEZs in coastal areas.

2. ATERABEAFABHRGER, DIAEARRLIT AF
it o]
In order to cooperate with the government’s policy of developing the west,
the company has set up a representative office in the inland area.

PREIEFEAFHE2F LA RENFERF T

The school has set up scholarships to help students with financial

difficulties obtain degrees.
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ATRZBXI T, TEHEFHZT 2040 EBELE,
RBETEZREBEXEX, ARI AN KL, BT, $0E
WA EZAF ST, FPIHEMHRIFARTF =AHBXE
FTEHBAELN, T=HABILLAEHFRA “ZF oL,

FHERXEELLRZIB AT RAARFEHAN EF

BHARIGEG ARG, RFERZF. XRLELE
BEMT AL TS (B K ﬂ)Aéﬂﬁ,@ﬁ&%ﬁ
L B

P ZE LRI AN IAAR FEH LG LT

Wﬁlﬁﬁﬁiékoéﬁéﬁ%&ﬁiéﬁéﬁﬁ
a$ﬁ 3 A& RABIHRBKE, 2KkBEof, Nk
AR, MEaI2 B ok 2ok B F) R W65 BRF T RERK
BB 6 BE A Pe ) R e 2

SR AR AL RIS E NG AT EE AN K LG DL,
AR FEMIIBLNNER, HEABELLFBSERLE
FTA o
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ETREBEHRIMAE, PHAMAHNETT 2AEEHE,
BET 5 X EABX, ABISATRELA, BA, SIH
AN EZEBAFIEFH. PHEMAISABEF =B 2
PEBEITHRE, EZRBXNLEERMAE “ZALXT,
RIS AR BLERZIBNIRBARFTFENEEF
AR AR T BN ARAE, BEFZEREE. XREE,
MEAGZ ALY (FEE) 2 FAH, ALy

IO B L ERIEAIIRBEARFEAE EF
BREARIHEZY XD E, 6L THREREFEGHHET
AR FE B s AT AR A, 2Rasi, Ak
A, HBELERLELERFRE HEN SR FT T REEL
B A e R

SRHEE AL ERSENFETEAR AR LN L E,
AHAEL MBI HRE, MAANBLAIREIEARET S
A o
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1.4 = bk

ZEHEL LB ITAFPRIANT BN, FTe9dE
AL Fe e R, CAREMmiE T PRAEEGEEL, mA

RET FTEHLAELEERFAGRR, HHABZEHLNEMF,
B3I =ZFLERRELHARE EREEN R RE

Chapter 1.4 57



1.4 Three Investment Enterprises

In order to promote the “ Reform and Open Door Policy”, the Chinese
government has formulated many preferential policies and provided many different
forms of investment to attract foreign investors. At present, foreign companies’
investments in China are primarily of three types: joint ventures, cooperative
enterprises, and wholly-owned foreign enterprises. These three types of business

>

operations were given the general name of “Three Investment Enterprises. ’

A “joint venture” is a limited stock corporation formed in China between a
foreign company or individual and a Chinese company. The parties invest and manage
(the company) together. According to their registered ratio (i. e. share) of invested
capital, the two parties share in the profit, as well as in the risks and losses.

A “cooperative enterprise” is a contractual enterprise established between a
foreign company or individual and a Chinese company inside China. The amount of
investment or terms of cooperation for each side may not be converted into ownership
shares. Even if they are converted to shares, the proportion of shares at the time of
investment does not necessarily determine the apportionment of profit, risk, debt

responsibilities, and surplus assets when the enterprise terminates.

“Wholly-owned foreign enterprises” are set up by foreign corporations inside
China and are completely capitalized by foreign corporate investment. The resulting
profits are also completely reverted to the foreign investors.

Establishing the “ Three Investment Enterprises” has brought advanced
technology, new corporate cultures, and management experience into China. It has
not only accelerated the internationalization of the Chinese economy, but has also
spurred the transformation of the operational mechanisms of China’s enterprises. From
the point of view of multinational corporations, establishing the “Three Investment
Enterprises” is one kind of strategy for developing global operations.
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Iy

HEME, HFREAPETHNTE, BEFFA
Bk B, BRATLLRANSARAHEIEZHX, 90
ER, MEFTRAFARLEGME, IBHALZHREELET
ki PTRLHMZEERT RS HINFMRIF SRR G
LM, A, A RALOLBHERRTESEFTLLE, &RHA
SENEFEGITEZHRTF X,

Iy

BEMY, AR ZIHATEATFTZHOTH, T2FFT S
fB e, BRESALERAIFRAHZIZH X, 90
ER, MEFPEHABREGME, fRFALBELEERS
i, PEAMZBBELE SO AEE L LR B
pizE, Ak, hEAHALEZRIBRRTEATLEE, »_RE
SB G AP B B E N
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Background
ﬁ Information N

At the beginning of the reforms, foreign investors lacked understanding of the
Chinese market and needed the assistance of Chinese partners. Thus, a joint
venture was the primary type of foreign investment. With the deepening of the
“Reform and Open Door Policy” in the 90’s, more foreign investors wanted to earn
profits by themselves, and China also wanted to increase their gross exports by
setting up more foreign-owned businesses. Therefore, wholly-owned foreign enterprises
gradually replaced joint ventures as the primary investment method of foreign
corporations in China.

37 R

& & & Z zhiding (3h) to formulate; to draw up

A 4 A 4E hézud (&, &) cooperative ( enterprises) ;
to cooperate

I P B F7 dazi (%) wholly-owned ( foreign
enterprise )

% FR &% A4 tdngchéng (3h. &) to be called by a general
name; a general term or name

¥ A ¥ N jingnéi (&) location within the borders
of a country

B A B guféen (%) share; stock

P F S F fénxidng (3h) to share (joy, rights, etc. )

) E # H lirtn (%) profit

o5 = o I féndan (3h) to share (burden/
responsibility )

W e B féngxidn (%) risk; hazard

R Z qiyué (%) contract

I A I B zhésudn (3h) to convert
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1.4 =% 4 &

I & shouyi (%) profit; earnings (in business)

& IE chéngdan (3h) to undertake; to bear;
to assume

15 #% zh&iwl (%) debt; liability

# 1k zhongzhi () to terminate

F AR shengyd (&, 3) surplus; remainder;
to have a surplus

M E cdichdn (%) property; assets

Vi huod (&h) to gain; to obtain; to
achieve

ik BF------ Fr A gul...... sudydu to belong to . ..

# jizhi (&) mechanism

# B zhuanhuan  (3h) to change; to transform

B E kaizh&n (3h) to develop; to launch

A R quangia (. &) global ; the whole world

R % celte (%) strategy; tactics

% 1% hudban (%) partner; companion

% B xiézhu (. &) to assist; to help;
assistance

% é (%) a specified quantity

B A qudai (#h) to replace; to substitute
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1. % (3h)

. FAAA, REFARF, E4RT,

It all depends on your effort; as long as you persevere, you will

succeed.

2. BAFBA A Rk F aG LR K

The courage to act is a common trait of all successful entrepreneurs.

3. LR BTRCEFE—, FRARMMEAATARRGH,
If a company is determined to be number one, merely having managers

who do their best may not be enough.

4. ZEEGITETAZ T B AEHR,

The manager often does the unexpected.

»”

b. 27 “to be called as ... ; serve as...; function as . ..

1. EHegsrAmARA “RFHERE",
The Bund in Shanghai is referred to as the “Wall Street of the East” .
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2 MEB/AFFRAL, RANEERT K&,
Since he was elected chairman of the board, the company’ s operations

have improved.

3. eI REB&R, FIEAWBARS,

Because he excels in martial arts, many people honor him as their master.

. RS EIANAAHELEXRZUAMIR G,

Again, his sales performance this month is regarded as the highest in our

company.

2. A BRI RAF I R AAT R
Trade in its early developmental stage used equal value bartering as a

standard.

3. BARN AN HHNEBES, ELZUANEAEK,
Japanese employees are quite loyal to their companies; they always

regard the company as their family.

4. REJ TAER, REZEARF LA E, AWM A,
When looking for internship opportunities, one should consider gaining

work experience as the primary goal, and getting paid as secondary.

2. # (4) “according to; on the basis of”

L ZRBEFRAMEGNEZH 2
The chair proceeded with the meeting according to the previously

prepared agenda.

2. BER R T B W KT AR
The supplier and buyer made a transaction according to the negotiated

price.
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1 BB 88 FRIBTFFOLERFHT A,
The names of the suppliers are listed alphabetically.

2. &AM AR RAEE EH (M HE) HFIM,

The chorus members stand according to their heights.

3. RAWRZHFEH (K)) g4A#TH,

The sports competitions are conducted according to age groups.

L 2FE, KERBARFNHAY, EHEZEANLZHEN,

In China, length is measured in meters; distance is measured in

kilometers.

2. SHRFEBRABENMREEZ TR EEN,
Weight is measured in pounds in most of the former British

Commonwealth nations.

3. RELLAT mEBEAG R4, KRR “BMbiHH 7 85 X,
In order to reduce the financial burden, many companies have adopted a

system of remuneration by project.

a. (&) “perhaps; maybe”

L RAELRE —RE T, RFETARMLEKER L,

Send him another e-mail, and perhaps you can still contact him.
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1.4 =% 4 &

MBI RL EEME D, REETORE— LR A,
If we can sell this batch of goods at a discount price right away, then

perhaps we can still recover some of the costs.

3. BT 2HEREFEARET, RFETARFIRMH
When we make a mistake, we should re-examine ourselves as soon as

possible, so that we may perhaps gain forgiveness and understanding.

9

b. (&) “or; either...or...

. RRESHK, R (F) ABFT, HFTAFIFTEEIANE
FHEEE R

Foreign investors can enjoy preferential policies granted by the Chinese
regardless of whether the investment is made in the form of a

government,
joint venture or sole investment.

ZTEKM%Aﬁ R (F) RTHRE, ERALE

He has experience in financial analysis as well as in marketing research

3. RARAR. RFAR, AFFR, REHLREF—FA,
Whether you are in favor,
them when you vote.

opposed, or neutral, you must choose one of
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L ALELG) KREZ] BA,

Now, the plant manager will give a brief overview of the factory.

2. mRNFAATH (R) REFAELE S RME, Y RF
4{:7‘3 ﬁ X é’é iﬁ E( NS
Young employees’ motivation would be affected if year-end bonuses were

based upon seniority within the company.

3. &R RFKXAEFEH, BFHFH=HRAM,
A third party is usually asked to mediate when conflicts occur between

joint venture partners.

4 BEFLELFR—HOHIE, REERBARRAL,
When a consensus cannot be reached among the board members, then a

vote must be taken to reach a decision.

5. ) +V+8 (&)

. Zo EEZAER BT R, BAXAFE FH ALY
¥ H, P& AL,
The plan proposed by the general manager didn’t get passed at the meeting

because it did not receive majority support.

2. BN B I RERGERLZRAN AR ARG S,
Feedback from customers regarding quality problems is the impetus for our

continuous improvement.

3. BREAMARGBARAMRES, AFAHDRAZE NG A
R AT B K 8
There are many factors that investors are concerned about (regarding their
investment) , among which the most important are returns and political

risks.
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4.

3

) ”4&

AR K S 0 SRR P A — AL B LA AR A AT B AR
To this day, environmental issues which concern the citizens have not

been resolved.

R om B 9 HREFART o
I have told you everything I know.

(%)) “-ization; -ized; -ify”

At LA R L REERAF N TR

— . Some of the present criteria for promoting managers are age and

professional competency.

INMAEGAEASTARLZTAME T R,
The manufacturing process of this automobile factory has already been

completely computerized.

P OE 6 KR T AL TR LA & AL 6 P A
The problems of an aging population are beginning to show up in China’s

big cities.

AR B AE T LB A A A ZGGA S F
HFERERBRA, TRADLRFET AET .

The advantages of globalization are that companies can use the world’s
human and material resources more effectively to reduce cost, and they

can also attain a wider market.

R\, AL TF, HANERAF 2L T

According to the experts’ predictions, all books will be computerized in

ten years.
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1. RATZ LR T, G,

We should beautify the city and make the streets green.

2. PEEZERALKE, BLAFER,
China should deepen the “ Reform Policy ” and strengthen the

leadership team.

3. MU RMATFHEFAE, SFARRLLEYTBEMFAE S
MR R RIGLET
After the government simplified the approval procedure, time required for
foreign-owned enterprises to register in China was shortened greatly.

7. sFFeeeeel®d (RH) (A) “to...; as for; from the
perspective (viewpoint) of ... ; as far as... is concerned”

L ATekFms, A LFTAFRERNEZFIR,
From the perspective of startup entrepreneurs, the initial public offering

will bring greal financial returns.
2. AT HIETA KRB, BRI R TITFRATG -5,
For foreign investors, political risk analysis is part of feasibility studies.

3. ¥ THEMNME, 4R AMPARAREMNERIRTEEFXE
HEBT R,
As far as MNCs are concerned, the combination of globalization with

localization is their management strategy for maximizing profit.

8. M (&) “however; on the other hand”
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. ERAAFHRNARE T, FaARRRY (F) BEEE,
This joint venture project seems feasible; however, there are many

difficulties in its implementation.

2. hFCRAEETW, FN (HF) BRABEIA,

The north is already covered with snow; whereas, the south is still as

warm as spring.

. BN ERREEARTHE, NEAGEERLN () AT
B,
Improper control of product quality could ruin a company’s reputation.

2. WwRAHEIEAY, SAMNFTHXEN (%) RELEHF,
The relationship of the joint venture partners could be jeopardized when

profits are not properly divided between them.

3 W RARHRERK, AN (3h) K k8 HET,
Without the bank loan, the company will not be able to continue its

operations.

4 FAEHRAR, BUYRAAES, TUFEATHS,
Cash flow difficulties could, at the very least, affect the company’ s
operations or, in the worst case, lead to bankruptcy.

. £ (K)
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L RRZFTRARALEETEAH, RBERARXTELR,
Since U. S. representatives have already signed the letter of intent, we
should urge them to sign the contract ASAP.

2. IAHRBER, RMNEEZEE HRELEA,

This plan is very good, and we should work hard to put it into effect.

L BUREFREFAEZERLEREK, LB HRAT ARSI,
The government has formulated several preferential policies towards
special zones, with the purpose of attracting foreign investments.

2. BRAHSMRAXNANGITH, AIWRARIETH A E
Fo

The government sometimes will restrain large companies’ behavior and

the purpose is to guarantee free competition in the market.

3. ARBEAM A, RELLIHRRBAER BAHKEGF X,
In order to reduce their financial burden, many companies have adopted

the method of project-based pay.

4. ABRRKREY, RbeiH A E A5 90% Ak L, THZH
AEA,

Thanks to the improvement in technology, the ratio of utilization of crude
oil has reached over 90% , which could be considered maximum

utilization.

L ARAR, 2HEF,

Like father, like son.

2. ARNE ARG EHSHRASEETHARLE,
The rumor that the company evaded taxes was proven to be true after an
investigation was conducted by the Tax Bureau.
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HA (%) “form; shape”

L BREAZPIALTREBRM) EFEHE, TRZXILHRLH
Ame, EFRLEZBHALERE AR,
The company has spent a lot of money on advertising and remodeling;
however, these are just external changes. In reality, the company’ s

performance has remained lackluster.

2. BB MHRBGR AN HEARY T #,
Through different forms of non-governmental exchange, understanding
between the people of the two countries will be enhanced.

3. MK FREBEEEFLEGTH X,

This time, the annual party will be held in the form of a cocktail party.

4K (%) “form; appearance; shape”

1. BARE— B L BRI R — A,

The shape of each mountain in Guilin is different.

2. M BARFTZRG B RFMEX BITA,

We will manufacture these toys according to the shape that you requested.
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2. 4% &

»

2% (3h) “to share (joy, rights, etc.)

1. R RREZAR FMN—RSF,

The joy of success should be shared with colleagues.

2. A SHMERRS FREMEMBITR S
The result of mergers is to enable companies to share information and

increase profitability.

442 (#h)) “to share (responsibility, burden, etc. )”

L ARRERHMARBRIZR, FHFFEEZ IR BAA-—R
v g A
In modern times when both the husband and wife have jobs, housework

should be shared by both of them.

2. R oI R ARG SRENE] 54,

The cost of the trade exhibition is shared by the participating companies.

3. &AL HET TS EEETN K,
In joint ventures, the operating risks are shared by the joint venture

partners.

3. 4F A

HE ()
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1.4 =& &
TRt Eal, b T () XARERFETRSES

Due to the training he has just received, he is very famﬂlar w1th the

operation of this program.

AT () MM ERAL, RE2E+ S
The general manager was very worried about the ﬁnanmal situation of the

company.

CEEFAARNT () FTEHEFARARKGT A,
The “Reform and Open Door Policy” has had a major impact on the

development of China’s economy.

A TRBEANGMEETKOA, N AHEBEAN, itk
M RFATRS EAGFHELEE,

For those who have contributed to the company over a long period of time,
the company will reward them with opportunities to become higher level

managers in the future.

1. TAEMBTAE, B2 THHS4&; THREMNFHALA,
At work, the manager is very strict toward the employees; after work,

however, he is a very approachable person.

X2BNEEE, RAFREZHRLLT 2T A
Since the general manager trusts him most, it will only work if we ask
him to sell the idea.

L AW E BT EAREEZIKE

When returning merchandise to a store, one needs to have the receipt

for verification.

EMENZ RS —TF £,

Let’s synchronize our watches before we leave.
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5.t &R Bk AR T

He nodded to me and said: “You are right. ”
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2.1 FEHLFLRGZE

T E 4R AT Ak & B F

BATIER —BERAKRATREZHARFS, AW
R 254K H T, FTEHMGBRTLE TS EEA LB, 47
AR RPHATEH Z MBI 2B R ES, B h4ETe
BB, TAEZLFRARE TP LLEA AL ERICHZE
BetEA

1993 §, P HBEFATRATRBATTEHE, IREE
MELZLS BRATHE RS AR, AmEEITE
TEZFTRAEZRGER,

BA, PTEHORTARIZCIE T RET. LR KA
ITFe B kAT, PEARBITR P RBIT, LIREZ W8
HfR4ZEREBRAE, HAARPBAESE, HLEHB
Pir A B R R BAT. b B R KBRS P H i o
AT, TEKFT IR RIPEREIRE, FRIEBEK, #
o, ARATERRXBERB#FTRL., ALEFTE
ErPE LIRSS, PEREERAST. PERAFAFERLSE
ITAB I E — 3 7 AR AT Fo A B SR AT, X 2 B 4R AT

BEZE, ARAET,
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2.1 FHEHAFLGKFE

B SRAT K 8 B

BAER—BEHLBHATREZGARF S, EAW
Wt d] AR R T, P B a9 SR AT K R & ol BOR B, SRAT
BREAEIFTEA R H B RN, A ERITHIY
AR, FTALBEFERFTHLEXER AR ERLIRER B
o415 A
1993 F, TEBR A HBITRNEFTERE, BREF
B AR A A SRAT 69 BORBRAE R KK AE, AT
B a2k B E R K AGIEA

BHT, PEWMAITHRAIZ O T RBIT, B KSR
B 84T, FEARSKTE P BT, HRAELW B
AR LA EBER, ARAFFERAEF. BN
Riro KB RMEAT. TEALERAA A TEEH O
}ﬁoﬁ%ﬁﬁi%aﬁﬁ%ﬁm%,gﬁﬁﬁﬂ%,ﬁ
BEo i, AAHBRRUARLTBRE. WERRITE
BYE L RAAAT. PEERBIT. PERAITAPEHELESR
FARE T — 3 7 AR AT Fo SR AD B SR AT, 18 & B X HRAT
Grm%, AR,
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2.1 FEREFLGKFE

2.1 China’s Banking Reforms

Banking is the most important sector of the financial system in any country.
Formerly, under China’s planned economy, the government exercised complete
control over the banking sector. Banks were only responsible for the administration
of the country’s finances and financial policy. Commercial banking played a minimal
role. Therefore, commercial banking did not play much of a promotional or

supervisory role to enterprises in the course of economic development.

The Chinese government instituted banking reforms in 1993. The principal
objective of these reforms was to separate the banking sector’s functions with respect
to policy and commerce, thus leveraging the role of banks in the Chinese economy.

Currently, the banking sector is divided into three banking systems: the
central bank, policy-making banks, and commercial banks. The People’s Bank of
China is the nation’s central bank. Its primary role is to assist the State Council in
implementing national financial policy. It is responsible for controlling interest and
discount rates. Policy banks include the State Development Bank, the Agricultural
Development Bank of China, and the Import and Export Bank of China. These
banks are primarily responsible for implementing ( government ) policies,
supporting agricultural policies, and supporting exports, as well as providing major
national projects with loans. Commercial banks include the Industrial and
Commercial Bank of China, the Construction Bank of China, the Bank of China,
and the Agricultural Bank of China, as well as several regional banks and joint-stock
banks. Commercial banks operate independently and are solely responsible for their
own profit or loss.
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2.1 PEEFTLGEE

Ry

b A AR 1995 S T 46 A SR B 4R AT AR AR R B AT
REM - Hr3eA, BT, BREEIRTHLZRTHEANT
ﬁﬁ%%%ﬁ&ﬁoﬁﬂ,%ﬁﬁ”ﬁ%%%%@ﬂ%o
WERENME, BNCH SR KB REZBART
+ 5 |

ﬁﬁ‘%%ﬂﬁh

OB BCOAT 48 1995 S BA 5 AL Sh B SR AT E R 54T,
BB - FrEA BT BREILTHAZRTEANT
B S R AR AT, Aedn, S AAT R fE B AR R
MEKEG MK, BHNECA SR FRATHARBARY

ﬁjﬁ‘ o
Background
ﬁ Information 1

In 1995, the Chinese government began to permit foreign banks to establish
branches in China. Morgan Stanley, Citibank and Deutsche Bank were among the
first foreign banks to move into the Chinese market. Initially, foreign banks were
permitted to handle foreign currency transactions only. As reforms progressed, a
number of foreign banks obtained permission to handle Renminbi transactions as

well.
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2.1 PEEATRGKE
ZH A%, 40 R, zlichéng (3h) to form; to make up;
to compose
AT AT zhixing (3h) to implement; to carry out
1 % = 5 rénwi (%) mission; assignment; task; job
B B 2% ® jianda (#h) to supervise; to control
S B 5 B fenli (#h) to separate
IR e B gt zhinéng (%) function (of a person, thing,
organization, etc. )
A A% g fahut (3h) to bring into play;
to give free rein to
H 4% B BT gudéwulyudn (%) the State Council (of China)
e R quéding (). ) to determine; to decide;
to confirm; definite; fixed
g 2, Z BRI & tiexianl{l (%) discount rate
£k E ¥ néngyé (%) agriculture ; farming
® # * fuchi (&h) to support
VA & vA B yiji (%) and; as well as, along with
m B A H xidingmu (%) project; item
R ;A réngz (3. &) to finance; financing; a loan
BH&5 BEAEE 2fuying ka to assume sole responsibility
for profit or loss
* ¥ B hudzhiin (3h) to be permitted; to be allowed
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2.1 PEHAATLGKRF

”

1. 4L (%)) “only; merely; no more than ...

1. X®eFZFNL, MELAE,

These suggestions are only for your reference.

2. BMAANAREZHEEE, TREPAITEENA —A
There are many senior managers in our company, but there’s only one

CEO.

3. AFABRZEERALE, R-THHATALR —HAF,

Since the production process was completely computerized, it takes only

twenty minutes to assemble a car.

L HBAARFEM S BAL, FALFTFRAR S R
ITHBEHZNT AL,
Pharmaceutical companies emphasize new product development;

therefore, R&D personnel alone often account for more than 60% of all
employees.

2. MABTHHARY, REARARSEXXETF LN =2
o=
It costs a lot to raise children, and education expenses alone could
account for one-third of household expenses.
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2.1 PEETLGEFE

L RILET AR, A FTEHGETHARA THLGT #,
After visiting China only twice, he had already gained a fairly good
understanding of the Chinese investment environment.

2. AR T AANERA TR T 28 THFFEGTAEFE,
It took him only two weeks to prepare the company’s budget for the second
half of the year.

3. EFMMARAMNM, EXRABLLNE 0 H FiEAA,
The board is only a voting body, and it isn’t directly involved in the
company’s daily operations.

4. fRE)TATRBR SRR —F AR, KFGHALLER Fit—

PIEK
Your feasibility report is only a forecast; and the reality of the situation is
yet to be determined.

2. fe------ % “in the middle of ... "

. BRAIEY, 2BAR—ELRBELE,

An amicable atmosphere was maintained throughout the negotiation

process.

2. ERBARRT, RMKEFT — RENT 6535 87 AL,

We lost a great market-entry opportunity due to hesitation.

3. ey RIR, RALEHER FELANRE G KF,
He has a very strong character, and he does not give up easily even under

adverse circumstances.
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2.1 PESTLGKE

4 HEXERBGTR, BAEFNHMENRT, IALLE
I E A o

The decision on how to deal with this bad loan cannot be announced yet
because the various departments of the bank are still in the process of

discussing the issue.

3. &

1. A2 FFEXTRANEFRAERLTRRGER
Establishing SEZs had a strong impact on the development of the Chinese

economy.

2. BeARA)F T A AR B R BN A9AEA o

Lowering interest rates can stimulate consumer spending.

3. AR HEX, HEBRMB AT IR GER

Lowering prices would not be an effective way to promote dated fashions.

1 R NHEBEEALEHYN, RART —BFR, TEAIKT,

The weather was fine when I left the house, but then suddenly it became

windy and started to rain.

2. BMAIZAE, R4 AR S,

Ever since he was cheated, he has become suspicious of everyone.

3. HEHF, AL TRRENA,

Living overseas for two years has changed his outlook on life.
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2.1 PERBATLAGKFE

(o=

ZRTFFRA, T —F o928 KLEE,

He got goose bumps all over his body when the air conditioner was turned

up too much.

2. BET —R, AERTAKXE,
He fell and got a huge bump on his forehead.

3. RAEH, FEREHERETF,

When the weather is hot and humid it is easy to get a heat rash.

. BIFB RS2SR EAE = E4,

A lawyer usually handles three to four cases at a time.

2. BEMBEBRE, LFHERXHS L LR LBFU,
The street is very narrow, and several traffic accidents occur here

practically every day.

3. ARFIFHLENAFRAT EXNZFMRA
This unexpected accident brought about a huge financial loss for the

company.

4. 1% “to make (people) become; to cause to be or become;
to enable”

L RS RAZRY, FHEAZE.

Modesty leads to advances, while conceit leads one to fall behind.
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2.1 FEHSTLGKE

2. W8 FTAE BT A 2% AR AN R B SE

What he does often surprises us.

3. 2R BREFSAIAERLR,

The staff cannot tolerate the manager’s excessive demands.

4 RBRIFHEEMSARE P HE, KEREA S B SR
B 6 A

Providing good after-sales service is an effective way of satisfying

customers and maintaining brand loyalty.

1. BAMERARSZSEFIHF/E, HAEERESEIRRTH .

Japanese electronic appliances sell well around the world because they are

very user-friendly.

2. KRR E G IE, RELTEH,
When I give you the sign with my eyes, you get up and say goodbye.

5. % (4. &) “following the event of; accordingly; as
a result of ”

. MEFTHHET R, RESZRHERLARRZ

As the market matures, customers’ expectations of products increase

steadily.
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2.1 PHEH4EITLGKE

2. MAEESBKERF K FHRHRN, FERAFFHEY AHFH
RBAT T EAR T LS,

As banking reform in China continues to progress, the Chinese government

has gradually begun to permit foreign banks to conduct RMB services.

3. MEZBKRMNBE ARG LI, RAKAF LTI RA NG A
7 Ko

As Internet technology develops, the paperless office is becoming a reality.

l. i X T —HRT, A XHT —unk,

He drank a cup of coffee right after he finished a glass of juice.

2. —BFeidE, MAEKRALAT —BRERNB,

A heavy rainstorm followed the thunder and lightning.

3. RBRAAAFELE—NEBHLERE, RECHRITLEEL S
AR T A &
As soon as Chase lowered the interest rate by one point, other banks

followed suit.

l. REEZTRFHANSGUE, BARIHEARELHEERAANT LY,

The media followed the chairperson into the conference room.

2. WRFHASE, AR NEEELETF A BORELES I,
After the game started, the audience’s eyes moved back and forth
following the ball being hit by the players.

3. LM BEABRAZTHFHEFINRELAAETHLE,
He followed the others to the scene of the accident to find out what had
happened.
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2.1 PE|TLGEZE

1. A& A

A (%) “and; as well as”

FEBTHRSF—ROELZAKR. BEAK, EHAR
(&) BF5TK,

American bank services usually include checking accounts, savings

accounts, settlements, and loans.

ARB AR B TER, HHBRARAE (A) ZERBRF=
FEZF X,
Fixed, mobile, and satellite are the three primary modes of modern

communication.

KRB E EHERE, LA (R) REREAH,

This computer store sells hardware, software, and other computer parts.

EBREZFPREZHALEKR, £, BAE (R) £ESX
B R T
The development of water, electricity, roads, and other infrastructures

must be given priority in the national economy.

HEZEAWE R, A FWICMTHRBBZEZXT
FRERT . Fiz T EHL2EFP, ARETEHLRA,

The day after returning from his business trip, he reported to his company
with respect to where he had gone, what clients he had visited, and what

projects they had discussed.
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2.1 FTEARTLGKE
2. MBRERABIPIFFR, AAHE BB EIE, K BERT
%y AR?
How much did you spend all together to take the TOEFL exam, apply to
educational institutions, and arrange a visa?
EARFHZH, BAEZMOZPELER ., REALRAR
WLAE .
Before the conference starts, one must first check-in, then register and
get the conference agenda.
XEREZORFEREFT, wRFRARARART. TR,
TR EAHK.
This store sells hot beverages such as tea and coffee, as well as cold
drinks such as juice, Coke, and Sprite.
BEEANBBATHEAL: MERALFEH, FRER,
ZEU LR IHZE, AABREFRERE, RFER
AL I B0, '
Most multinational corporations recruit staff who have the following
qualifications: possess a master's degree or above, have professional
skills, have three or more years of work experience, are fluent in
Chinese, are willing to travel, and preferably have lived overseas
previously. :
A (&
1. NBABALMMAEF TXRHZELD
Leaders from eight countries and their associates attended this summit.
2. BB GBERARL D EMAEBERIARTELLETI.
The two presidential candidates and their campaign aides have come here one
after another to campaign.
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2.1 PEBATLGKRE

3. A EHR. BEEABAALRANBLEAMT ST &G F 24,
The president and general manager of the company and their wives attended
the grand opening ceremony of the joint venture plant.

o

2. Tk BT XE

B () “to develop; to launch”

1. TAABRRETRE, TAFRXTARRTFELRT

As soon as the feasibility report is finished, we can begin the project.

2. RreyFmARE, REBEFHFERLR,
Due to the poor quality of the employees, many activities cannot be
launched.

3.ATHBRLELBRRA, RMAFL2FFEIRED,
In order to increase cohesiveness, our company often holds entertainment

activities.

BT (3)) “to unfold; to launch; to carry out; to set off ”

1 2R FRXZTRE, 2RAMZASRT MAFEFTHA
% 1‘:‘1— % [®]
After the opening ceremony of the conference, delegates immediately
divided into subcommittees and began their intense discussions.

Chapter 2.1 89



2.1 PEFKFTLGKE

2. R ERCABETT .

All contests are now in full swing.

3. R FTRHENE T LREEZIHETY “FEILAE” AFTEHA
mEFT .

The “ Hope Project”, which develops educational opportunities for
children in poor areas, has been launched throughout China.

A (3)) “to develop; to expand”

L HUNEFRAMFEFARGEIZRE

The planned economy was the main hindrance to economic development.

2. MTEAAMRBAAR, FHEARARIARTRENRY
Due to the delay of the adoption of the counter measure, things have

become unmanageable.

3. FANMM B RAT Mk ZF AR FH6FEA,
The purpose of developing the inner region is to solve the problem of

unbalanced economic development.
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2.2 FEHCENZHFEHH

} 2.2 A RFICENLZH6Pm

F R LRERZANEZNAERFI/AR, CNER LT H N
BHAHR, LCXHEHRBERGBa, mBAFHELIL5TE
A TR G,

AEYm X P HNE, FlELELA, 2RRGLELGRERT
BA, BRI, A EKEFaIg KR E; AFET
okt B2, REERRGH T, Aminbk 2568
¥MRKRE, IAESZFRERN, BUFHRTRAAME, AL
BELZHTEHATYE, RIEHER; RZX, mREFAE
RH, RAAEARGAHAR, FHEMR, 2bHE#hez
F, ) E B K .

LRSS —ABREFHRABRELEFIETFTEZHER,
Bh, LENXEFH LB m—BH T AR, in, I KH
WRHAE TR, AL P RMAGH R, B AT A2H
HEFRAEAB, LR, LREEFHF—HOIT HEF
EXGFrh, SRTRAAN, AT RTGEH 2 &M
ik, M BB Ty ke, AFTHER, AATET
HEDHENBER, AR T Kt ER. RE,
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2.2 FEFILEIFTZFHAFH

1 2.2 AEFREEFHLBEHYE

. ARFBEEARREEEGEFER, EMNRLTHA
et R, LEKFAROYE, TREQELLEHE
RELTEHYE.
 HERYESEARE. AELT, FRALTORA
RA, e EAE, RoBREHE ERE; AFET
BB E4E., RIEERREZHE, KhmkEike
WERE, MAFERFRBR, BRRLTHAAFE, AR
BE SO ELBATE, Nl E; RZ, wREHER
B, RAEEERGAE, RHEAR, A2
7, 7] 38 5K

LR —ABREFH AR LREFEFTEZHFR
A, LENEFHLFA—BERTARSD, in, TAH
KPMABETHER, ABETHFREER, BATATH
REEAREE, Lk, EEEHH—BEEHHIAHLA
EXHHE, $AFRAER, MIIFERAFHH T RMAE
ik, REABARA B O; TAEAEH, ARAFEAT
BB O R BRASEK, RoRINZRBEOHIER., RH4,
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2.2 A RPCEINZIFHH A

WRICERDRK, MAHmEE o8 R, KH¥Yhas
SR B ey R
EALEIAFEMGEL, S —BA R AN, #
AORAELMZIRE, Bmd A AERY T TS L E
KRFERBKR, ARk BICE L, dofTiz 5455 &
NEFIIE, REFNEGFARRE, RIELFRFEITH
x4,
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2.2 FEALCESZFHH

wREREESRK, A mE R o6 Ak, #ma sy

SFR T 89 B
_d$#ﬁ$1ﬁ%h%%%o%*ﬂﬂﬁiﬁﬁ,ﬁ
FEREFGTEMIRG, EmEREBRNBER T35 L/
HHHERER, Kz EAER LA, TERAFENR
B[R, TP LBEEFRRE BB RITESTH

M 82 .

IB MR
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2.2 A RAICEFZFGH 0

2.2 The Influence of Interest Rates
and Foreign Exchange Rates

on the Economy

Interest rates and foreien exchange rates are two important economic indexes.
g g P
They are restrained by both market forces and government policies. Changes in these

two rates will have a substantial impact on the economy.

Interest rates influence the price of a currency. A rise in interest rates leads to
an increase in financing cost and investment burden, thereby reducing the pace of
economic growth. A drop in interest rates reduces the impetus to save and encourages
spending, thereby speeding up economic growth. During economic recession, the
government may lower interest rates to encourage more capital injection into the
market and stimulate consumer spending. On the other hand, if the economy is
overheated, the government will increase interest rates to tighten up the money
market, in order to cool off the overheated economy and put a check on inflation.

Foreign exchange rates play a vital role in a nation’s economy. First, the
fluctuation of foreign exchange rates influences a country’s capital flow. For
example, if the domestic currency depreciates, local investors are likely to transport
their capital to foreign countries to prevent losses from depreciation. Secondly,
fluctuations in foreign exchange rates exert a major influence on a nation’s foreign
trade. When the domestic currency depreciates, the price of export goods
denominated in foreign currency will decrease, which will expand exports. When
domestic currency appreciates, the price of import goods denominated by domestic
currency will decrease, which will lead to more imports. Finally, if the foreign
exchange rate fluctuates with too much volatility, the risk in the import-export
business will increase, and the development of international trade will be affected.

Interest rates and foreign exchange rates are tightly related. When interest rates
in a country increase, investment returns will increase, and the demand for that
country’s currency will increase, thereby driving up its exchange rate. Utilizing
these two indexes well is the key to controlling the economic growth rate and

guaranteeing good economic operation.
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2.2 F|EFILENZFHH R

PR

FEKT, FART, BWERKEEBRTS A WL
¥, BESICER TR, ERLFTRAE TARTLEK
F, REEAFRE FT2Hhil, MAGEEXALGICE
2B (B#&IER) ¥ik, E/MESF TALBRFEN

9Pl
LRIy

FEEE, FPARK, BAERREABRR TN A GL
M, BEHIERARS, RRACFAI TARFLEHK
%,@Eﬁ$%ET%%ﬁE,mﬁ@@iﬁﬁﬁﬁﬁi
wE (RBIER) PH, HRMEAFT TALRNE

SMEE o
Background
ﬁ Information

The Chinese currency, Renminbi, currently cannot be freely converted in

international markets. The Chinese government exerts strict control over foreign
exchange. Although conversion into Renminbi is permitted under current accounts
now, conversion into foreign currency under capital accounts still needs approval
from the State or local branches of the State Administration of Foreign Exchange
(“SAFE” ).
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2.2 A EFiL B 2R

U3

¥ A 35 A2 zhibigo (&) index; target; quota

# R # sk yuéshu (%&. 3)) constraint; restriction; to
restrain; to restrict; to keep
within bounds; to bind

=& E % chdnshéng (3h) to produce; to engender;
to give rise to

w P -0k 3 huodbi (&) currency

75 R’ 5 tigao (3h) to increase; to raise

i < ¥ &k zéngzhdng  (3h) to increase; to rise; to
grow

E K E K jamin L) resident

LBt Fee dang---shi when; while

WA Ak xigotido (%) depression

Bl 3B gtili (&, £2) to encourage ;
encouragement

B Z B Z f&nzht (&) conversely; whereas; on
the other hand; on the
contrary

ol = 4 jinsud (5h) to tighten; to reduce

AR SR AR yingén (%) money supply

» 2 VSN l&ngque (&h) to cool down

P ) ¥ ) yizhi (3h) to restrain; to control ;
to check

b % " 4 shduxian (&) first; first of all

T & % biandong (%. 3))  change; to change; to alter

w B i 7 liidong (£, &) flow; circulation; to flow;

to circulate; to be on the
move
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2.2 Fl Bl B2 F0F A

#r 48

1% 1& jiaizhf (£) value

By ik 72 fangzhi () to prevent; to keep
something from occurring

B 18 2 18 bidnzhi (#h. &) to depreciate; depreciation

A E A E didowdng (3h) to transfer to; to shift to

X ok B ok qici (%) next; secondly; then

It & 7t 1& shéngzhi (&, %) to appreciate; appreciation

] v 7] bddong (3h) (price of goods) to
fluctuate; to undulate

H iR B #HR huibdo (&, ) return (on an investment) ;
to repay; to reciprocate

Z =5 zht (A) him/her; it; them
(used as a substitute for a
person or thing)

% A gai (4%) the aforementioned

iz F iZE F yunyong (&h) to utilize; to make use of

%= 4 ¥z 4l kongzhi (3h) to control; to dominate

& 47 ig 47 yunxing (5h) to operate; to move in motion

*x 8 M 42 guanjiotn (&, M)  key (point or issue) ; crux;
crucial ; critical

T@E FTEE gudnliju (£) administrative /
management bureau

* 173 ¥ 7 huddé (3h) to obtain; to gain

B E 3 pizhtin (%. 1) approval; to approve;

to ratify
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R TE TS E STV S

I HRRRAEAE EGY 0, LHIEY A,

Every decision has both a positive and negative impact.

2. ETRBMRAARREA R FHR], LB2H R EGHE,
The success of any project requires a comprehensive plan as well as flexible

methods.

3. M TEBBRZH ARG, LRighak s,

One must not only acknowledge the achievements of subordinates, but also

point out their shortcomings.

1L RARERBAGFEREFLER,

The company’s cafeteria provides an economical and substantial lunch.

2. ARKXBREZMES, X BB,

Women nowadays not only have to do housework at home, but must also

work outside of the house.
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2.2 F| RAfeil R EH6 R

3. M ETEHRBARATRE, LPREFRABOTERA
Interest rate fluctuations will have an impact on the flow of funds in both

capital and current accounts.

4. RAGAIF 2B ERALFARMNBE O F,
' We would like to employ those who have both a good reputation and

experience in management.

1. Ruog Fp o BRRE B 8L,
His desk is dirty and messy.

2. AEMASARK S B K
The newly built buildings are tall and large.

”

2. % “Whenever ... ; each time when...

. HEERAEMNL, RETHHRIEELI

Whenever the interest rate is adjusted, the stock market changes in

response.

2. H L 8] " K2 REHEREN, h*—ﬁ"u«;fﬁ%é}&%lﬁéﬁ‘ﬁ'i
& o

' Whenever the company has cash flow problems, the general manager has to

negotiate with the banks personally.

3. BLEEAERERAM, L+ FLHAH KRR ERARFR
BRE
Whenever there is a natural disaster, the Red Cross will go to the affected

site to help local citizens carry out relief efforts.
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2.2 FBEFILENZFGH A

3. &% (&) “conversely; on the contrary; otherwise;
whereas”

L ABBRBEEFLEUAARRE L#; RX, AEHEHR
B T 2k,

For the past few months, technology stocks have continuously gone up,
whereas other stocks have continued to fall.

2. By, BHRAMHOAELSAR]; X, &H. RE L
AR —F KRR,

Those who are diligent and persevering will succeed, whereas those who
are lazy and do not strive to advance themselves are doomed to fail.

L RARFZHAHE; RZ, Ne# AL RBE,
Political reforms must proceed systematically; otherwise there will be

social unrest.

2. NI FERRY FAMETRABREPFHEE, RZ, #hd
AT E T A K,
Companies must develop new products continuously in order to satisfy
customers’ needs; otherwise, they will be eliminated from competition.

3. MAXNEZ R R EHAL AME; L2, WTHRRA
R A8 AR,
Traditional cultures are only valuable if they have kept abreast of current
trends; otherwise, they hinder societal advancement.
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2.2 A RFIL R T2 F0F 0

4. MEFHREBERAFY, RRLARJIEFRAENER; KX,
M2 R E K69 RR
Fiscal measures can boost the economy if used properly; otherwise, it

could cause a huge waste.

4. @ (k)

1. X ERMm AR

The flavor of this dish is strong but not overwhelming.

2. XRIBREHERELT MR

The interior decoration of this restaurant is magnificent but not gaudy.

3. NI HMERHERRIPAT, FTEA,

It is useless to set up rules and regulations and not implement them.

4. £FAANABFTXRAALTAH, ATEANLESE.
The American communication style is straightforward, whereas the

Chinese style is more reserved.

5. A AR MERE I, fREALN R, B
MRS R EFRAFRTHORTT &
Attracting customers with discount prices is only a short-term strategy,

while continuously developing new products and improving quality is the

best way to gain market share.

1. Ao bg 32 B0 M A 69 R T .

' He insists on substance and conciseness when doing presentations.
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2.2 A EFCEFZFHYA

2

RGERITR LR TENRE X —,

One of the safest and most reliable ways of saving is to put money in the
bank.

MR EREN OB EN TR, —AERNATAHEE,
Our company’s primary mission has been to provide customers with high
quality and inexpensive goods.

FMERILCEZBANEZY a—_‘f‘ﬁ'«?‘%ﬁ , X H A B A
S—EHEFFAEERG YR

Interest rates and foreign exchange rates are two important economic
indexes. Any change in these two indexes has a substantial influence on

the economy of a country.

TEEAAARILA R
Wages should vary with each individual’s performance.

LB RZE, MBAARAG L, ATk EoHE,
After the meeting, the two of them exchanged a smile indicating their
satisfaction with the decision.

AEIMMAENBIH LM E, AT ZADEF 2B 60,
The car followed the winding road up the mountain, and it took about
three hours to reach the destination.

MABRFZRMOGRE, SFHAMENE HEMAE,

As the Internet developed, various dotcom companies emerged.

5. 2 (R)
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2.2 FEFMILEFZFHI A

1. W HBEFTRA, FEZUAAIRE

Many in the audience cried because of the touching story of the movie.

2. M BTG RHZARKZIRFHAT

To our company, he is everything that we could wish for.

3. FMEEHEBIRANRZT .

Typewriters have already been replaced by computers.

1. THZA, WERBEAXKBFEFF @R
In his spare time, he likes to read books related to politics and

economics.

2. WL AERMAELARNZIH,

People with a Ph. D are over-qualified for jobs in our company.

3. Xk B AT IR L LR Ay K,

This time the trip to Shanghai was more fruitful than last time.

. AR FRZE, DIAGHEERRALEATH 2,
After improving the sales strategy, our company’s sales greatly increased

as expected.

2. BT Hin2 b, WY IFE—FARFATELIZ=TF %,
Not including commissions, his salary has gone up by more than 20%

within a year.

3. fufe JUAF FZH) 8 X & ARRAT

The relationship between him and his colleagues is very good.
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2.2 FlEFoiL BB H4H A

4 BRERXEIR, WMEHRRRERTXIENFHA,
At the threshold of this new century, everyone is concerned about how to
forge ahead into the future.

6. &£------ £ (4~) “inthe areaof ...”

. EZEZRHHARE, PELTHERAMERA,
Chinese technology for launching satellites has been in a position of

leadership in the world.

2 KA ST AN A AT 0 AT R K A
NI
The two financial analysts had different opinions as to whether or not the

company should get a bank loan.

3. MR E—ZRBELLTLZBRIFT a5k,

Their research has made a breakthrough to some extent.

4 EXESHBE L, TEAHEFHRBUATRENAS, W hf
W7 o

China has invested tremendous human power, material resources, and
capital in the area of high-tech development.

5. ARNAHZEMERTHEMERT LR,
Following their merger, both companies have developed from their original

foundations.

7. dafT () “how”
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2.2 #| Bfoil B Z56 R0

| l. Mo ALEAERZ - NRAEEFRELEHERRA,
How to reasonably adjust interest rates is the key to the stable

development of a country’s economy.

2. AT HERBEHITHREZBHNEAZH LA FIA,
The issue that the government should investigate first is how to properly

tackle the banks’ bad loans.

3. AB WM ERA, AR R o AT R k4 B TR
Judging from the present speed of progress, the project cannot be
accomplished on schedule, no matter what happens.

1. 28] R EG 55K A Fm T 7

How is the company’s financial situation lately?

2. FELARABATF, SR lTIHAERETA,

The board meeting is still in session, and it is hard to predict what the
result will be.

1. T4 EFH

T4 (%, 1) “change; to change”
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2.2 A BAL RIS ZFH R

. REFEFHAE, TEHLZFRARFAEXHARAFLET EXHY
T,
After the “ Reform and Open Door Policy 7, China has changed
tremendously in both economic and social realms.

2. WHATHEAER, AL ZNE, FREEFAMN,
Market situations are changing unpredictably and, therefore, one should
observe them at all times in order to seize business opportunities.

3. BEWMRAENE R, —2H, —2F,
Weather changes dramatically here, so one moment it is sunny and the
next it is raining.

T (4. '595) “change; to alter”

1. REBGFAHFEAMH L2 LI,

Recently, there has not been much change in the international situation.

2. AF MR ESHiEH, ERXEE LS H 0N d 6 EFIE
To
If personnel turnover is too fast, it will affect the company’s normal
operations to a great extent.

3. B X FHAMFELTSH, RMNATAEFXRABPNE T

We are ready to sign the agreement if we can make some minor changes in

wording.
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2.2 A EFCEFZFHYE

2. %2 R#%Z

w8 (%) “desire; lust”

1. AXREZE KGR ZIREZFLAEOHT I —,
Humanity’s unlimited desire is one of the forces driving economic

development.

2. FEAMMBRZRZFHBBUHREZ —,

The desire to become powerful and rich is one of the reasons for corruption.

3. FOR A T A A 45 PR A #G T 4 5k

A big sale can temporarily stimulate people’s desire to purchase things.

JB# (%) “wish; aspiration”

1 #BidFK, A TEZATHEAGEHRZ,
By passing the exam, he has finally realized his wish to go abroad to
study.

2. AEARE, REAEAFKFATT RFTEHARWEBE,
The aspiration of the vast majority of Chinese people is to improve their

living condition.

3. e FREARZ T —HEZLEFARNEBRE,
In the 21* century, peaceful coexistence is the aspiration of people around

the world.
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2.2 FBEFLEXNZHFHGHA

3. BN B

#Wh (%, 3) “encouragement, incentives; to encourage”

I =R RHART, T KRERRGHE
The success of the new product’s trial sales was a great encouragement to

everybody.

2. W Rk AR AR E R,

Both material and moral incentives are important.

3. REBHMARARF TH, KRFL,
The general manager encouraged the technicians to be bold in innovation

and development.

4. ERFARGARNE, AAAEREHANEE, XER
SN AATH B S
During different stages of economic development, the government
encouraged people either to save or to consume.

#0h (Fh) “to encourage”

1. X EZH R FRAELSEST,

Parents often encourage their children to study diligently.

2. FRMB=ZABE, /LT,

The trainees repeatedly encouraged each other to strive to make progress.

3. M FUABARAGH T RBENH T Lk,

He often motivates himself with examples of successful people.
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2.2 Al EAL B BIH0 A

4. pH

Fp4) (3h. &) “to suppress; to control; to inhibit; inhibition”

1. X FF 25 dp 3T A8 0 A B3R 69 47 ) AF A o

This kind of medicine has effectively controlled cancer.

2. B 4E4RAR R H ) H TR 0 R AT B
Tightening the money supply is an effective means of controlling

consumption.

3. T g TRFERN, ABLWH AERCHEST, HFR
FAR R
When he learned he was accepted, he could no longer suppress his

emotions and started shouting for joy.

324 (#. &) “to control; to dominate; to keep something within limits”

1. R2BEREANFNPAEFTL, AERLEFEX,
The general manager demanded that each department control expenses in
order to ride out the economic difficulties.

2. ZmM BT ABNEL MR ERARG T T,
OPEC has completely controlled oil prices.

3. T HAMAFERARRF S, ERTEFHERXFR,

The car in front suddenly lost control, resulting in a multi-car accident.
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2.2 R EBEFCEIFZIFEGF A

5. ik R

Brak (31) “to keep something from occurring; to prevent”

L ATHERBEFR, SRR RAERAF,

In order to prevent traffic accidents, there are speed limits on the highway.

2. B RBAP AR AL R TR M F I Z L
The government has adopted various measures to prevent bribery and

corruption.

3. £ B EAEIIR, TUAARIHIELRGER,

Disseminating knowledge of laws may have all impact on preventing crimes.

# %, (#h) “to keep away from; to avoid”

. EEASRZH, N RZENAEZNF, RBERLXIHEL,
Before signing contracts, companies should carry out due diligence in order

to prevent fraud.

2. PEABFREAFH T LB LT E,

Chinese people put a premium on harmony in order to avoid conflict.

3. REZERE, TUHLIMMBFE,

A higher degree of transparency can eliminate suspicion.
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2.2 A RACENZFHY

6. X7 R&E AW

%7 (#h. %) “to express; to show; to indicate; expression; indication;

response”

NE KRB BITEREE, XATEARAALMIE A,
The building lights are still on, indicating that some people are still

working overtime.

g L RBRATERT “HARBRT

The picture of a glass on a carton indicates “fragile”.

Mok a2k 7T REREKANSAE,

He has verbally indicated his willingness to cooperate with us.

ERRZ AR DM 2 —F AT R T

Exchanging small gifts before negotiations is an indication of friendliness.

FFELF QA EMBEERG O R T AFTEF,
The chairman of the board personally went to the site to express his regards
to the workers engaged in emergency repairs of the facilities.

RENNXFLFF TR E, CE2ENURLATRXE LM
ﬁl ﬁ o
Even though the company had suffered a severe deficit in the first half of
last year, the general manager firmly indicated that there would be no
layoffs.

%3k (&, &) “to express; expression”

1.

BHAEETRA, g REARAF - YA,

Due to the language barrier, he has difficulty expressing his ideas.
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2.2 #lEFiD R 2B Y

2. BRI T RSN AARLAZXARM, THEREALEE

RBFE
Even though he spent a long time explaining this problem, he unfortunately
failed to convey his key points clearly.

EHALETHREERE THNBEATHRZREGF %,
At the conference, the keynote speaker expressed his views regarding the
reform of the banking system.

%9 (3) “to make clear; to make known; to state clearly”

L.

RERATLEREAN, XKESTH LIEGMFHEFABHIZ O,
The survey revealed that people have confidence in the leadership team that
just took office.

KRB ERRAZMMA G T EA R ERFE L,
This chart clearly indicates that our company’s market share has increased

each year.

HZEZRAAEHF B RBOAZ

There have been indications that interest rates will go up again.

HEAARE, B|RARRERZRN, —AEXAEAASE
(&)

He has not expressed his position as to whether he will agree or disagree
with this proposal.

BRUEPAHLEAT I FaHE " LE R LY,

The government has explicitly made known its position in support of the

development of high-tech industries.
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2.2 RRPICENZFHT 0
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2.3 PERETHOEE

1 2.3 TEHRETHINORAE

0 FRFH, THRATHREMWEAFXE, LB LA
LEHEFRINRLT IEFX P, PEAREGE AL SILAT
AHRRFEREEMAH X G, BRI AFE, MEAM LN IR
BR#EmBROH, CMNBIZATREEFATH EXEEF

&

6]

BAl, BBRELFTREFPBETHFORR, TEL L
MREFTHOAAKR. BR. HBRANKOHF, A KZAAKR
TARAEAL, A ERMNEMREZ; BRI AR T
EF, RAARTARHEE, AP FAB A XL, #3FI
ERBHIMIG FEEZ, 2001 52 A, BREFTH L EEE
NBEFTE A ARFABRAFAZENEZER, 5 £EAHKE
BERAR RIS L BRAEERGBEARR

WO, A HBEANRK, HREZFTELLEAEAFBH LT

RE, EFENBRBHFRELEFBELATHORE—K&
V*H’?@ (Red Chips), £ T £ H 4 ¥ % & (Blue
Chips) , N A PRSI EMLY EFagBR 2
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2.3 FERETZNRE

80 X b, PERHBBTREHNEITFER, £AHAE
LiEFENRLITEERS . PRBKREZ G ERERASXAN
ARHAEREZEFMOM A, BB HF, ﬁ%ﬁ O A
BA#SG R, EMEABRTRELELA EFEF

2

o

BH, BREZ L TRBEFBZEZNARAR, TEHAX
MEETHo A AR, BE, HEANEEE, A RIAAK
ARU EAE, RBEAERBREGOKREZ; BRI ARTFE
BE, ZUAAREZABME, ASHRZBEFEF
ERAMEBEMGREZ, 2001 52 A, BRTH L& E K
MiEEERK, ARFBERARATAHEERE, HXERE

BEHRRE M 053 R AR RS T R o
o, EHHBEANR, HEZAFTELEESFAE LT
BE, AP ENRBRH T AL EAFERITOKRT K

ol 4k 42 % B (Red Chips), # A £ B &) & 5 & (Blue
Chips), N2 PE A X A s Lo RE

s g
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2.3 YERETHGEE

2.3 The Development of the
Chinese Stock Market

In the mid-1980s, China resumed the issue and trade of stocks and set up stock
exchanges in Shanghai and Shenzhen, successively. The development of the stock
market in China is closely related to the enterprise ownership reforms that have been
implemented in China. Under these reforms, more and more companies have
transformed from state-owned enterprises into joint-stock companies, which raise
funds from the capital market through issuing stocks.

Currently, there are four different types of stock: A-shares, B-shares, H-
shares, and N-shares, which differ according to issuing place and investor. A-
shares are denominated in Renminbi and are offered for purchase by Chinese citizens
only. B-shares, also called special Renminbi stocks, are also denominated in
Renminbi, but are purchased and traded with foreign currencies by offshore residents
and organizations. In February 2001, the B share market was open to domestic
investors as well. Owners of A-shares and B-shares have full voting rights. This is
different than in the U.S., where the main difference between preferred and
common stock is based on voting rights.

In addition, there are H-shares and N-shares. H-shares are stocks issued by
Chinese companies in the Hong Kong stock market. These include so-called red chip
stocks which are issued by powerful Chinese enterprises. Red chip stocks are
analogous to blue chip stocks in the United States. N-shares are stocks issued by
Chinese companies and are listed on the New York Stock Exchange.
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2.3 PYEARETHORAE

1

PEIESTHEL T ARG E, MAGEE, AP
ARHEMFRAL, TERLEZEF R AR ER,
h g ARG A ERTIEAT RGBS, FEAR
F199 £7 A1 8, EXAF (EHE), ARETERS
T A QM. ks PR L RERAR T RN R
i

IEEITY:

PEELATHERABRERR, AMYEE. E0P
ABRAHAEH I EL, TR LBEZ R A B AR E R
EmBRABRBANAERHBLATHZOES, TRERN
A1999 %57 A1 B, EXEAH (Fhk), AEREFTEEER
THAGAE., Rk m PTG B RERART AARe R ENS

A o
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2.3 YERETHORE

Background
ﬁ Information 1

China’s stock markets are still in the developmental stage. Relevant laws,
regulations, and financial systems are not yet perfected. Most people in China lack
investment knowledge and risk awareness. In order to strengthen the financial system
reform and enhance the supervision over the securities market, the Chinese
government, on July 1,1999, officially enacted the Securities Act, which plays an
important role in promoting a standardized stock market and paving the way for the

market to develop rapidly and steadily.

B W 18 huifu (zh) to resume; to recuperate;
to return to
& AT B AT faxing (4%, #h) issuance; to issue
EHR G AT #FHAE R FH P zhengquan stock exchange
jiaoyisud
& B % 9 biGoming (3h) to indicate; to mark
i | 14 mi&nzhi (%) face value
B Bt gbéng (3h) to provide for
ik A B réngou (#h) to offer to buy (stock)
£ | £ g qudnmidn () overall; comprehensive;
all-around
FEM BEAE téupicioquén (&) voting right
X 4 2 4 huafén (3h) to classify;
to differentiate
HE & W& gainian (%) concept
4 R SLE R hongchéugt (&) red chip stock
% 1 A A &isi (#)  similar to
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2.3 TEHRETHHAI

W ER EER ldnchoéugl (%) blue chip stock

& T R A chiyu (#h) to be in a situation or
position of . ..

M- B f& jiedudn (%) stage; period; phase

8 X *8 M xidngguan () related; relevant

=y ) shang (&) still ; yet

& 2 1&g 2 jiainquan (%) sound ; perfect

& 17 & # yishi (4%. 3)) consciousness; to be
aware of; to realize

% & ® % jiangudn (%, 3§) supervision; regulation;

‘ to supervise; to regulate

& 1% 1% 12 cushr (3h) to spur; to promote

# T . # gurfan (#. &) standard; normal;
a standard

i % i % daolu (%) path; way; road

L k& (3)

a. “to resume, to return to, or begin again after an interruption”

1. 23 #H], RFKELTREROEEX R
After the negotiations, both parties resumed the original cooperative
relationship.

Chapter 2.3 121




2.3 FEEERTHOLR
2. MAMBEFAE, HBREELT RRGRS

After the problem was clarified, he quickly resumed his original post.

3. A EKALI KR AR, Wi T BRI,
Ever since the two countries resumed their diplomatic relationship, trade
between them has increased rapidly.

4. 1997 &, T EKRE T FHBATRE EZR

In 1997, China reinstated its sovereignty over Hong Kong.

5. A#A1EHSTAKRE B B,

Amnesty would restore freedom to many criminals.

b. “to recover; to recuperate; to regain strength”

1. 23 &8, RACZBRREFALKRELET

After receiving first aid, the patient slowly regained consciousness.

2. R EHMAR, RBHKALTRE, LELKIITRT,
After a short rehabilitation, he regained his health, and his vitality has

returned.

3. AMAINERHHE ARG AR REAE, XEBEHKRILT X
E L R
After continuously making efforts to improve the product’s quality, our

company has regained lost market share.

2. i (A~ )
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2.3 TEHEETHHLAE

a. (4>) “through; by means of; via”

1. Bpig i@ R, @it T2 47T KA 2| # 5 &8 &AL
¥ B,

Even in remote areas, people can receive TV programs from all over the

world via satellite.

2. M B iZEH L RE A RRF ARG HRRE?
Which channels should we go through in order to interview your chief

representative?

3. B AT RS, AEAMBRT FTHEHGAE,

By changing personnel, the company has increased its marketing strength.

b. (3)) “to pass (a bill or an exam) ; to give approval”

. 2EAARKRBITRFFTEARAEFTHT BH X RO ER
The U. S. Senate passed the bill granting PNTR to China.

2. IRHBARBLITEHERALER, RIEKTRERB AL
ok e

The new technology has been tested and approved by the government;
therefore, it can be used in production soon.

3. A S AR, ALERL (SlwEL, #)7) FRELIFL
FRE, FREXFL,
In many countries, some professions such as doctors and lawyers need to
pass special exams to be allowed to practice formally.

c. (31) “to go or make one’s way through; to pass through”
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23 TEHRETHHAE
1. AEBTAL, TFOHAN, BXEHmRABEL TR,

Some cities stipulate that trucks may not pass through the city before

6 p. m.

2. REJNEMEREHRZALBLIAG R EREE,
Travelers entering any country need to pass through immigration and

customs first.

3. THABIFERMSE, AHTEHAT,
The guest speaker went into the auditorium through the VIP reception

rooimi.

3, (sesone FRionsres (i)

1 FROEFPSTEZRE/ARX AR L,

Production volumes need to be determined on the basis of supply and

demand.

2. 1% % MR 64 2 X AR T AR ¥ B iR AT 69 X AR fa ] AE 09

Many clothing styles are made on the basis of European fashion.

3. BRMALENHARXARAFLAMRE, RAZHALERE
%o
The President’s entrepreneurial spirit has not declined due to his age. On
the contrary, the older he gets, the more active he becomes.

4. ATHRFRE, BRAIAGBEERLEFTHEFT AL,
In order to attract customers, the department store’s window decorations

change with the seasons.
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2.3 FPEHERETHOLE

5 INAABBEZEERLRABIET o

The project has been cancelled due to a shortage of funds.

6. B3 EAAR B E RKEAKMFHNE TFFERFR
EF R o

Due to a decrease in demand for PCs in the market, profit from the latter
half of this year will be lower than that from the same period last year.

4. & (&)

a. “to aim at; to be directed at; to refer to”

1. XKEHFRZEFTEGAALER?

To which region in China does the term “the Great West” refer?

2. “HRFLRE” A LEFNI K,
“Wall Street of the East” refers to the Bund in Shanghai.

b. “to point at; to direct to; to indicate the position or direction by extending a

finger”
1. fu3g HERAAKR, THHEILEL,

Pointing to the TV screen, he began to explain the main points.

2. “YeaMt” BALKAEY TARAG—RERXREHT

The “south-pointing needle” is so called because one end of it is always

pointing to the south.

3, B EIMAEZEREIRG T @&,

The taxi driver drove in the direction that the passenger pointed.
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2.3 PEEETHHAE

Z «?'?.
@ e 1735 BT

L s HZ

BV (&) “to lack; to be short of”

L DRSS BHRaHh—ETHMRE,

Lack of nutrition in childhood can affect one’s health later in life.

2. AEFHAAR, TEASRSFATEAFTHEAB AR H,
Since the “Reform and Open Door Policy”, the shortage of upper level
managers has become more and more conspicuous.

3. FakA Ky RAANEEFARTEHY TR,

Sun and water are indispensable resources for people to survive.

2 (3), ) “tolack; to be short of”

L PEHA—BAHZBEAREZGEEF LR,

In general, Chinese people lack experience and knowledge about investing

in stocks.

2. | TH#ZHE, XFIRHFHLFRAT,

Due to insufficient data, the project has been put on hold.

3. REFMBARYETHRAMIEFTHRZ,

There is a dire shortage of medicine in many African countries.
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2.3 TEHERETHHEK

4. H#ERRA R LG MNE NN EAHEZ (YY) RemMAEEF
1B AF o
Many newly established Internet companies cannot operate normally because

of insufficient capital.

2. B%E Ew

B2 (/) “in numerous and rapid succession (closely connected in timing)”

. ME—BEFNFSE, RAZLLEFIERT -

After a rapid playing of gongs and drums, the actors went on stage to

perform.

2. KWK, REABEA-—ARFEENBSL., 26X R,
For a long time, the U.S. and Great Britain have maintained a close

cooperative relationship politically and economically.

3. MFRANAEEBA RO EFARTEMIK,

Science and technology development is inextricably related to the economic

development of a country.
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2.3 PERETHGEE

%4y (H. &) “to be close; to be intimate; closely”

1. BB FAEMH LR,

Politics and economics are closely related.

2. A ERRETHRGZENEZTLFHFHH
In making marketing strategies, companies need to pay close attention to
their competitors” situations.

3. THHRNEZLEAZHNARARAFARNEWERS, XHF
RAESHBREBEN T R,

The marketing department needs to coordinate closely with the production
and R&D departments, so that the company can produce products that

satisfy customers.

3. A WA

¥A (%) “general concept; idea”

1. 236, BNTFEAXELATREABRS,

From his explanation, we have a general idea about open-ended funds.

2. FRIEBEEWMAABM TREFEIES,
Grasping general grammatical knowledge first would help speed up language

acquisition.

3. A wMAESFRA — ERBOBME,

I only have a vague understanding of computer programs.
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2.3 TERETHNAIK

WA (&) “concept; idea”

1. PRAMEREAA G TABFKRFUORGAAET
Chinese concepts of consumption have changed because the living standards

have risen.

2. RIEHNAERZBEHER,

Out-of-date concepts are a hindrance to reforms.

3. SERXELAF AN PEAEEILSILEKIE,

Chinese people who are influenced by Confucianism have a relatively higher

concept of morality.

4. BeZ AR EHA, RELEFLERI,

Persons with no concept of time have difficulty succeeding professionally.

4. F8£X A%

8% (3h). ) “be interrelated with”

. R ORWBHBHXEIASEZEXT S
Imports and exports need to be processed according to the relevant customs

regulations.

2. REMEE —ABEHBEERAE AR

The value of stocks is closely related to a country’s political situation.

3. AAAA, REEBREXATHBANS TR MM
Some people believe that global warming is related to the increased amount

of carbon dioxide in the air.
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2.3 TEARETHHAE

A% (3. #) “to have something to do with; to relate to; regarding;
relevant”

L. XRTFTEXABZFHR, ARXFNEZEAAFFEXRE,
Regarding this investment plan, the relevant department has not yet made a
formal announcement.

2. PEALAERS EFEZRIAAX L BHHHFT,
To be listed in a foreign country, Chinese corporations must first obtain a
permit from the relevant authority.

3. MEMMMEER SR ANALIAZTA X,

Almost any social phenomenon can have an effect on the value of stocks.

4. INRTFTEHRL X,

He had nothing to do with this case.
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2.4 ¥rEgpARERTH P

/2.4 JFragzaBEGFeRTd ¥

LHEFRERFERERGRT, LEALEAREEZH L
T, KAGBBLES, BEG T LA %287
W25, MEUATER, ARARGHR LB/, AL
BRATE, HEHRABHHIFPCELZT R AR,

ERF AN IS 20 £, LEHERLRFT KA
AR, B THABREO LEIELAR LA T BUH
METAEEZETREUNRLMZ—, LEREEZL£TH
Nemnsd, mABRI THEARELERILARP LR
L, HAZBAHRGER, EAHALEERT “FH74%
RE” 8 EAR,

wih, LEMBERT HELT %R, LESR PR
HoeR HRAaEr —, LREERT KRB —, BE
MR T LA, B LA FRAERAHRRELEAR
ME#BEARFT L, A EEGITHERERET AA K

B
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2.4 #FEEERBRERT ST

) 2.4 HrEZARERERE LT

tEREZPEZRORT, LEZL2BERELZN 2K
RH P, BAGLEGE, BEH T EEHE FROT
ruhk, BEMACER, ARARMALHRE, AL
ERAETH, HNEHREREHPOETT BERLOER,

AR EMANEE20 M, LEANLRERFT EA
MER, BAERABEREN LEELAL A TEHMEA
RETULERLTREHNAHHZ— LEHEFERERTH
Nemans, mABRI THEREFLeaBERRRERE
L HANZERFEHER, EALEHAT “RITE
wE” M EHM,

ok, LEMBEBEE LT %R, LEERLATHE
o etz —, LEERTRBEZI— BE
WG TEAR, B LEFRERRFERRERLR
MEHHFEEL, AL RS EHERRBET AMNGRK

B
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2.4 ¥{rEgpAReRT S P

2.4 Turning Shanghai into an International
Financial and Trade Center

A
A
¢
7

Shanghai is not only China’s largest city, but also tne country’s most important
finance and trade center. It has favorable geographic conditions, a sound industry
base, a prosperous commercial economy, a high caliber population, and a ready
supply of capital. All of these constitute a solid base for Shanghai to develop into a
financial and commercial center for China as well as the world.

In the two short decades since the “Reform and Open Door Policy” , Shanghai’s
financial sector witnessed astounding development. The Shanghai Stock Exchange,
located at Lujiazui in Pudong, is one of only two places where stocks can be traded
in China. Many domestic financial companies converge in Shanghai. Moreover,
many world famous international financial institutions have also been attracted to
develop businesses in Shanghai. The development of the new Pudong region, in
particular, has earned Shanghai the laudable title of “Wall Street of the East”.

Furthermore, international trade is highly flourishing in Shanghai. Shanghai
Harbor, one of China’s main import/export hubs, is also one of the world’s ten
largest ports. The strong traditional industry base, together with the fast-developing
high-tech industry in Pudong in recent years, ensures the development of Shanghai’s

international trade.
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2.4 F{LEgREGRERTH P

By

BEELBRAHE L1990 $Hh FLERE, £ LB
BRI PEAE—ERELBTHFLAR, KAZHZ 468
AT HREAEFERE ZHWLE R KA., A8 RF
ShEBAMER AZE, LFstfsmiiyd2 £, Lk
AR, LiEHRXHGHFLEANRA, L300 A FA
BMEAISKER. Kok, e®i1F, IBM, 8&%, ZHR
A EMEHEERE

EEITY

EREERE HEAZ 1990 FEHMAEHRMA, £LE
XTI PHEE—RREELRESHER, BERNEF 5 468
KORFTAREABEFERE =FHER KA, A8 KT
sShem AR NES, KPS T eI ¥, LR
XG5, LiEHEXHMFCLENEA, £ 300 RABE
BMBANSKER. K&¥, ®&MF. IBM, 8&, EH5H
Fe KM F B RHE,
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2.4 W¥rLEgsEReRT ST

Background
4 Information i

After the 1990 announcement to develop the Pudong area in Shanghai, the

Lujiazui Financial & Trade Zone was set up as the only national class financial trade
zone in China. The 468-meter-high “Oriental Pearl” TV tower and the Jinmao
Building—the third highest building in the world—were built in this zone. There are
83 financial institutions operating in the zone, among which, 42 are foreign
institutions. The Shanghai Stock Exchange and the Shanghai Futures Exchange have
already moved into the zone. Nearly 300 influential corporations, both domestic and
international, such as Siemens, IBM, HP, Intel, and Bao Steel, have also
entered the zone.

5" % %= xR fanréng (%) prosperous ; flourishing
#% % % % youxiu () outstanding; excellent;
splendid
B E #Z diainding (3h) to establish; to settle
e B x jianshi (#%) solid; strong;
substantial ; firm
w A A jingrén () astonishing; amazing
= £ T &£ yunijf (3h) to gather
F & hu (%) an abbreviated name
for Shanghai
H A w R Piidong (%) Pudong
47 5 bodé (3h) to win; to gain; to earn
% #& % 1 meéichéng (%) good name; laudable title
%R = % = b&ozhang (%&. 3) guaranty; to guarantee
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2.4 {iHAREFERT L P

I KRAEFEGELERABMRA LG KRBT L

The Great Wall is well known in China, and throughout the world, as a
tourist attraction.

2. M EERBXEMANMTLAETFABHRIAEL,

His management model is highly reputed throughout the entire industry and
even across the whole country.

3. “Z AR o¥mb L EFENS, ERAEAHLTE, HET
2

“Triangle debt” will affect normal operations and cash flow, and can even
lead to bankruptey.

2. 4§ (3)) “to gain; to obtain”
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2.4 #EEERBRSRT S P
I TR EFEFRA TR B R

China’s economic reforms have obtained results that have astounded the

world.

2. LILF R, (RAXALHETFARFT LI & HR,
In the last few years, mutual fund investors have been able to obtain
returns that have been higher than expected.

3. ARG BAFT HTHE NG ELGBRERER,

Our company has obtained the sole representation rights from many MNCs.

3. ¥ (&) “scale; scope”

L. T RERE, NERAHPRTAE,

Due to insufficient capital, the company was forced to reduce the scale of

its investment.

2. ME EMARAIHMEX LA K6) T,

Throughout history there has never been a project of this scale.

3. S AKRMMBATRCLWENKT
The Three Gorges Dam Project has already begun to take shape.

4. L+HFRZE, PEABAEXXABRLERBF
In the 1990s, the Chinese government formally began to develop Pudong on
a large scale.
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2.4 K(LERREAGFERT S P

1. ®4F 34

I AF EFTAFERT &, it, ETARI LK,
Listing a company allows the company to raise capital. In addition, the
company can also increase its name recognition.

2. SRMBEZCHEAEFTFLRN, HIPEZTH—TE R R
& 4 L =) AL,
Today’s agenda includes election of the board members. In addition, there
will be a discussion of each member’s responsibilities.

3. AT BEXRAEX, N8 RIFRA . Hmputy, b, AL
ik
In order to overcome the difficulties this time, the company had no choice
but to lay off employees and trim operations.

B3 (. &, #) “other; another; in addition; moreover; besides”
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2.4 ¥rEZaBEReRTHPS
L BMAGCERATAER, B4 (#8) ZALZERH P,

Our company already owns four patents, and three more are in the

application process.

2. ZAVANF AR LGS TLLRB{FTEFEARIZI, H &
REZETE L FZRF @ TR
In addition to management and business development information, our
company also provides capital and training to newly formed joint venture

companies.

3. A EARKX F L,

We will hold a meeting to discuss the issue of production some other day.

4. MR EHRFTRE, Fob, BETHI®T

In addition to real estate, he has invested a great deal in stocks.

2. 8 W H

EEB (3h) “to stare; to fix one’s eyes on”

1. /R - EFRZHEFZEHAY,

Bill Gates is a person who draws the world’s attention.

2. LB AZBEHEHREAREREZRITRE,

He won the best fashion design award with an eye-catching design.

3. t FMN#AASY, FIRLHIANER,

When the athletes entered the stadium, they caught everyone’s attention.
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2.4 FrpgaEFeRy )y

”

B E (#)) “to draw or bring attention to (from a group, society, etc. )

L BAFERNRZAEFIRTHERSGTZEA,

The development of Pudong brought worldwide attention.

2 FR, CTFHESHEARFANASARAE,

E-commerce has caught everyone’s attention in recent years.

3. PHMZFREERLERMAT ASARE R,
The development of the Chinese economy has attained noteworthy

achievements.

3' N 0‘5\ ﬁg |§\

£.5 (&) “focal point; focus; central issue”

/

1. MR AE, HAETAEEE,

The lens needs to be focused on the subject when taking pictures.

2. REBAAZLISEREFAFEHELIZI—,
Information Technology ( IT) is one of the main focuses of today’s

economic development around the world.

3. ARKANAERFFEZRNGRAT H R,
Equal and mutually-beneficial bilateral trade is the focal point of the two

countries’ negotiations.
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2.4 (L EReRTH PO

# & “hot point; hot spot”

L v 84T — R I L7 & KB ARIRE G5

The Olympic Games, which are held once every four years, are the focus of

major media reports.

2. LR P EF L RFERE,

Huangshan is a famous tourist spot in China.

4. fRiE BRE

PRIE (Zh, &) “to guarantee; to assure; to pledge; guarantee”

1L R 8 7F % &3RAAH @K FHRIE,

Our factory’s products all come with written quality warranties.

2. BRT AT ERMRFR, ERERIEEH,

Money can bring material enjoyment, but cannot guarantee happiness.

3. PHEAMAFRAALRXEN, RO ERRIERE LEAH
A& o

The Chinese government assured the world that they would not be the first
to use nuclear weapons ever since it possessed them.

& (3, &) “to guarantee; to secure; to ensure; to safeguard”

1. BREREZFAWEFTRE,

Pensions are a security for senior citizens’ livelihood.

2. REAFHANZ, REARG T RFEME F,

The constitution has articles that guarantee people’s freedom of speech and

religion.
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2.4 ¥LapgsEReRT LTS

3. PESMBAAARMRE. MEFLEB/RT ELRE,

Satellite guidance technology provides safeguards for ocean and air

navigation in modern times.
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3.1 FHAMETH

i Kzl ol

ERES KOG THEEFF, RAitiedrfd bR E 8
BRHTFTH RN AL ZERKGXE, MEFPTERLHFF
B ACAZE 0 Ao iR, AR AR % &9 4 b IF 44 AR 2] W 3% A AT 6
FERM, SEEGERKZRARD AT B

THRAFE AL T 5, 6 2RI FE A
FARRN AT RETERGAE, SHEFRHFWAE
FTEAKENREHNEFTIR. MAKRF, REZEMH. K
BREE. FEREZFUARRLEERFHIE, ATHREEEY
FERAMEHI, ARG AZTNEREELESZ A,
HETHTARGRR, KT MBRFHR, AEERFH
BRXRZGRITEE, IRBGFEOAZT I Z R &,
ARBHFAXXRZAFIE, EP/ SR XE, ZH L
AT RS, KL RIEAIST | L e91Z BB KR
Fo 4B R R HAT R4S

MEASE T @ T HRATAERGRIAR, FITA
FHWAFGNE (BIESFANE) LA 80 FRMHER
R RKIABTHETRELE AL E R, EFTETH L
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3.1 THAFEFE

AT H

ERB S ARG THHEF, RAERiEFZ L TREER
BEWNTZRAAZLSELEESREGMEE, BEPTRLELAET
AR G IR, AR R % 0 K B 26 R B T 5 A AT
T2, HEENEREZAIRBAELREE I,

THAFAGAETHEZ, CELZOEHBETENA
. HARGAZTFHEHGTFERGAEZ, HHEHFWAE
FEZRKEHNFTENEZTEHE. KAKF. REEHE. K
FRE, FREZEURRERETFHE, ATHETEY
ERABE D ALY AT A RTREHSZRH.
BETHPRRORR, HF. BEAFHER, AHRP &
BEMGERNIEE, HREFENAZTIZ AR L.
AR EM AT E, AT RERTHME, B4
oA R e BB, LA EERB RSN LSRR
o bf 2 R EATFRAE

MEHEEFTOH THATIER R IR, FFI#
FH SR NG (LIEESFNE) LK FRMEYERR
R EIABNHRTREAA BT R, EFH FHH L
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3.1 TwHAMETFTH

AT A@IEFERSAE, THGE L, RTEHB
MBREWMAR. HHEATANGHE £F, AEE LBAFAR
Mz S HE, RE—ZRELH M T TH AN
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3.1 TwHAKETHE

AL BADEERS AR, RMOBEL, FTENE

HREHEZLE, HEFTAHUELERE, AAZTEARAR
M SR E, ZE—EARELSET T IHAFIMEY
i
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3.1 THAMETH

3.1 Market Research in China

In a marketplace governed by the principle of survival of the fittest, it is crucial
for the success of any business to get hold of timely information and make predictions
quickly and accurately. As China intensifies its market economy, more and more
businesses are beginning to recognize the importance of market research, and their
demand for and reliance on market research has continuously increased.

Market research is a very extensive field. It involves researching market
variables associated with consumers, products, and promotional methods.
Consumer-oriented market research involves collecting information about consumer
lifestyle, income, family structure, educational level, age distribution, and
professional classification. The purpose of collecting such information is to gain an
understanding of consumer needs and spending motivation. Product market research
involves obtaining information about certain products in specific markets at specific
times. Information such as the source of the product, its quantity, and its price are
all gathered in order to determine the most current relationship between supply and
demand. Market research of promotional methods involves investigating the efficacy
of various kinds of promotions—including advertisements, direct marketing, and
public relations. Among these, advertisement receives the most scrutiny. If a
company is to formulate an efficient marketing strategy, then it must accurately
assess the efficacy of its advertisement in terms of information transmission and sales.

As the importance of market research has gradually gained recognition in China,
the number of market research companies (including joint ventures) has rapidly
increased from zero in the early 1980s to thousands today. Even so, market research
in China still faces formidable difficulties. The country’s vast size, its often-imperfect
communication and transportation systems, significant regional differences in
consumption patterns, and the shortage of professional researchers are all factors
that, to a certain extent, detract from the quality of market research currently being

conducted in China.

150 Chapter 3.1



3.1 wiAmLETA

I

EYH, "HAALEEOENSTETREN AL, FE
ML H, BHEEFTHRRE, KRR RE, ST A
SJHATE T, BAS MG R EANE., XiBiEHK
RBEBERFHFFT AT NS THRIE, BTAT 5 H,
MEEHHRAF. TENTFHEAFHARITFTRAA, X
#, TATHRSHFEZHEGRLREF —AANEmE T
T, TaTRrA S REFTERMSERIG ZZRA AL
ATEZATHSEAAXERTT AH5NAE,

“’E‘%#aﬁh

ETPE, THAFEROUIERNBAREGOASL, TH
AALigh, BB IER. BRFXLARE, SFHFA
SBATETHE, BAHFTHGREIAN., BEHK
REBRFZHFFTABAT T THRIHKL, BHAD S H,
BEEUHERTF. REHTFOITHAFHR RN L/TAM, &
B, AR TR EDEHEREA —B A ER L @Y
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TH. TOTLNRETERARIGEIZREZ AR
AFTBEZIANHRHRETRRLENST ALSEAE,

Background
A Information

In China, market research must also take the investment climate into
consideration. China is a massive country, and the investment environment, policies,
and cultures in different regions vary considerably. When foreign companies enter the
Chinese market, they should first become acquainted with the local customs and
conditions and familiarize themselves with transportation, communication, and policy

issues. Then they should proceed to research population distribution, consumer
purchasing power, and the strength of competitors. Only after all these aspects have
been researched, can a company be said to have a comprehensive and impartial
understanding of the market environment that it is about to enter. The main reason that
Coca-Cola has been able to penetrate China so successfully is that they conducted
full-scale research of the Chinese investment market beforehand.

B AF 3 At didioydn (%) investigation and research
RS K #BBB% K you shéng lie tai survival of the fittest
1z B z & XINXT (%) information
O = B zhtinqué (#) accurate
Fa Ta A yuce (&, ) prediction; to predict;
to forecast
R #i R %4 Ville] (3h) to rely on; to depend on
i ), -2 gudngfan () broad; extensive;
wide-ranging; widespread
1% 45 1 4K cuxico (&. o) promotion ;to promote sales
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4 My 4 jiégou (%) structure; construction;
setup; organization

KA #E jidloyu (%. 3) education; to educate

5 o 5 o8 nidnling (%) age

A B dongjt (%) motive ; intention

¥ Z ¥ E teding () certain; specific; special

& R R R lGiyudn (%) source

3k B 1 huoq (3h) to procure; to obtain

B R B K goéngaqiu (%) supply and demand

M 4H I 45 tutxico (3h) to sell; to market

1% % 1% & chudandi (&. 3) transmission; to transmit;
to deliver

& & & jingudn (&) even though; in spite of

4o b 4o Bt raci (4R) so; such; in this way

A5 2R i R réngrdn (&) still; yet

i7 % M liGokud (/) vast; broad; boundless;
wide (usually in reference
to places)

£ 77 22 chayi (%) difference; divergence;
discrepancy ; diversity

REAW BEAMN féngtl rénging local customs and practices

o A ] fenbu (&, o) distribution; to be

scattered (in a certain area) ;
to be distributed; to be

dispersed
% G xf F #HFHF jingzhéng competitor
duishou
i i AN iE gongzheng () fair; just; impartial
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1. 28 (H. &)

a. (&) “immediately; right away; without delay”

1. i& 2| 3] B 5 3% & BF Rk

When encountering problems one should solve them right away.
2. KT ENRBEAZKP AR L FRAAAZ ALY H R,

Serious casualties resulted from the fact that rescue workers could not

arrive immediately.

3. AMAMN KL FHRRGERFAMAEN @R ETEE
3R ITIL R
Technical problems discovered during the test were reported immediately

to the quality management department.

b. (F%) “timely; at the proper time”

1. — B 6@, THEZNE,
The rain fell at the proper time.

2. ¥ TR —REAELFAN, TUAAHTHHELSE X,
Fortunately, some inventory was sold at the right time; otherwise the

company would have suffered even greater losses.
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2. x4 (&. %) “key (point); crux; critical; important
issues or points in time”

L XA RBELE TG REHREARE,
The key to success in negotiations depends on whether the two parties are

sincere or not.

2. THRAMH KRR ERET AT AETH AR, RERBY
MR F-BEAT T B A%,
The key to market research is to correctly position your product or service

in the market place.

3. FRRENR LR EZ T & A F L8,

Product quality is the critical issue that determines market share.

4. REEXREOH ZARFREALH, LELERID YL ELE4
Z—,
One of the qualities a successful entrepreneur must have is the ability to

remain calm at critical moments.

3. F& (%)

a. “means; method”

l. BEHHREEERY T @IRAF K,

The marketing and sales manager is very skillful at promoting sales.
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2. BT A FiFA, RALRAEHAFE, ABLEFVFREFL
%y %3t

In addition to criminal litigation, the government has also adopted

propaganda measures to prevent the spread of drug abuse among teenagers.

b. “trick; deception; artifice”

1. Ak, 55T AT RS ST B AL B B
# B 49,

Business is like a battlefield; competitors might use all kinds of tactics in

order to earn profits.

2. NI BAMRKARALSE, AZAESRKRETE., /KB &K
Interpersonal relationships within the company are complicated; some peo-
ple like to play tricks and engage in conspiracies.

3. ATRETHRBHRGHFK, XFTFE
He used every trick possible in order to become the head of the marketing

strategy division.

4. = (3b)

a. “to receive; to accept; to obtain”

1. 2R REEHELE T EARZRKIE,

American fast food chains are popular in China.
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2. REWMA BB IEHARS, TAZTHT I 46 A
%,
Although many candidates applied for the job, there were not many who

were well-educated or had received training,

3. eG4 LRI, FTLEF 23 .5,

He often receives praise because his sales record is exceptional.

b. “to suffer; to sustain; to be subjected to”

| MR EALMANE YR mILEN,

He committed a crime because he came under the bad influence of a

friend.

2. EXEAHMAEE, BT,

Doing business through “guanxi” can prevent being cheated.

3. AEAT N LARR fE LA,

No employee should be subjected to discrimination or misjudgment.

~

though”

5. A% “in spite of; despite; although; though; even

a. (%)

1. RE T EAREN, FTHRATHREBRGHEILRAKLEZT
VAAE T o

In spite of market fluctuations, the situation reflected by the market

research is, on the whole, still trustworthy.
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2. REBIBRAAZIHRNE, ATTFRXTH., E£KAHA, 5
B o &) 3 & R T R K

Even though investing overseas entails various risks, MNCs are still

actively implementing their global strategy to expand their markets and
pursue profits.

3. RGN ZERE, TRAFERHERARA LY,

The sales volume of the products was not affected in spite of the fact that

the company was being sued.

1 THEHER, RE sk, T FRAAAABRGHEILRKE
L& 7 AT 6 5
The situation reflected by the market research is, on the whole, still

trustworthy, despite market fluctuations.

2. BN BRFTLASFHRAKE, REw, ATFRATH, R
AlE, BEAENRBBRETERMALEE
MNCs are still actively implementing their global strategy to expand their
markets and pursue profits, even though investing overseas entails

various risks.

c. (&)

1. REAZAFATIHGEL, REAFTH

Please feel free to bring up any opinion, as long as it is beneficial to our

work.
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2. THEGEMAE, HREEFHSE,

By all means, rest assured that we will take full responsibility for the

job.

1. 3382 ¥3&

FedE (%, ) “confidence; assurance; certainty; to grasp; to steer”

A BRI IIFX A F?

Do you have confidence that you will do this well?

2. ZEARMT S 2T A, RRXRESHSCREG4EMMRE
i .

Though we have done extensive market research, we still have no

confidence in the sales of the new product.

3. TR FH—EZRBEIFANEHF &,

Leaders must have a firm grip on the direction of the company.

F3 (31) “to know well; to grasp; to master”

L —AFHEEARREEZSHCH R+ oRE, RALEY
BHERT

A good salesman not only needs to be familiar with the product he sells,

but also needs to have a good grasp of salesmanship as well.

2. B L ERFBEATTFFH,

Your fate is actually in your own hands.
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3. T EBTHARBEAUR EHAGEA T, RENTH K
REARKRBT,

Due to mastering modern technology and correct operational methods, the

quality of products of that company has been improved a great deal.

2. BR# HKRE &

&% (3h) “to depend on; to be dependent on others”

1. AEHRERAZA, 158 %R EZZRB THARE,
Prior to the ubiquity of the Internet, information sources depended mainly

on media reports.

2. REEABBERGETRMAERKRAZE LRMTAE =R
HEaute,
Many developed countries rely to a great extent on imports of raw materials

from third world countries.

3. RHMRBHA, MBERELHRFT®RLT A ZHERA,
People accustomed to being dependent ( on others ) have difficulties

developing an ability to stand on their own feet.

&% (&, £) “to rely on; to depend on; a support; something to fall

back on”
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L REAESGAE, RN RN ERS ST A A
Our company must depend on everybody’s efforts to reach this year’s

export target ahead of schedule.

2. R, 4 RIFR I BUR S B E R
After he lost his job, he had no other choice but to depend on government

subsidies for a living.

3. Mk EMEFSE, MEREXT AENRE.
After he lost both of his parents, he suddenly lost all support for his
livelihood.

% (3h) “to rely on; to depend on; to lean against; to be close to”

1 EAMELRBREAERTEHIIARMAS
More and more companies depend on mergers and acquisitions to continue

to survive.

2. AV A LERT

He fell asleep leaning back on the couch.

3. RLEHEGHNEMNERES

Houses close to a mountain or an ocean are the most expensive.
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.78 X

J-#% (J%. &) “extensive; comprehensive; widespread; extensively”

L BARERATRGEM T 2w 22 KB KR,
Due to the extensive variety of its contents, the magazine is well received

by a great number of readers.

2. MM ERTARAGEZRET ZH %,
The ubiquitous use of the Internet has an extensive impact on people’s

lifestyles nowadays.

3. ATV ZRELMENEL, A RGBSR T, REAEE—
AEARE A EILA
Hotels and restaurants usually set up a “suggestion box” to extensively

solicit opinions from customers in order to improve service quality.

J- K (#%) “numerous; vast; wide; expansive”

L A—Bmt, —5—HMLZLB ] KBEAGEB
Once someone becomes famous, his/her every move draws great attention

from the public at large.

2. PEAAOKRS, M= RETERA S K69 H % BK,

The population in China is huge and, therefore, any product could enjoy a

vast market.
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4. X $(w%

%% (3. &) “to pay attention to; to be concern”

L ERXHHARTAHERBREFR S X EBRTATH KK
Many individual investors who are concerned about the stock market gather
in the hall of the stock exchange everyday.

2. BERAEARCEFBXEFTARITATIRN,,
International police organizations have begun to pay attention to incidents of

cross-border human trafficking.

3. BRABTHRFHXE (XV),

The president expressed his concern over the matter.

* % (&), #&) “to care for; to be concerned about”

L XS RIeBARIMBER TN 6 ERE. BB ET W
AT B

Caring about employee welfare issues is an effective way to strengthen

employee loyalty and increase productivity.

2. HEREFARAAEREANABRAL L X VM,
Countries all over the world are concerned about reforms in the education

system.

3. ARETFHEFHLL, XCHARAREZREK, @ L& ST
KL LM, T FEA,

When developing e-commerce, companies are concerned not only about
technology, but also about establishing brand equity and opening new

markets.
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3.1

5. | @&

#wil& (3)) “to be faced with; to be facing; to be up against”

. REBBEETEE, N EXZUARLIHABSE,

Although facing many difficulties, the company still regards employee

benefits as its primary responsibility.
2. Bl EANWEIE, LEEZFEE R, AHLE, TRER

%%
When facing pressure, one needs to think carefully, remain calm, and

only then can he/she avoid mistakes.
3. BRI MA&ANSHREEFERANEF, LN REENG L
AT oK,

Dotcom companies are all facing fierce competition, so establishing a

brand name is the key to survival.

@ xF (3h)

“to be facing something or someone; to be across from”

a.

1. IR B AN EFLR B TEENA Fit R,

This was the first time he presented the next quarter’s production plan

in front of the board.

2. ok Ko T B AT K AR @ 2T & o,
The Customs Building and the Commercial Bank Building are both

across from the Bund.
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b. “to face; to confront”

1. REAFEANAE, XAFTHRI), FNEEFRART

0 O

Unless the company faces reality and shuts down its unprofitable

factories, the business situation cannot possibly improve.

ETHBEE R TG HFELT, T E LKA Tk
&AL A R,

Under conditions of continuous changes in market supply and demand

any country could face the pressure of currency devaluation at any time

R ENAGKEF

3. @A E K LR K 6 R, T
—F At
i i the geologists still

Although facing the threat of a volcanic eruption,
went deep into the site to gather firsthand data.
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73.2 THEHOLFAMY

HERFRETHRS, FERAERAERTG T
WAL AR ATH R, T EHE AT RR—A
BRBEOTYH. RARRGHL, HILE, TEHLLE S
BHNRB| T EHENESZH, FREAARTHF X,

“IAREHFZX” BOTH, REAEEEELAT
W, EEER, M. 4. REFHRT ML, BF 8
W3 % X AR 4P ( Product, Price, Placement, & Promotion) ,
SENFTHEHOATHEIAP REXN ATH THBLHR
-

B ZHF IR, TEALLAEBTH RS PR 5 &t
FRK, BE, TEHLLEBERBEA 2MLEE (o
Bt rdm) FARRBETFRREBNEAN S84, FXF
BERFEGAENG, MEMARMNLE, HILFXHAT &M
Wt MBMHFH—ROEHFTX, BHF XK E#
—FJRFHTLELBHERGEE, PELLEAR S ES
RABEREFERAFTS, ATHAFAGARTHEER,
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13.2 WHBEGEERMMR

WERFAREATAR, FEREXLARFTO TS
WBRZW R BEIT AR, TG EHL—BEELN—18
EMBATH., RARARGBRE, B4F, TEHL XD E
BFRBIFTHBHGETENE, ARFEARARESH T X,

“ARBHFZX” BOTH, TLAHEHFTRASE
B, EAESR, BE. 24, REFEGHES, BF
% 35 % 4% AP ( Product, Price, Placement, & Promotion) .
SHBEEFTHBHOALTHELAP RRI A TH T IHEH K

A

O

ABEEER, TELOEESM RS TR T @E
YRk, BE, TEALLCELERHAELEFERS (b
KR, dide k) SARRAFEAEHEASH, KT
MBI R B, MEABRGER, EAFXHAT TR
Y. BEBHEH—ROBHF X, BHFTXOEEE
— SR TLLEEMEROBE, TRLOEEAR T &S
RAEEEERAT S, ATHAEHHAREHEHA,
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3.2 Transformation and Trends in Marketing

A good product isn’t necessarily a successful product. A good product cannot be
called a commercial success until it gains market share. Marketing is the bridge for a
product or a brand to get into the market and to become merchandise. Chinese
enterprises have gradually come to recognize the importance of marketing over the
past several years and have begun adopting modern marketing methods.

Modern marketing is driven by the market and totally directed by consumer
demands. It emphasizes the integration of product, price, placement, and
promotion, known in Western marketing parlance as the 4Ps. Most marketers plan
their marketing strategies according to the 4Ps.

With the benefit of several years of practical experience, Chinese businesses
have improved markedly in the promotional aspect of marketing strategy. Marketing
tools such as advertisements and price incentives ( such as offering discounts or
providing coupons) have been widely adopted in China in order to attain greater
profit through low-margin, high-volume sales and to expand market share. Following
on the heels of recent technological developments, the latest generation of marketing
methods such as television and Internet shopping are being utilized as well. New
developments in marketing methods are transforming the way businesses approach
marketing. Chinese businesses are gradually building a modern marketing system
centered on consumer demands and directed by the market.
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EREFHAT, TETHEHF LB EHE, £ —
ABBEEFTY, FELLHG TR “ZFHXILER
B, MEREFKNG TAFEL, BIEER, #RAL
2%, HHEATETY, EEH &SR T BAWG T,
RiEEFTHOEF THEL, 4k FELLRRARZ
W AP RBH A TH TR, SBTH,

Iy

ERERAAFN, YRATH LHFRG8 T8, X —

BREABAYEFT T, FE2LEHNERLE “Z2FHELAFRRE

B, MEARERMAH T _AFEL, BEESR, AT
BE HGHBANTE TS, HEEZAREART BA W HE,
RigFFTHOAS THHE, B FELEXHRRARE
45k AP RIS A TR E S, 1B TH.
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Background
ﬂ Information

Before economic reforms were implemented in China, consumer goods were in
short supply, and a typical seller’s market was in place, so most products were in
no danger of having no takers. After reforms were implemented and began to take
effect, foreign consumer products such as household appliances began to pour into
the Chinese market. They had a formidable impact on domestic products, and
transformed the seller’s market into a buyer’s market. Chinese companies were
forced to adopt modernized marketing techniques, primarily the 4Ps model, to

promote their own products and retain their market share.

g X g % biaingé &, 3) transformation; to transform;
change

#% A qushi (&) trend; tendency

F T F déngyu (3h) to equal ;to be equivalent to

g i 8o 2 pinpdi (%) brand

w3 w E gidolidng (%) bridge

iz ) midinxidng (&h) to face; to turn one’s face to;
to turn in the direction of

F & # G dd&oxiding (&. &) direction; to direct towards;
to guide

o 4l o % fénxido (&, #) distribution ( of products) ;
to distribute ( products)

Ry B hudnjié (%) link (in a chain) ; part;
element

40 4~ 48 A zUhé (&. &) combination; to compose; to

constitute (a whole)
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R % & B cehud (3h) to plan; to hatch (a plot)

% ' # shijiain (&. o) practical experience;
to put into practice

I F= 7 I Fo F- zhékou quan (&) discount coupon

S & wdangluod (£) network

B Bk g B jinqué (%) to be short (in supply)

s A A didnxing (. &) typical; classic case

2%k  2&6%  hudngd de “The emperor’s daughter is

ILARRIE  AARRBHE  nlér bu chéu jia not worried about not being
able to get married” , which
means being free of worrying
about having no takers.

7% Al & Al gidanglié (#) strong; intense

e iy & chongji (&. 3)) impact; to pound; to lash

18 A# 8 AF poshi (&h) to force; to compel

& 1 3% zhanju (3h) to occupy; to hold in one’s

possession
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1. y}......%,......

L ZMAFXANSAHE LG X ARG
Once again, his sales performance this month is regarded as the highest in
our company.

2. Mk ER MM AEAUF N R BAIFEN
Commerce in its earliest developmental stage used equal value bartering as a
standard.

3. BAR A HFAES, BRAUXNI AR,

Japanese employees are quite loyal to their companies; they always regard the
company as family.

4. REJ M, BEAKFIMEEZE AL, AR AH,
When looking for intership opportunities, one should consider gaining work
experience as the primary goal, and getting paid as secondary.
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1. ## &Y

## (&) “gradually”

1.

A EAE, REZHET T R
It gradually gets dark after five o’ clock.

2. RATHUE, M SKBZHELT

He gradually recovered after taking the Chinese medicine.

MAESBOHEFATERERE, ANFEHGARLE
B (BYF) Mg, AALBLL T RE,

As one grows older and accumulates more life experience, his/her
understanding of things will gradually deepen and his/her conduct towards

life and human interaction will also become more composed.

#F (&) “step by step; progressively”

1!

AMETREFTAGBERIAR, PEMEZFRETIFH, AK
AFRFELATHAERS,
Since the implementation of the “ Reform and Open Door Policy”, the
Chinese economy has improved step by step, and the people’s living
standards have also visibly risen.

Wik g, HAAFLR, PEAZSTH DT EFELG R L
HEFEZ A EIE,

Through the introduction, incorporation, and development (of
technology ) , China is progressively narrowing its gap with developed
countries in manufacturing industries.

BAAZTH . EMEERZ TR IRRIFEMEXRGER,
Having mutual trust and respect is the foundation for gradually establishing
a good collaborative relationship.
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R

(#1) “to use; to employ; to adopt”

i 8

GASE S Pk WP N B E L X R R EA S
A o

His marketing plan was not accepted by the company due to insufficient
incorporation of local conditions.

KAV S HEAG T XU IFRE, BRHBFIAT
Making presentations using computer-based multi-media is more clear and

concise.

FHEHALSZRATRALEEGBEX,
The Enterprise Resource Planning ( ERP) system has been extensively
adopted by Chinese enterprises.

K I (31 ) “to adopt; to take (a policy, measure, method, means,

attitude, etc. ) ; to employ”

1

EERERFTRBRENHE®, ALERHEHERH R
Retail stores usually use price reduction to get rid of old, slow-moving

inventories.

AFERNEARBRAENG IR FHHLR T,
HR depariments must take an impartial attitude when evaluating each

employee.

RRE AL ZERREFREGEE,
When solving problems, one should have a realistic and truth-seeking

mindset.
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3. Z®,& AT KA

%% (&, ) “practical experience; to put into practice”

1. B EREEZEE, TUAERTEFT %,
Accumulating experience by carrying out various activities can improve
work methods.

2. FALMERFTFLEEAFTERABAN, IREFZ2EFFTH
A &2 RAME
Theories that one learns from books are often different from what one
experiences in real life. Therefore, book knowledge needs to be
complemented with an abundance of real-life experiences.

3. — AN, h—ELSEEK (FIW) g TRE,

Once he promises something, he will definitely keep his word.

%47 (3h) “to carry out; to put into practice; to implement”

1 N REEATHEFA M EHRERIT T T,

The company decided to use a low price and high sales volume strategy to

enter the market.
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2

FTAT “FH—F L HEERX, REAXIRETHNE
KRk A FEREMN, AmR Y EGERENG KK,

The integrated management model of merging production and sales enables
companies to be responsive to market needs and to adjust their product

portfolios in a timely manner, thereby minimizing inventory risks.

EIW, (F) “to realize; to fulfil; to bring about; to come true”

i

RAEBEEH, TSI THEE,

Only through hard work can one realize his/her dreams.

2. NE BTk, FATHOLEZLE, TITAFIET I HBLA,

By electing a new general manager, the company brought in a new

generation of leadership.

4. Reg R

%84 (%) “tactics; strategy’

1.

NE RIZEARE T B AR 2 A E T RS
The company should continuously adjust its marketing and sales strategy in

accordance with changes in the market.

% E 2 8] AR R A R KR IT, R IT AR E 893k R BCAR R
EARBEEE, 48 B o
MNCs have strategy planning divisions to set management and sales goals

for different regions.
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3. ML B B2 R ek 3E % R K,

He was defeated due to his lack of tactics.

g (&) “strategy”

1. RBFEH7F %K k28 T HFFIRATRA 6 X8
Continuously renewing marketing strategy is the key to success in

competition.

2. AP EHEZFRS AR LS 6 KA K KR
Investing and building factories in China is our company’ s long-term

strategy.

3. ATEAMELFH, EABEHRAARZ R 65 b Kbl
&

In order to deal with emergencies, every country has a certain number of

strategic oil reserves.

5. 235 M

#5 (3)) “to build up; to establish”

I —kRXKEE, XARFABRBEGEFAFFL), IR
VAU A TS 6 R 25T
After WWII, based on its solid economic and military strength, the U. S

established a new world economic order centered on the U. S. dollar.
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2,

EMArAEFTRAABCEZELITAEASEAR, T—FR2FHK
ARG BEANHERE,

Our company has already established a manufacturing base in China,
and the next step will be to search for effective domestic distribution

channels.

R & &4 1B 8 B AR AR RATE A2 T i AP = 491300,
Positive feedback from customers helped us build confidence in the

product.

#sL (3)) “to cultivate; to foster; to establish”

1.

TRERZAOER, AL ALEGRTH IR IGZRE.
SRR ER TG F

To successfully enter the global market, Chinese products must establish
an image of high quality and high standards.

EREENAMLITRBHMIARE,
The president has established a prestigious personal image in the compa-

ny.

g “LRERETRE, SFABTHAEEZW LIRS
ER s S

There is a Chinese saying, “If the upper beam is not straight, the lower
beams will go askew. ” This implies that leaders should set good exam-

ples.

178

Chapter 3.2



3.2 THEHHEERMY

Chapter 3.2 179



3.3 ®BEIR

iRt PR RBERE, AL EN TR, RA—
B ARA, —RETEIRAETH AT LR R, BFIF
E—fIAA, BRFATL2ES ELL4E EH 5% 65 Lk
FTRFABEAZFAG LM =R, T&, TELLFi&
BEFREFRENEM, REXARDTEAFHFAR, B
BIL-FEAARAERRT G L F65 80> 5,

MAEFTEAHRFZLABZARFRBERIGETBRSG, A
MEHFRAEHET, 2T EIRIMER, BEUAKF
MMBMELER R, E20Fk, Bkt mie+EiE
H9HATH, FEFTRRKEGRG, AR - F44£10
FHRINFTEFERT 7,

BA, TET% Lo 2 58 E T &MY E &
o, WTPEHRREREGERHBRAKFMAEZRK, F4K
MEARHE, AZEZTR T AR, AT, F
AEST. KRB RGER " REFTETH LLELA L
KB B, PEHLLEFL LR >0 HETHE
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HBLMERKRZEET, Gt BENER, RA—
MEBHT, AN TEITRAEAABALAENERER, K
T —RBRE, AR BETLE Vb X4 EHRASY YL X
THEBBAARF AN LERES, B L, TEALEX LB
HFBEFETRGMM, KEXAKIDHABHBEN, HibP
B&-FAAREBRBRTS LRFOGLMER,

MEFTRAETHFALABRFFBAERIG T BRSG, A
TG HEERAHET, 2V AIREREHR, BITARZ
BBBBE LR SR, 20 F R, Bttt R 25
HHENTER, HAEBERFTRXGRTG, mE@ - FH4E10
FATREN T B IEET T,

BAr, PEWH Loy 2 2 HBH 548 51EGIEE
o, WATEARMEGHEHFKRAKFMERK, £
BAARK S, ARG ESRN TR R, AT, H
BAEAST. KEFERB AN LBRESRETEA TS LEELA L
XKGFBHN B, PRHOXEME LM E S K &ETHHR
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FAWMER, EEZEHARL, BOEH, F22EFF
A e, WEAEFF | AR LT R
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FANRAN, BERISBLAL, ¥%4HFH, T4 EFH

AR ER, LEAZE T 1KIELME R,
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3.3 Brand Consciousness

A so-called “brand name” product is a high quality product with strong name
recognition. Only businesses with top-notch technology and management can expect
to produce genuine brand-name products. Internationally, it is generally thought that
research and development should be at least 5% of a company’s gross revenue in
order for the company to develop a competitive brand. In the past, Chinese
companies commonly faced capital shortages, so most of them couldn’t develop new
technology. Therefore, there were practically no competitive Chinese brands in the

international market.

As the standard of living and purchasing power among Chinese consumers
increased, consumers’ notions changed. Gradually, they began to form a sense of
brand consciousness and became more willing to spend more for brand-name
products. Over the past 20 years, specialty shops selling foreign name brands have
entered China one after another and have become extremely successful. Pierre
Cardin, for instance, entered the Chinese market ten years ago and has established

a stable market position.

Currently, most well-known brands in the Chinese market are high-quality,
expensive foreign goods. There are wide differences in income levels among the
various regions in China and purchasing power is highly uneven throughout the
country, so the market for superior products is limited. In contrast, developing
brands that are suitable for middle-and low-income consumers have a much greater
potential in China’s domestic market. Consequently, as Chinese businesses develop
brand-name products and attempt to enhance their competitiveness, they should at
the same time also pay attention to market segmentation. In other words, they should
produce not only high-end brands, but also mid-and low-end brands.
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LEETY

FRAZHLBOERAASLIZATHARE: —F
@, HRALERIAA “—o&, — %", 2EBRELXMN
Bims, PRARATENRERIE, XAZTENEBERS,
MA, B—F&E, LMEF AR, REA
MER SRR AAT BB, MALLREATRFAELY
AT, #EHBTHHH,

EEITY

PRAEZH LA ETBRA LI EZAARBERE: —F

&, HEEL®RAELE “—o8, — 28, LB RHEAR
Wihd, RRRATENE ZRE, XAZENE AR,
WMAEViE, H—F @, 2REAFOFREHZEHK, REA
BEARRERZARTHARM, nBLLEZETHEAGTH
R, G HR,

Background
ﬁ Information 3

There are two main reasons why Chinese people adore brand names. First,

consumers generally subscribe to the notion that “you get what you pay for”. Although
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brand-name products are higher priced, they come with reliable warranties and good
after-sales service, so the goods are worth the price. Second, brand name products
are symbolic of personal status. Many people purchase products not only out of
necessity, but also out of a desire to obtain societal recognition and as a way of

elevating their status.

BT 18 BT 78 sSudwWei (%) so called; what is called

St B S 2 zhimingdu (&) degree of renown or
celebrity

— — yilid (%) first class; first rate;
top-notch

£ £ b zhishd&o (&) at least

& T B A shiyu (3h) to belong to; to be part of

& A & 1 gdodang (%) high/top grade;
superior quality

¥ # ¥ janhéng (%) balance; equilibrium;
parity

#8 #8 kb xiangb¥ (&) to compare

AHZTF AT xiangbl zhixid by comparison

% R 1 R dangci (&) grade of products or goods

=] = choéngshang (3h) to adore

x) T 2 A jiya (M) because of; owing to

— 54k, P yifén gidn, the higher the price,

— % — 5" yifén huo the better the quality

= 1 pian (3h) differ from a certain
standard

£ G R 5 2 14 IR T shou hou fawu after-sale service

M A P A A P A wil ydu sud zhi goods have their value;
worthy ; worthwhile

& 4 - & shénfen (%) status; identity
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% A £ B xidngzhéng (% . 3j) symbol; to stand for;
to symbolize
bt ) A ) wénbdo (%) adequate food and clothing;

basic necessities of life

& # 7 18 shénjic (:£) social status

1.

Pri§ “so-called; what is called”

1. Prif &9 & 53R 2 48 AN H Shatk o 09 B J

So-called “foreign goods” refers to imported commodities.

2. BB “UAH BT A VR T A F A ARSI
The so-called “win with price” refers to capturing market share by using

prices lower than those the competitors.

3. EMHE BT RAEAAEMAAFREGETRAZNIEY “FH
LR "
What we call “organic food” refers to food to which no chemical fertilizers

or pesticides were administered during its growing period.

>

A eeeerF e+ “only; only if ... would...”

l. RERZEFAREZRKHKER

Only the general manager can sign the loan contract.
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4.

ARELEBFERTRABZ T THFHRBONEBE,

Only brand-name products can be sold at a premium price.

BB AERERE, RAASFREMNBE X, TRRERL
WK o

Overseas investments are risky, and only by carefully considering all

factors can one prevent losses.

RAEESMELS, THRIEEAAELHEGANIESFT X,

Only through merger and acquisition can a weak company survive.

3 —-‘ﬁi (ﬂj\ g‘])

a. “general; ordinary; usually”

b.

s

XA E MBI B AN —REEZ—A A,
This kind of product usually takes one month from manufacturing to

delivery.

ATBEFTPOCHEMALLFE, £EA—BRITMELERL,
In order to avoid various social problems in the inner cities, most

Americans usually do not live in the downtown area.

HNMAZ— R ERXE, MARBRFSIE,
Their relationship is not an ordinary employer-employee relationship, but
rather a deep friendship.

— & kRH, MREZHOH R EEAF,
Generally speaking, the higher the price, the better the quality.

“the same as; just like”
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Pk

. PEA—AGBE “EAAFREAER KT, ZgENEER
There is a saying in Chinese, “Five fingers are not of the same length” ,

which means each person is unique in his/her own way.

2. BREMAIN G FAFEESF—MKE, FEREKMBFR
RERETY LEZ XKL,
Although our company has the same amount of capital as our competitors,
our new high-tech products are better received in the market.

3. WENBETERET, FHhRF—KHE

Nowadays children have good nutrition; therefore, they are as strong as

bulls.

4. ZORH—Mk, BFESRBRFRILR "WEAFT Kl
EvETH L,

When import restrictions were lifted, brand name products from all over
the world sprouted in the market like “bamboo shoots after the rain”.

c. “average; common; ordinary”

B %ﬁ&éll’-\gj %iﬂl"‘ﬂio

His recent performance in the company was average.

2. X BB M — K

The theme of the movie was ordinary.

4. 12
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l. X FEXABLBRERATTETHT o

He became a millionaire before graduating from college.

2. B RHERAEXN Lk, WARLRKBETHT,
The media gave enormous publicity to the movie even before it was

officially shown in theatres.

3. e Z—m ok, L EERANT T4,

As soon as he came back from the business trip, he plunged into work.

4. F;R:"“J—_TF, /riéﬁ/%"g—io

As soon as the product appeared on the market, it was sold out

completely.

BEHRKEGWHE, BAEZRZANTRE,
Without everybody’ s joint effort, the project could never have been
completed.

REFRTE, BT AN TREIA LA,
As long as we can raise sufficient capital, the project can be finished on

time.

REREF WS, RETIREE,

As long as we work together, we can conquer all difficulties.

5. ... BFlaF “while; at the same time; simultaneously”

. BRERANERZHFARR, LZ2ETAILHKT,
While promoting economic development, the government should also pay
attention to humanities education.
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2. ARG LFREIEBME N, AR B IXAF R FA,
At the same time that the company’s business grew by leaps and bounds, it
was inevitable that all kinds of problems would emerge.

3 EABEREREAN, LBEEFA Y. ARG E R, &
AL K RENE R,
While developing high-end products, the company should simultaneously
emphasize the development of mid-and low-end products, thereby

satisfying the demands of a wide range of customers.

1. &R AR

&% (& . 3)) “consciousness; to be aware of; to realize”

. HAKREHOAZARNKREIR,

People who invest in stocks need to be conscious of the risk.

2. BH R —MAMAIRBY EFEIR,

Athletes are generally very conscious of competition.

3. o FE R ImX LE, TRAEEST AE,

He unconsciously turned off the computer and then realized that he forgot to

save his work.
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4. PHELEZENTFREF ZRE THAMG EZH,

It was only after the 1980s that Chinese entrepreneurs became aware of the

importance of market research.

AR (I, &) “to understand; to know; to recognize; recognition;

" understanding”

L @ #FRE, AMATIART Fohah A,
Through news reports, people finally learned the truth.

2. B, KA NRE KA P ERAFERAK
Not until we participated in the competition did I realize that our skill level

in tennis was still quite low.

3. M TINIRE], T ATHIHRR, LaERTRKY
Z 54 K o
He finally realized that, due to his mistakes, the company had suffered a

great financial loss.

4. RE2FRANSEMREIHEHZIAIR, URTHEREFL2HRALGE
-

Many younger people lack understanding of international affairs, nor do

they understand the significance of economic globalization.

192 Chapter 3.3



3.3 SemE&iR

38 is used to express that the nature of something is widespread or universally

accepted.

. PEMN T EREHERESE LB T KT,

Chinese arts and crafts are very popular throughout the world.

2. ERHFRBLBESHATH,

On-the-job training programs could generally improve employee quality.

3. ERAMKR, RABFHLFELWEH L L EE LR,
In the near future, mobile phones will be more popular than fixed line

telephones.

£ & (31) “to popularize; to make universal; to spread”

1. SRR EERBETTART RERLE,
Popularizing occupational ethics education can diminish violation of the

law.

2. R ERLE B ERAEZERGYWEER,
Usage of computers is more widespread in the U. S. than any other country

in the world.

3. MAEALZHEHRL, HERLTABEFTRALARLRT,
Retirement homes are starting to spread throughout China as the population

grows older.

#wm % (3h) “to reach everywhere; to extend or spread all over”

. EERG&HFEH Ik ALK,

The impact of the U. S. presidential election reaches all over the world.

2. ZRAMHRILERE HRKE,

The expedition team left their footprints all over the Antarctic.
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3. T HA

37T (3. &) “to change; to transform; transformation; transition”

L A XNE2FHRANBEALATEAREH THLEFKRHZFE
ZHFERFEN—RKRZK,

To switch from a planned economy to a market economy with Chinese

characteristics is a big attempt at economic reform in China.

2 WIMFRBHEHE, HEAHOEE N EELRT.
He was accustomed to the “big common pot” system, so he could not

adjust to the contract employment system in a short time.

3. ZHXRFEINE, — G A RIEERTRRGHE,
After the recent hard lesson, he underwent a major change in his arrogant
attitude.

31 (3h) “to change; to transform; to turn into”

1. e EmBEANE, BERLABEL,

He turned his sorrow into strength and prepared to try all over again.

2. NF] RARBA KD, TS B HLARY
Only by adopting effective strategies can the company turn its disadvantages

into advantages.

3. ETHEFT, BRXAZXAEATHL: AMEAB/RIE K, &
Hi&#FE; REAB/IT TR, FKS,
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Under the market economy, the relationship between supply and demand
has transformed: In the past, demand surpassed supply and customers had
no choice; now, supply surpasses demand and customers have too much

choice.

4. k¥ BF

# 45 (3)) “to obtain; to win; to reap”

1;

RHABEXKLSABRERFT LA, RFEEQEEG
Trade fairs are the best places for suppliers and buyers to exchange ideas

and acquire information.

FHRIANZER S P RAFAT EMAAAE,
The intermediary made a huge profit from this deal.

EFLARNLEE R R AGARTRE 2 —GAEL
FZIEH, AERAAS,
The board decided to take one third of the profit obtained from the first half

of the year and donate it to the “Hope Project” as recompense to society.

ERMEMTARRIEANGAE P RBEALTIRS
By registering online, customers can get free services provided by the
company.

BAF (3)) “to gain; to acquire; to obtain”
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l. AR FHEBMT, i Zh TAFRMATRRERE,
With the encouragement of colleagues, he made great progress in his

experiment.

2. ERARNTUBI SR EEE)NIERMF IFTETEZME ST,

Through executive training classes, managers can get MBA degrees.

3. IR A I RARARIEE ST F P BRRAFHRY,

Lowering prices does not guarantee success against the competition.

5. % P

¥)# (#) “balanced; even”

. Wt HaPHERFTHARERT SRELEFRAEAGRY
o
Political, social, and geographic differences resulted in unevenness in
economic development among various regions.

2. FRAVMRAHE A LT G RAH TAEFT R T RKEE,
In China, uneven population distribution causes difficulties in market
research.

3. e AMARZWG NG ENRFTHH,
The headquarters hopes that the strength of all the subsidiaries can be kept

in balance.

F# (. %, #1) “balanced; equilibrium; to balance; to maintain

equilibrium”

L FFXALERN T CERFH,
Fuzzy reward and penalty policies could result in psychological imbalance

among employees.
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2. RERERNAAML BISHRF KR T4,
Acrobatic performers need to keep their balance while walking on the high

Wwire.

3. FH—EXEFHRERD LRI m LA
As soon as production and sales are out of equilibrium, we will need to
adopt measures to adjust the situation at once.

4 WK EDERFH—TF

The strengths of the two teams need to be evened out a bit.
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3.4 PERRGEAGESS

13.4 ¢PEBRGERESES

BEFHKE, TEANAACRKRS., T3 RAKGHKE
B, KAERZHFEERFL, ERTHHETRKER
o, ARELILFNR, PTHIEARAIG A&, REFTLLLGE
o RE,

K, PEH “UNHBRKE” GEFRHRELEREE TR
IR, BAFZHARARAZ AN EEZZI—, BRLZ
S, LR REZ. BEXFRMFHELRAFLERKREE L
LA R R

AHTPERRPHICLELE N FRAREE THE, @mixX
BEEAHE R REME FTE TS 4M, B+ B
2K BBRTEXMORM. P EOEX L REEEY
Hé, BRI H LS %, PERETTEARASREARGT
BB, EF R, THLALERANARAE S £ 2
BFRHBETEATH—TFTHEN, RE5XABEMAL, &
HBEERKREIE,
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3.4 TEHAGNEREFN

13.4 PEHHROBEERSFS

REMZAL, TRARAADES ., 58 A RAIKGE
B, XKABRSHZFERAEX, QEARTHE2TRER
e, EHABAAFTH, PTEHRARAGE R, IREFTELNH
=3 1 S

K, PH “AEBB” HORFESEDEEERY
BB, BEFHAIRARZFERANERZZI—, Bt
s, BRE, HE, QX ERFTAIAFTLERRER L
HEH s 1R

ROEBRAHFHEREIN FRARBETH, mi
BERGE B aEEETE - 5MM, B P EGE
DEBHBRTERYRE. mPRGE RS E R EZFTHY
F#H, BoBEFE S ESR, REHETFEAREBRBET
BrHH R, BFR, THLERAATROERARES
BERBTIBEATE—FTHER, PREFEIRZHL, &
HBEERREIE,
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A, PEHASEE, 258 KR, @KRFK, T
ARE, mMEARMA, Mg Ty, IEHFAZ-—FTRZTH
AR BERSTFHARMBT A AGRE,

B S GG, RS

; e B %ﬁ-&,ﬁfﬁg% 46 e,
iﬁfﬂ%ﬁ%%w B AR, ARILTR A o ek S 0 45 A
mz@ BB BHTERH, ﬁ@t%&%w@‘wﬁ" ﬁme&%@ R AL 5 L,
RES RARR OB A M T,

C BATR AR & ﬁ?x:fﬁ?%ﬁ ik a AR i‘”ﬁ“‘f“' it

Laadent ennatoghe

4 1
e f
T B ﬁ:\“ f ":i i g e

John Pittman
Vice President, Chisf Quality,
Environment, Health and Safety Officer
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A8, TEHAGEEL, @M ER%, @KEK, E

FAREE, MBBARMY T, SLEHAALE—FTRGFH
At B F ARBET A AR,
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3.4 YEHARMEBERESA

3.4 International Competitiveness
of Chinese Products

After economic reforms were implemented in China, the country was able to take
advantage of its large population and low labor costs to rapidly develop labor-
intensive industry and export a huge volume of products. In only a few years, China
has become the world’s dominant exporter of textiles, clothing, and toys.

However, China’s low-price competitive advantage is now being seriously
challenged, because labor cost is only one of the factors in determining the price of
goods. Foreign exchange rates, quality, packaging, branding, and numerous other
factors also influence the price of merchandise to a great extent.

Given the similarities in the structure of export commodities between China and
Southeast Asian countries, the drastic depreciation of Southeast Asia currencies in
the 1990s constituted a significant threat to Chinese trade dominance. Furthermore,
some Chinese businesses, caring only about short-term profits, export fake or
inferior goods, which damages the overall image of Chinese merchandise on the
international market. Even though Chinese businesses have taken further steps over
the past several years to stress promotional strategies, such as packaging and
advertising, there is still a big gap when China is compared to developed nations in

this regard.

Nevertheless, Chinese society is relatively stable. The country maintains rapid
economic growth, low inflation, and a stable foreign exchange rate. Moreover,
China has a massive market. Taken together, these factors provide the necessary

conditions for Chinese products to improve in international competitiveness.
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334 YEHRARYERESS

LEIIY

YEFRUEFRE RN, XA FHARE
Hh, YEMFHHRAK, BEEDHBIK, 0P EH
HERARFLEBN =2 —, SXAG -2 —, Lk,
Ho b E LR EEAE OB, ARBINE, P BB
CEFEER, REHRMAF S d o, F2HEL0E
=

= Fn 3
EETTY

TRHERYRF RS T EZRZB/AIK, A HMERE:
B, FPEANZIH A RAMK, A EZBBEK o EH
RERARAEBRAYG =452 —, EXAH—_452—, E Xk,
HorEHSEERERMKE OB, ABRRIE, FHEAHF
RPN EZER, G MmEERG RO, FERELER

Fde,
Background
ﬁ Information

The competitive advantage for Chinese merchandise is low price. There are two
reasons for this: First labor costs in China are low, which gives a price advantage to
goods made there. For example, the cost of shoe manufacturing in China is only one-
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third that of the U. S. , and half that of Italy. Secondly, some Chinese businesses
deliberately reduce export prices in order to get foreign currency. The Chinese

government has already set policies to support the export of value-added products and

to prohibit the export of products with artificially low prices.

*x % % % zhongdud (%) numerous
3 A & 7 lGodongli (£) labor force
1% 15 3 youshi (%) superiority ; advantage;
dominant position
% & = £ mijf () intensive; dense
A gl xing (&) model; type; pattern
&5 R dn 45 Bk oo fangzht pin (%) textile product
VAU Bk VAR B yl jidr qUi shéng to win with low prices
I 4 B IR ydnjun (7%) severe; serious
Pl B, P B tilozhan (%&. 31) challenge; to challenge
B % B & yinsu (%) factor; element
2N 4 24 bdozhudng (%&. %)) packaging; to pack
W % # % zhaduo (#) a lot of
R Ty 3 .. mo (%) at the end of . ..
W& E e fudu (%) range; scope; extent
B B T R xingchéng (3h) to form; to shape
B, e B weixié (%&. 3h) threat; to threaten;
to endanger; to menace
x Xx mou () certain (person or thing)
18 § B 7 jiimao (#. #h) forged; to forge;
to pass oneself off as; to
palm off
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14 1% w&i (/) fake; bogus
% % lie () inferior ; bad ;low quality
m=FE B FE stinhai (#. &) to harm; to damage;
to injure; harm;
: damage; injury
S & M gudngkud (%) vast; broad
Bt A {E B A 4 fujiazht (%) added value

1. XA (&) “energetically; vigorously”

L. ATHREFRABEARHEGENMA, TEABRFEERNEFGSH
%13 kﬁ.ic
To solve the uneven economic development problem, the Chinese
government is strongly pushing the “ great development of the West”

movement.

2. RN A ITHXRAELR BIFE TEAE XA X H.

Our company’s research project received vigorous government support.

3. BREMAGHMERN AR —FrfieMs ., ., ©illfd
EFEATLAE T TR HHAK
All major telecommunication companies are devoting major efforts to
developing a new technology that can integrate the Internet, computer,
TV, and telephone into one single unit.
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4. ERABZRZHFAGRN, BB EIRETE,
While vigorously developing the economy, we must simultaneously make a

great effort to avoid environmental pollution.

2. A, (3h) “toreplace; to substitute for; to take over; to
supersede”

L #ve ARG THRDE, BHBRRTBEAE R,

Because imported goods are good and inexpensive, they are gradually

replacing domestic goods.

B R, AR EEBRT

Through the general election, the administration in power was superseded

by the opposition party.

REAEAFLEEAZLAFINLT, ERENBREARKRTA

éﬁ{/';mo

Although the manufacturing process has been totally automated, machines

still cannot replace the role of humans.

a. (3)) “to affect; to influence”

I IRt % ook B &% v B AR

Ingesting too much caffeine will affect one’s sleep.

R R0 A IE R WM v AT
The change in the ozone layer is gradually affecting the ecological

equilibrium.

C AERFREER LT GIZETERYART Rt 4,

Surprisingly, the rumor of massive salary cuts did not influence employees’

morale.
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o~

4 RTIMBUS, BRFRTFHRAFTLERS, #lo R EF
aR
Besides price, there are many factors that influence product

competitiveness such as quality and packaging.

b. (%) “influence; effect; impact”

L A+ FRREFRARA AW ERRENLREFFATE
K7 o

The Asian financial crisis in the late 90s had a strong impact on the world

economy.

2. BTFRICER LA, DA ETERBE TH,
Due to the effect of rising exchange rates, the company’s export orders

declined sharply.

3. AYEHLZF CRALMY T, REARXAEABRTY L
T HZFHRE

Many countries have lost their competitive advantage in the international
market due to the impact of rapid economic development in China.

4. £ (RK) “certain (person, thing, etc.)”

. FEMFRE, AN&68~&F &N E T LITH,

For certain reasons, the company could not get the product to the market on

time.
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2.

ARG EZ2EEXFEAXIRAIRI R,

Once upon a time (lit. on a certain day in a certain month of a certain year) ,

a robbery happened in this building.

EREF, mREAAEFARZ, S LRAFHIX L,

If something happens during the course of test, turn off the motor

immediately.

NN SN RSB R DEPAE QIR &l

Accountant Zhang so-and-so was fired for embezzlement of company funds.

WA R H B, REFERZHLITES,
I, Li so-and-so, will always remember the assistance you have extended to

me.

TR
@3 3935 # H7

L mg PR PE

g (F) “severe; serious”

1. mAWIO 5, YEBEALLFEEIEE KRG E,
China’s state-owned companies will face even more severe tests after China

enters the WTO.

2. BMABWHEIA, HARKFUE L EHFEFT SR,
With the emergence of nuclear weapons, the nature of modern warfare has

became extremely grim.

3. T RLWBRE PR, HLHERCLELFEHI X2
WF T,

The island residents were evacuated to safe areas under the severe threat of

a volcanic eruption.
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3.4 YEABRGBERLFA

4. Mo =g IR E (AFHE) BARIE,

The stern expression in his eyes makes people fear him.

=R (F. &) “serious; solemn; earnest; to be serious”

1. fedg RIEFo S BT RS ATEFL,
His expression and demeanor are so serious that people afraid to approach

him.

2. REEAF—FRFFEH TR AR

The courtroom is filled with an unusually solemn atmosphere.

3. AEAT R AW AT A AR R TR K e m AR H
Any behavior that violates the discipline should be seriously and
conscientiously dealt with.

4. RA R NG RAE, FREBA RITH RS
Only by strictly enforcing company discipline can good work order be

maintained.

=& (#) “serious”

1 tedgRixr BT, HFARRRTE,
His illness has been deteriorating and the situation has become increasingly

serious.

2. KM F EATHBAE EEEE® 5,

The joint venture partners have serious disputes over profit sharing.

3. MAMANKRTENILEATA

Embezzlement of company funds is a serious crime.

4 WL T ERPEFTRTABRNARKRRE,
Industrial waste from the chemical plant seriously contaminated the

surrounding environment.
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3.4 TEALRWERESS

2. B B

F ok, (3)) “to form; to take form; to take shape, to become”

. LR REFBAFPLEZBRT —FRA.

Online chatting has become a trend among young people.

2. o FREEANFREQREHRT S,

In terms of packaging, imported and domestic goods form a sharp contrast.

3. BT AR FAEART IS LRBER—%, RABREA,
The cooperative pariners could not reach agreement on the investment

ratio, so the negotiation has reached a deadlock.

BT (#h) “to develop a definite form ( either by natural growth or by

processing ) ; take shape”

L —FFROFR, ABRSEI Y, KRYZHLEFH N,
The development of a new product from concept to reality probably takes

several years.

2. BRI, FRTHRERBHFLLHE TR,

It takes longer for boys to grow up (lit. to take form) than for girls.
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3.4 TEARGERESES

3

XA BRAR B R TG o

The sculpture has not yet taken shape.

r2E EZE ZMN

=% (3)) “to pay attention to; to emphasize; to stress; to attach importance

tO »

L

ARG AR EEZRE T AT LI,

Modern companies emphas1ze creating their own company culture.

HETHEFREAAZEETHREEE, R RAZSHE
FFHE,

To form a competitive marketing strategy, a company should first pay
attention to understanding customers’ needs, and then analyze its

competitors’ capabilities.

PEHRTEESDFTERNIFTLZI, BLMEETF L0 RE
£ E L,

In addition to developing labor-intensive industries, China also needs to
stress the importance of developing knowledge-intensive industries.

EZ (3. &) “to pay attention to; to be attentive to; attention”

BT ERNNEEEE T A EE,

During an interview, the interviewee should pay attention to his/her attire

and speech.

2. BT ERKHBREZZEHME R,

_One should pay attention to children’s nutrition during their growth period.
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3.4 TEHRRNBEREZESS

3. MEHR K TAREFRIIRZT AN EE,

The sudden resignation of the finance minister caught people’s attention.

4. MARRETEZEAGRE L TERRE ZH 0 TR,
The reason that he is unable to focus his attention is that he has not yet

adjusted to the new working environment.

FAL (3) “to attach importance to; to take something seriously; to think
highly of; to esteem”

L FREWFRALET EXAZEZER,
Young people with innovative ideas are highly esteemed in advertising

companies.

2. BEEHNGAREMNR LY FTIHEHF X,
All MNCs pay a great amount of attention to their localized marketing

strategies.

3. HRAAAT AR, # NS LK EANF S ed AL

Compared to other industries, pharmaceutical companies attach greater

importance to R&D.

4. ME HE LT WK

#ME (Fh) “to harm; to damage; to injure”
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3.4 FTEARGERTS

1. kHBREEBELSBMEANT

Working long hours with computers will hurt one’s eyesight.

2. IERSKBRAANTYS, 2RELI LR,
Letting substandard products get into the market will harm a company’s

reputation.

3. HAR THARRE ZMAATRELXAHBGFH
No employee should do anything that would damage the interests of the

company.

#%%E (#) “to injure; to harm; to hurt”

1. #% &, BAEFIERSHE S K.

Staying up all night, excessive drinking and smoking will ruin one’s health.

2 BRPDURBEEAIADINE FBR, REFHHNTA
Animal rights protectionists believe that using animals in laboratory tests

violates animals’ rights.

3. B AaMIF—ANAALSH T BT,

Criticizing someone publicly will hurt his/her self-esteem.

BE (., &) “to harm; to jeopardize; to endanger; harm; danger;
jeopardy”

. $EFRERBEFHRAKS LTI RMER,

Excessive exertion or insufficient exercise will harm one’ s health.
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3.4 TENKGERLED
2. RFARKIDHMEPEAFARG LMY=,

War, whether big or small, will cause great harm to people’s lives and

property.

3. BB AKZBLERFTRGEERE A,

The damage caused by flood each year is hard to estimate.

4. BHAER. RTBM T ELTHLHKA,

Bureaucracy and corruption severely jeopardizes social order.

1. BEMETRINBIRG Y LT3 L FAME,

All goods that are damaged during transportation will be fully compensated for.

2. R3] EBRAF, LB IREA £ HAITIRE,
Before the insurance company pays the claim, it will first conduct an appraisal

of the damaged vehicle.

3. "XAKRFRT BE, F B E R AiE THEE T RIR,
During the Cultural Revolution, many precious cultural artifacts were

damaged.
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) L & 3]

18] JC & 3]

B )

banbu R AR ) (3h) to promulgate; to issue 1.2

bdozhuang & 3% A 4 (%&. ) packaging; to pack 3.4

bdozhang 4% & % & (%&. #) guaranty; to guarantee 2.4

bibing ¥ 7 L (%) drawback ; shortcoming; 1.1
problem

bitinzhi B {4 B2 f& (#. &) to depreciate; 2.2
depreciation

biadndong & #h g % (%. 31) change; to change; 292
to alter

bidngé T F 8 2 (#%&. 3)) transformation; to 3.2
transform; to change

bidgoming 4% 8 A2 BH (5h) to indicate; to mark 2.3

bodong & B & E (3h) (price of goods) to 22
fluctuate; to undulate

bodé W 153 H 15 (&h) to win ( through hard 2.4
work) ; to gain; to earn

bashan & r & (#) bad; ill; not good at 1.

bu sheng R B B too numerous to mention 1.3

méi jui # % R one by one

bufé ¥ 1% 7 1% &) step; pace 1.1

bufen 3 4 R 4 (%) part; portion 1.1

C

cdichdn w7 M E (%) property; assets 1.4

cdizheng M B B B (%) ( public) finance .3

cehudy R X R 3 (#h) to plan; to hatch 3.2
(a plot)
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i L & 35|

celue * * w (%) strategy ; tactics 1.4

chayi z 7 z 2 (&) difference; divergence; 3.1
discrepancy; diversity

chanshéng = 4 E A (3h) to produce; to engender; 2.2

_ to give rise to

ch&nye 7= ok E ¥ (%) industry 1.1

chéngbdo &K @&, V: S (#h) to contract |

chéngdan & 32 & IE (&) to undertake; to bear; 1.4
to assume

chéngwéi s, A AR A (&) to become 1

chongji +oE B & (4. #) impact; to pound; 3.2
to lash

chéngshang % & = (3h) to adore 3.3

chtiyt 2 T B # (=h) to be in a situation 3
or position of

chudandi 1% i% 1% (#h) to transmit ; 3.1
to deliver

ciwdi e Fh S (%) in addition; besides; 1.1
moreover

cong'ér M 1 . (%) thus; thereby L

congshi M F HF (3h) to go into (a profession 1.2
or business) ; to be
engaged in

cujin 1E it 1% i (&) to promote; to advance; 1.1
to accelerate

cushi 1% 4# 18 4$ (#h) to spur; to promote .3

cuxido 1% 45 1% 4 (%. 31) promotion; to promote 3.1
sales

D

dang...shi %---Bf & B when; while 2.2

dangci e ¥ R (%) grade of products 3.3
or goods
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i L & 5l

ddoxiang ¥ & X 5 (%&. %) direction; to direct 32
towards; to guide

daol iE % B (%) path; way; road 2.3

déngyu - 1 %5 A (3h) to equal ; to be 3.2

, equivalent to

didinxing o A A (#. &) typical; classic case 3.2

dianding ¥ 7 5 7 (3h) to establish; to settle 2.4

didowdng A & #H 1= (3h) to transfer to; to shift to 2.2

didoydn B A H A (%) investigation and research 3.1

dongjT 3 Hl B (.£) motive; intention 3.1

ddz P & & (%) wholly-owned 1.4
(foreign enterprise )

E

& v 2 (%) a specified quantity 1.4

F

fahut K B E (&) to bring into play; 2.1
to give free rein to

faxing & AT B AT (&. #h) issuance; to issue 253

fagur = A = #H (%) laws and regulations 1.2

fanréng 75 R ® % (%) prosperous; flourishing 2.4

fanzht B Z B Z (%) conversely; whereas; 25
on the other hand;
on the contrary

fang 73 77 (%) handicraftsman’s 2
workplace ; workshop

fangzhi By ik By ik (3h) to prevent; to keep 2.2
something from occurring

fangzhipin 4 4R % &5 8k o (%) textile product 3.4
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#] L & 3]

fénbu o oS (%. #) distribution; to be 3l
scattered (in a certain
area) ; to be distributed;
to be dispersed
fendan a9 12 5 (&) to share (burden/ 1.4
responsibility )
fenli 8 o B (3h) to separate 2.1
fenpei 4 Bt 5~ Bt (#h) to distribute; to allocate; 1.1
to assign
fénxiding S F n F (3h) to share (joy, rights, 1.4
etc. )
fénxido o 4K ] (%. #) distribution( of products) ; 3. 2
to distribute ( products )
fengtt )L B £ local customs and 3.1
réngfing AT A practices
fengxian K K JA (%) risk ; hazard 1.4
fachi * ¥ B & (3h) to support 2u
fudu & & (%) range; scope; extent 3.4
fazhi F* M #* A (3h) to foster; to support 1.3
fujiazhi Mt A {E B A 4E (%) added value 3.4
G
gai % % (4X) the aforementioned 2.2
gdigé 5 xR * (£, 1) reform; to reform
gdizl A A & (1. &) to reorganize; 1.2
reorganization
gainiain 1 A B (%) concept 2.3
gdodéng & A% 2 1% (%) high/top grade; superior 3.3
quality
getr A R 18 %2 (%) sole proprietorship ; 1.2
gong A 4 (3h) to provide for 2
gongchéng I #2 I #2 (%) project; engineering 1.3
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3 I & 3]

gongaqiu A K B R (%) supply and demand 31

gongying 4t & AR (3h) to supply 1.1

gongzhéng /> iE > IE (%) fair; just; impartial 3.1

guanbi * H M B (3h) to close; to shut down 1.1

gudanjian * 4 M s (&, %) key (point or issue) ; 2.2
crux; crucial; critical

gudaniijd TR E 5 (%) administrative/ e
management bureau

guangfan  J~ % ) -2 () broad; extensive; 3.1
wide-ranging: widespread

gudngkud  J & B (%) vast; broad 3.4

gufen & B 4 (&) share; stock 1.4

guli 3K 3% B (2. %) to encourage; 2.2
encouragement

gaifan # & % (#. &) standard; normal; 2.3
a standard

gul. . . ). 8- to belong to . .. 1.4

sudydu Br A )2/

guéwiyuan E4&I2 B 7% % (&) the State Council 2.1
(of China)

H

héhud & 1k o B (3h) to form a partnership 1.2

hézud L Y & Y (3h) to cooperate 1.4

héngchéugti £t Z f% LERR (%) red chip stock 2.3

hu P B (%) an abbreviated name 2.4
for Shanghai

huafén x| 4 2 4 (3h) to classify; 2.3
to differentiate

huéndi de 24 #9 2% “The emperor’s daughter 3.2

nl'er bu % LR 4 SR is not worried about not

chdu jia RIE RIE being able to get married” ,

which means being free of
worry about having no takers.
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8 JC & 3]

hudnijié HRY R & (%) link (in a chain) ; 3.2
part; element
hutfu % B W 48 (3h) to resume; to 208
_ recuperate ; to return to
huibdio = R = 3R (£, 3) return (on an 252
investment ) ; to repay;
to reciprocate
hudli & & 7 (%) vitality; vigor; 10
strength; energy
hudban E H 4E (%) partner; companion 1.4
huo * b3 (#h) to gain; to obtain; 1.4
to achieve
huobi W h W (&) currency 2.2
huodé ¥* 17 ¥ 5 (3h) to obtain; to gain 2.2
hudq 3% B ¥E& B (#h) to procure; to obtain 3.1
hudzhin * Y& B (3h) to be permitted 2.1
to be allowed
J
jichu A 7h 2 B infrastructure 1.3
shéshi X 7 3
jiyd A F B A () because of; owing to 3.3
jizhi L 4 (%) mechanism .
jituan £ H £ B (&) conglomerate; a number 1.2
of subsidiary companies
jigjin Jm B Jm B (3h) to intensify; to step 1.1
up; to speed up
jiimao 8§ B F (. 3) forged; to forge; 3.4
to pass oneself off as
jitizhi o 14 18 1& (%) value 2.2
jianbing # i * B (#h. &) to merge; to annex 1.2
(territories ) ; merger
B R (3h) to supervise; to control 2.1

jianda B B
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8] JL & 3]

jianshf % g2 B g (%) solid; strong;
substantial ; firm
jienh = 2 3 (3h) to build; to establish;
to set up; to found
jidnqudn f& 4 1&g 4 (%) sound; perfect
jiinshe Z % Z (3h) to build; to construct
jiangudn B % % % (&, 31) supervision; regulation;
to supervise; to regulate
jidloyu #F HE (£. 1) education; to educate
jieduan M- & M B (&) stage; period; phase
jiégou % M & A (%) structure; construction ;
setup; organization
jiera A~ A I~ N (3h) to intervene; to interpose 1.2
jfinqué = B % (#%) to be short (in supply) 3.2
jinsud ol %= 4 (3h) to tighten; to reduce 2.2
jingrén x A ® A (#) astonishing; amazing 2.4
jingudn ~E & & (&) even though; in spite of 3.1
jingnéi * A A (%) location within the 1.4

borders of a country

jingzhéeng % % % F (%) competitor

duishdu T F # F

jiye 2 A 4 X (&) to obtain employment 1.1

jamin E K E K (&) resident 2.2

v £ - 5 (3h) to have; to possess 1.3

jaydu §:R ) B A (#h) to have; to possess i

jinhéng ¥ By ¥ B (%) balance; equilibrium; 3.3
parity

K

kdizhdn F & M R (#h) to develop; to launch

kainhdo A ¥ A ¥F (3h) to seem good;

to look promising
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i L & 3]

kefu iR % R (3h) to overcome; to conquer 1.1
kongzhi = 4| ¥= 4 (3h) to control; to dominate 2.2
kutstin 5 IR ) (&, &) financial loss; deficit; 1.1
to suffer a loss
L
lGiyudn * R % R (%) source 3.1
lanchéugt 15 & % BEEZRR (%) blue chip stock 2.3
lGodongli  #Fh A 58 5 (&) labor force 3.4
l&isi £ M # (%) similar to 2.3
l8ngque - 2 B Bp (3h) to cool down P2
lif& - oA (&. 31) legislation; to legislate; 1.1
liriin | H F| H (%) profii 1.4
liGokud iT 1H i M (/) vast; broad; boundless; 3.1
wide (usually in
reference to places)
lig 2l 2l (3h) to list; to categorize 13
lie % % (%) inferior; bad; 3.4
low quality
ingyu AR 3%, AR 1%, (%) domain; field; territory 1.2
ling 4~ L~ (3h) to cause; to make 1.2
litdong B P ] (%&. 31) flow;circulation;to flow; 2.2
to circulate; to be on
the move;
licirt TN AN (3h) to flow into 1.4
Idbngduan % B LN (#. &) to monopolize; monopoly 1.2
lUxU Kk 4 M 4% (&) one after another; 1.3
in succession
M
me&ichéng £ #& % 4 (%) good name; laudable title 2. 4
mijf % £ O (%) intensive; dense 3.4
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7 L K 3l

midnxidng & &) ] 1) (3h) to face; to turn one’s 3.2
face to; to turn in
the direction of
midnzhf w14 w 1& (%) face value 3
mo e R x (%) at the end of 3.4
mou x X (&) certain ( person or thing) 3.4
N
neilt A & N = (%) inland ; interior 1.3
néngyudn  fE& /& g8 R (%) energy resources 1.3
nianling F %% F o (%) age 3.1
néngye £ Ak ) 3 (%) agriculture; farming 2.1
P
pT it b (&) batch; group of 1.1
( goods or people)
pizhiin R Bt g (%. 31) approval; to approve; 2.2
to ratify
pian 1B = (3h) differ from a certain 3.3
standard
pinpai oA e fE (%) brand 2
poshl ia f# 8 f# (3h) to force; to compel )
Plidong A A H R (%) Pudong -4
Q
qici b)) ¢ 3t A (&%) next; secondly; then 2.2
qiyué e Z (%) contract 1.4
qiénglie 3% Al % A\ (7%) strong; intense 3.2
gidoliang  #H FE 1w £ (%) bridge 3.2
qushi # A (%) trend ; tendency 3
qudai B 4X B4 (3h) to replace; to substitute 1.4
guidé B FF B AF (&h) to obtain; to gain 1.2
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3 L & 3l

quanmian & & 2 | (%) overall; comprehensive; 2.3
all-around

qudngqiu A R A IR (%) the whole world 1.4

quéfd % Z B = (3h) to lack; to be short of Il

queding H E B E (#h. ) to determine; to decide; 2.1
to confirm; definite; fixed

R

réngou N R B (#h) to offer to buy (stock) 2.3

rénké kT A T (#. &) to approve; to accept; 1.2
to recognize; approval;
acceptance

rénwl I % 4 F (%) mission; assignment; .08 |
task; job

rénzhi i\ %n A (&) recognition; cognition 3.3

réngrdn 15 R RS (&) still ; yet il

rongzi RO kA (3h) financing 20

raci 4o B e 3 (4X) so; such; in this way 3.1

S

shang o) ) (&) still ; yet 2:3

sheji A WA (3h) to involve; to be related 1.2
to

sheli & ;oL (#h) to establish; to set up 1.3

shénfén & Ay g 4y (%) status; identity 3.3

shénjia g 2 18 (&) social status 3.3

shéngzhi It 18 It f& (#/. %) to appreciate; apprecia- 2.2
tion

shéngyu # & F £x (#%. #) surplus; remainder; 1.4
to have a surplus

shijiain £ T B’ (4%. 3h) practical experience; 3.2
to put into practice
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8 L & 3]

shouyi W W H (%) profit; earnings 1.4
(in business)
shduxian b % i % (&) first; first of all 2
shou hou = & #% after-sale service 3.3
fawd R J5 TR #
shuishéu I F I (%) tax revenue 1.1
shiyd & T & (&) belong to; be part of 33
siydu F A F A (#) privately owned; private 1.1
stinhai M E #F (3. &) to harm; to damage; 3.4
to injure; harm;
damage; injury
suddéshul  Fr4F#i P 4344, (%) income tax 1.3
sudwei T i8 BT 38 () so called; what is called 3.3
T
téding L 4 2 (#) certain; specific; special 3.1
teéqu X 4 B (%) special zone 1.3
tese ¥ & & (£) unique characteristic; 1
special feature
tilozhan e B P B (%, 31) challenge; to challenge 3.4
tiexianld k2 & Bk 3 & (&) discount rate 21
tigdo R 5 75 (3h) to increase; to raise 2:2
tizhi K ) 72 #| (%) system Jal
tdngchéng 4 #k & 4 (). &) to be called by a 1.4
general name; a general
term or name
tongyT %, — #®" — (&, ) to unify; to unite; 1.1
centralized ; unified
téupidoqudn & Z AL B EHE (%) voting right 2.3
tuidong i i & (3h) to push forward; 1.3
to give impetus to
tutxiao I 4H I 4K (3h) to sell; to market 3.1
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# L & 5]

tuixing ¥ A7 I AT (3h) to carry out; 1.1
to implement ;
to put into practice
w
wdanglud M % 4 # (%) network 32
wénshan % & % & (#h) to perfect; to improve el
WEixié B, B % (#&. #h) threat; to threaten; 3.4
to endanger; to menace
wéichf Y Hr Y Hr (#h) to maintain; to keep; 1.1
to preserve
wei 14 1% (/) fake; bogus 3.4
weizhi 15 ' 12 & (%) ( geographical ) location; 1.3
place; position
wénbdo = 4 ) (%) adequate food and 3.3
clothing; basic necessities
of life
weénding = & 2 (#. 31) stable;steady; to stabilize 1.1
wl ydu W A M A goods have their value; 3.3
sud zhi BT 4& BT 4E worthy; worthwhile
X
xignhou * 3E % & (&, &) one after another; 1.3
successively; being
early or late; priority
xiangb¥ A8 o #8 b (3h) to compare 3.3
xiangbi A8 #8 by comparison 3.3
zhixid 2T 20
xianggudn #8 % #8 B (%) related 243
xiaingmul M B 7 B (%) project; item 2.1
xiangzhéng % 4E R (4&. 31) symbol; to stand for; 3.3
to symbolize
xidoféipin i & S H RS (%) consumer goods 1.3
xidotiéo H & S (%) depression 2.2
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] JE & §l

xiézh W Bh W B (&1, %) to assist; to help; 1.4
assistance

xindai ER 3 1z B (%) credit 1.3

XinxT z & ER A (%) information 3.1

xing 7l gl (%) model ; type; pattern 3.4

xingchéng T Ak % R (3h) to form; to shape 3.4

xionghou 4 & 7 (#) ample; substantial; b2
solid; abundant

Y

yanjun JZ g B R () severe; serious 3.4

yildi IR Fi 1R %8 (%&. 31) torely on; to depend on 3.1

vl VA B vA B (%) and; as well as; along 2.1
with

yi jics VA Y vA 18 to win with low prices 3.4

qu sheng B B B R

yishaing Ak A E (%) the above mentioned; 1.3
the foregoing; more than;
over

yl fén qian, — 44, — 4%, the higher the price, 373

yi fen hud  —4 % —5F the better the quality

yilid — R — R (%) first class; first 3.3
rate; top-notch

yishi = R & # (#%&. 31) consciousness; to be 2.3
aware of; to realize

yizhi 7 %) E (3h) to restrain; to control; 2.2
to check

yinsu B & B Z (%) factor; element 3.4

yingén £ AR 4% Ak (%) money supply 2oy

yinddo 5l 7] % () to guide; to lead 1.1

youxill % 7 % % (/) outstanding; excellent; 2.4
splendid

you sheng £ B % B survival of the fittest 08 |

lig tai % K % K
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38 JC & 3]

youshi % B 1 35 (%) superiority ; advantage; 3.4
dominant position

yduxiain # T A F (%) limited ; finite 152

yOuxidio A % -lE o () effective ; valid Fecd

yuce i m| A A (4. 3) prediction; to predict; 3.1
to forecast

yuéshu % x # R (£. 3)) constraint;restrictionjto 2.2
restrain ;to restrict;to
keep within bounds ;to bind

yuniji = i (3h) to gather 2.4

yunxu L F fF (3., %) to permit; to allow; 1.2
permission

yunxing 15 47 i# 47 (3h) to operate; to 2.2
move 1n motion

yunyong iZ F % R (3h) to utilize; to make 2.2
use of

Z

zéngzhdng 3¢ kK ¥ & () to increase; to rise; 22
to grow

zhdiw 1% 4% &5 # (%) debt; liability 1.4

zhanju & 3E 16 % (3h) to occupy; to hold in 3.2
one’s possession

zhékouquan # F= 5 Iy Fa H~ (%) discount coupon 3.2

zhésuan I H I A (3h) to convert 1.4

zhéngce  BL & B R (%) policy 1.1

zhéngquan FEZ o stock exchange 2.3

jidoyisud X 5T X5 AT

zhi = Z () him/her; it; them 2.2
(used as a substitute for
a person or thing)

zht Ei1 -] (3h) to refer to; to point 1.3
at; to point to

zhibido % A ¥ A% (&) index; target; quota 2.2

zhiding. & = & 2 (#h) to formulate; to draw up 1.4
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] L & 7]

zhimingdu 4= & B S o C5) degree of renown 3.3
or celebrity
zhiyT 2 == Ry = C(8) one of the ... 1.4
zhinéng IR 4 B sk (£) function (of a person, 2.1
thing, organization, etc. )
zhixing AT AT (3h) to implement ; 2.1
to carry out
zhish&o Da z (&) at least 3.3
zhiy&io w2 L 3 (%) pharmaceutical (industry) 1.3
zhiyué LS 5] # (3h) to restrict; to constrain 1.1
zhizdo & # p -] (3h) to make; to manufacture 1.3
zhongyang Y & o (i) center; authority 1.1
zhongzhi  # b # 1k (3h) to terminate 1.4
zhongdud A& % £ % (%) numerous 3.4
zhudnbiain % % 88 (). %) to change; transformation 1.1
zhudnhuan %% 3% 3% i (3h) to change; to transform 1.4
zhadud w % # % (#) a lot of 3.4
zhitid&o x ¥ F ¥ (#. %) leading; dominant; 132
guiding principle
zhimu 9% H % B (3h) to fix one’s eyes on; 52
to focus one’s attention on
zhuce = E W (3h) to register 152
zhtinqué A A B (#) accurate 3.1
zi fu B R g & to assume sole 2:1
ying kut B 5 B B responsibility for profit
or loss
zdlin A AF 3= (&, &) torent; to lease; lease 1.2
zlichéng 20 X, 2E R, (3h) to form; to make up; 2.1
to compose
zUhé 28 A 41 A (%&. #) combination; to 3.2
compose; to constitute
(a whole)
zUjian E4: = 3 41 3F (3h) to establish; to set up 1.2
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W E BB & 5

18] 15 5] B & 7]

A-F B
an P Pz 1.4 (2)
bian 12 12 3.3 (4)
bujin F A R 1Z 1.2 (62
ciwai ¥ 4 b 4f ) Y i £
cong'ér A T P 1.1 (6)
dali R X 7 3.4 (1)
dulyd. . . érydn R, P& _<zend A S m e 1.4 (7)
(1Gishud) (& #) (R #)

ér i (&) f (i) 2.2 (4)
e = e S go e (%)  ceeee Hoieons (i2) 2.3 (3)
fainzht B Z B 252503
fenfén 4 4 & & 1.3 (7)
G-L

guanjiain * 4 M B2 3.1 (2)
guimé H, A AR 2.4 (3)
hud ~ & ~ 4L 1.4 (6)
huifi & A & AR 2.3 (1)
hudzh& X # xR # 1.4 (3)
jishi A B B B 3.1 (1)
jl...yé. .. BR, seven R, eeeees BE, cevene AL, eeenes 2 2 (1)
jin AL 1% 2.1 (1)
jingudn R ®E 3.1 (5)
kanhdo A ¥F A *F 1.1 (8)
IGi % '3 1.4 (4)
ling - 4 1.2 (3)
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8] iE B K 5

M-R

m&idang #F % B F 2.2:(2)
mnou x X 3.4 (4)
ndizhi 7y £ 7 2 2.4 (1)
qf H - 1.4 (9)
ol e P e i 1.3 (1)
qr AT AL 2.1 €3)
o #2 (Ah) #2 (F#) 13 (%)
qudai B A B A 3.4 {2)
quidé BAF B AT 2.4 (2)
rahé Jo A7 Ho 47T 2. 27
S-X

shenzhi i’ £ i = 1.2 (4)
shf 1% 1% 2.1 (4)
shéududin F B’ F & 31 (3
shou Z e 3.1 (4)
sufzhe M & i 2.1 €59
sud Br +V + & r +V + & 1.4 (5)
sudwei BT 1% BT 8 3.3 -%1
tonggud i@ it if i 23 (2
Wei H () B () 1.3 13)
wei A (Fh) A (%) 1.4 (1)
weile AT £ A 7 (4) 1.1 (3)
xianhou * G % A& 1.3 (2)
Y

yi A () A (A) 1.2 (5)
yi vA (%) VA (i2) 1.3 (6)
yl. .. Wi YL eesses A oeeeenn YL ereees By rerees 3.2 (1)
yilgi e VA & e vA & 1.2 (1)
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3 3& B R 7

yishang 7 b vA E 1.3 (3)
yiban — & — #& 3.3 (3)
yingxidng % A % B 3.4 (3)
ybu 3/ W 1 30 i)
yueldaiyué dud AR AL % AR AL S 1.1 (7)
Z
zdi. . . shang JE venees ks JE cveens = 2.2 (6)
z41i. . . téngshf JE coeeee Bl B FE s B B 3.3 (5)
z3i. . . Xid /f,'.i_ ...... T F_ ...... T 1.1 (2)
z4i. . . zhong A e P A ceeees W 2.1 (2)
26 | A 1.4 (8)
zht 2 Z 2.2 (5)
zhiddo A 3F a 2| 1.2:(2)
zhi ] H 2.3 (4)
zhiydu. . . cdi =g 7#1— ...... Foeeeens =4 7;]— ...... Foeeeees 3.3 (2)
zhudnbian 3 T 8 1.1 (4)
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58] 15 P T & 7|

B =] ] SLiA]

bawo e & fe 1 3.1 (1) ¥ i

banbi i 48 A 1223 AR
bdozhang & B % B 2.4 (4) % E
bdozheng 4% iE 7 2.4 (4) R &

bimiain #] % # %, 2.2 (5) By ik
biainddng T 3 2 3 2.2 (1) 4L
biainhud E 1L g 1L 2.2 (1) x 3

biainif B A B 3.3°(2) e, £ R
bianwéi A % 5 1, 1403) A

bidodd % & % if 2.2 (6) & *. & %
bidoming P& * 2.2 (6) T, R ik
bidioshi * % %k = 2.2 (6) & &, & W
C

cdiqu ® B #* B 3-2412) X A

cdiyong X A * A 3.2 (2) K B

celie R % R 5% 3.2 (4) LS

chéngli FX, 3L BR, 3L 1.3 (2) E= S N i A
chéngxing A&, R T 3.4 (2) i

ciwadi g b gf 2.4 (1) % 4

D

dui xt # 1.4 (3) 5t F

duly( T # A 1.4 (3) it
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3] 3& AT & 5]

F

fazhan £ B R o B . R
fangfd 7 ik 7 ik 12 LS v

fangshi Y Y 1.2 (5) F ik
f&ngzht By 1k 7 2.2 (5) B R,

fendan 4 3= % 1.4 (2) 5 %
fenxiang 5 F o5 F 1.4 (2) o5

G

gdinian AR & 2.3 (3) M, A
gongbu A N A 1.2 (3) SR AR

gl & B % B 2.2 (3) g,
guannian M & B & 2.3 (3) 1 A
guanxin eI Mo 3.1 (4) * =
gudnzhu * i M o 3.1 (4) E
gudngdd R ) 3.1 (3) Tz
gudngfan J ) -2 3.1.(39 ok

H

huddé rF LA 3.3 (4) ;o s

J

ji ' P 2.1 (1) VA R

jianl # I # 3 1.3 (2) &K . & L
jianh # I # I 3.2 (5) B
jidodian - £ 2 2.4.4{3) # &

jinmi g T E 2.3 (2) % W
janhéng ¥ #r ¥ M 33 (3) F #

K

kaizhan vin 3 il 3 2.1 (2) B IF. A K&
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335 BT K 7

kdo 3 i3 3.1 (2) w . R E
kongzhi % #Z 4 2.2 (4) ¥ 4
kudchong ¥y A& = 1.2 (4) ¥ X
kudda ¥ X # K 1.2'(4) ¥ A
L

lidnxu EE " 2 4R 1.3 (1) M %
Ingttl 4R+ 48 + 1.2 (2} A B
fngyt AR 3R, AR 3% 1.2 (2) 4 £
ingwai % 4% % 4h 2.4 (1) g
|l Kk 4 B 4 1.3 (1) ECR
M

miqié = W % 2.3 (2) & %
midnh b, Jah 54 J&) 2.2 (37 3% B
midindui & A & 3.1 (5) & &
miéinlin s 1w B 20 M & &t
P

pinghéng P #F - 3 (5) ¥
puibiain & & £ B 3 (2) =33
puji & & + B 3 (2) 4 ®
Q

qudé B R 4% 3.3 (4) gy
quéfd B = e Z -3 (1) #®
quéshdo B I 2.3 (1) B =
R

rédidn # B 2 gk 2.4 (3) 7 5
rénké ik T & T 1.2 (1) #H AW
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3 3E AT K 5]

rénshi N IR 3 3.3 (1) & n
S
shanghai % E % F 3.4 (4) RE LT MR
sheli & & % 3 1. 3- {29 P 12
shijiain %= 3K, 5 B 3. 2-(3) = 47, %
shixian %= A S ) 3.2 (3) = . E AT
shixing % AT ' I 1.1 (2) ¥ 47
3.2 (3) % &, % A
shuli B s B 3.2 (6) 2 S
stinhdi mE B FE 3.4 (4) #%E.LE. MR
stinhudi M H H# B 3.4 (4) RE.GHE.LTFE
v
fizhi 1 ) B H 1.1 (1) H B
tutxing AT I AT 1.1 (2) L 4T
W
waihai & E & FE 3.4 (4) B;E.HE.BMRK
X
xiangguan 48 % A8 B 2.3 (4) A X
xingchéng 7% A& i 3.4 (2) oA
xingshi # A F X 1.4 (1) % KR
xingzhuang 7% X % AR 1.4 (1) * X
xuké #F T # T 1.2 (1) N T L
Y
yénjun &R ) & 3.4 (1) il R s -3
yansu falb” ] B W 3.4 (1) Eok, B E

yanzhong & E ) 3.4 (1) S ]
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35 PR 5

yik&Io 1% 1% ¥ 3.1 (2) & #i. %
Vil & # R # 3.1 (2) w®E.F
yiif VA B VA B 2.1 (1) VA

yishi & K & # 3.3 41 ik A

yizhi 77 ) P 4l 2.2 (4) ¥ 4l
yduguan A £ A 2.3 (4) #8 %
ylwang % B % 2 2.2 (2) B Z
yudnwang B # MR 2 2.2 (2) o)

ytinxd L FH 1.2 (1) ik T, F T
Z

zhankai B It B B 2.1 (2) R, A&
zhanlie B, w B o 3.2 (4) R w
zhdngwo F B ¥ 1B 3.1 (1) Je &

zhidu Ly # E Ll (1) R
zhongshi F M + A 3.4 (3) = E,EE
zhibu % 3 # ¥ 3.2 (1) % H

zhajian & &M 3.2 (1) % ¥

zhtimu % B % H 2.4 (2) = H

zhumu % B Z B 2.4 (2) % A

zhuyi i A -3 iz & 3.4 (3) EE.EMN
zhuzhong E F = F 3.4 (3) = E.E N
zhu&nbian % & ] 3.3 (3) 3 1L
zhudnhua % 4 # 1L 3.3 (3) E N
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